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®THE  FOURTH  ESTATE  I  he  Only  Indclycudcnt  W  cckly  Journal  (;/ Neii'.spuf)t’ring 


It  s  big  news  when  a  President 
comes  to  a  small  town. 

And  residents  want  to  get  news 
of  that  visit  quickly. 

So  when  President  Clinton  went  to  the  people  of  ChiUicothe,  Ohio, 
to  explain  the  economic  program  he  had  just  unveiled  to  Congress,  the 
ChiUicothe  Gazette  was  ready. 

This  community  newspaper  staff  met  the  chaUenge  of  a  national  news 
event  with  an  extensive,  colorful  eight-page  Extra  on  CUnton  s  visit,  then 
foUowed  the  next  day  with  an  expanded  regular  edition. 

Immediacy  is  a  key  element  in  NEWS  2000,  Gannett  s  program 
to  meet  the  changing  needs  of  readers.  The  ChiUicothe  Gazette 
demonstrated  clearly  that  whatever  a  newspaper  s  size,  there  are  ways  to 
get  the  news  to  a  waiting  community  —  immediately. 


^QATNEIT 


NEWS' 


NEWSPAPERS  AND  THE  ENVIRONMENT 


ewspapers  are  required  to  play  many  diverse 
roles.  In  addition  to  the  obvious  editorial  and 
employment  functions,  newspapers  have  a 
very  high-profile  role  as  good  corporate  neighbors  — 
making  pages  available  to  community  groups,  providing 
personnel  and  money  for  charitable  organizations,  as  well 
as  setting  public  agenda  in  news  and  editorial  columns. 
Every  bit  as  important  as  these  roles  is  that  of  an 
environmentally  conscious  and  considerate  neighbor. 


oremost  among  newspapers’  environmental 
concerns  are  newsprint  recycling,  the  use  of  low 
VOC  inks  (as  well  as  water-based  and  soy 
inks)  and  vehicle  pollution  and  control.  Newspapers  and 
their  vendors  have  responded  to  both  legislative 
mandates  and  to  the  very  vocal  concerns  of  their  readers. 
Newspapers  are  leading  the  way  toward  a  cleaner 
environment. 


n  its  April  10  issue.  Editor  &  Publisher  will 
publish  a  special  pullout  section  devoted  to 
“Newspapers  and  the  Environment.”  This 
section  will  detail  the  efforts  being  made  by  every  facet 
of  the  newspaper  industry  to  “clean  up  its  act.” 
Tremendous  strides  have  been  made  in  recent  years, 
but  newspapers  and  their  vendors  still  face  significant 
changes  in  the  decade  ahead  of  them. 


his  section  will  provide  an  opportunity  for 
Equipment  Vendors,  Ink  Companies, 
Newsprint  Manufacturers,  Architects,  Truck 
Leasing  Companies,  and  Newspaper  Syndicates  with 
environmental  features  to  tell  their  story  to  over  80,000 
readers  interested  in  America’s  Newspapers.  To  reach 
the  weekly  readers  of  Editor  &  Publisher,  call  your  local 
sales  representative  today  or  Steve  Townsley, 
Advertising  Director  at  2 1 2*675  •  4380. 
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The  Freedom  Forum  -~ 
Journalism  Administrator 
of  the  Year  Medal 

Deadline  for  nominations 

Mays,  1993. 


Nominations  are  now  being  accepted  for  The  Freedom 
Forum  Journalism  Administrator  of  the  Year  Medal  for 
1993.  The  medal  will  be  awarded  to  a  distinguished 
administrator  of  a  school  or  department  of  journalism  or 
mass  communication  \dio  has  provided  vision  and 
leadership  for  the  field  through  creativity,  outstanding 
leadership  and  excellence  in  administration. 

The  medal  is  awarded  in  honor  of  a  distinguished 
career  of  leadership  or  for  exceptional  leadership  in  a 
specific  assignment  with  far-reaching  impact  It  is 
accompanied  by  an  award  of  $ 10,000  to  the  honoree.  A 
matching  grant  is  also  awarded  to  the  honoree’s  school 
or  department  to  advance  that  program’s  excellence  in 
journalism  and  mass  communication. 

The  medal  will  be  awarded  at  a  special  event  held  in 
conjunction  with  the  August  meeting  of  the  Association 
for  Education  in  Journalism  and  Mass  Communication 
(AEJMC)  in  Kansas  City.  The  Freedom  Forum  will  host  a 
special  event  on  the  campus  of  the  honoree  during  the 
1993-94  academic  year. 

Nominations  are  reviewed  by  a  distinguished  panel  of 
outside  ju(^  drawn  &x)m  the  Association  of  Schools  of 
Journalism  and  Mass  Communication  (ASJMC),  previ¬ 
ously  recognized  administrative  leaders,  and  journalism 
professionals.  Gerald  M.  Sass,  senior  vice  president  of 
The  Freedom  Forum,  will  chair  the  committee. 

Nominations;  Nominations  may  be  submitted  by 
journalism  and  mass  communication  educators, 
professionals,  students  and  alumni.  Nomination  letters 
should  include  a  five-to-seven-page  statement  presenting 
the  nominee’s  accomplishments  and  examples  of 
outstanding  administrative  leadership  advancing  journal¬ 
ism  and  mass  communication.  A  recent  copy  of  the 
nominee’s  vita  should  accompany  the  nomination.  Letters 
of  support  may  be  included  with  the  nomination. 

Deadline:  Nomination  letters  and  supporting  materials 
should  be  received  by  The  Freedom  Forum  by  May  3, 
1993.  Please  send  nominations  to: 

F^  Gutierrez,  Vice  President 
The  Freedom  Forum 
1 101  Wilson  Boulevard 
Arlington,  Virginia  22209 
(703)  528-0800 

T1-E^^FR=EDOM  FORLM 

FR=  PFSSS.  FR==  SPEECH.  FR=  SPIRIT. 


We’ve  Made 
Over  A  Million 
Connections! 

TiMESlme^ 

In  its  first  three  months  of 
operation,  the  TimesLine 
audiotex  service  of  the 
SL  Petersburg  Times  has 
received  more  than  a  million 
calls  for  information  and 
has  generated  substantial 
advertising  revenues. 

From  current  stock  quotes 
and  business  news,  to  sports 
scores  and  horoscopes  — 

TimesLine  answers  the  call 
—  providing  free,  updated 
news  and  advertising  seven 
days  a  week,  24-hours  a  day. 

Because  the  concept  of 
audiotex  is  new  to  the  Times 
and  new  to  residents  of 
Tampa  Bay,  we  encouraged 
suggestions  fi*om  the  public. 

Nearly  1,500  consumer 
people  responded;  with  their 
input  we  added  local  weather 
and  fishing  reports  and 
expanded  syndicated 
offerings.  In  addition,  the 
Times  published  a  32-page 
tabloid  was  created  to 
provide  detailed  instructions 
on  the  stock  quote  hotline. 

At  the  Times,  we’re  on  top 
of  the  information  age  — 
and  on  top  in  Tampa  Bay. 

As  the  metro  area’s  largest 
daily  newspaper,  we 
continue  to  explore  new 
opportunities  to  take  us  all 
into  the  next  century. 


^Petersburg  f lines 

'Empa  Bay’s  Largest  Newspaper 
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MARCH 

1  5- 1  7 — The  Kelsey  Group/Editor  &.  Publisher,  Talking  Newspapers 
and  Telecommunications  Opportunities  Conference,  Grand  Hyatt  Ho¬ 
tel,  San  Francisco,  Calif. 

1  8>2 1  — New  York  Press  Association,  Spring  Convention,  Marriott 
Hotel,  Albany,  N.Y. 

1  9-20 — New  Jersey  Press  Association,  Spring  Conference,  Gover¬ 
nor  Morris  Hotel,  Morristown,  N.J. 

20-23 — Texas  Daily  Newspaper  Association,  Annual  Convention, 
Four  Seasons  Hotel,  Austin,  Texas. 

2 1  -23 — Inter  American  Press  Association,  Midyear  Meeting,  Pier 
66  Resort  &  Marina,  Fort  Lauderdale,  Fla. 

2 1  -24 — Newspaper  Association  of  America,  Research/Promotion 
and  Market  Development  Conference,  Marriott  Marquis  Hotel,  New 
York,  N.Y. 

24-26 — America  East  Newspaper  Conference,  Hershey  Lodge  and 
Convention  Center,  Hershey,  Pa. 

24-26 — Illinois  Press  Association,  Annual  Advertising  and  Market¬ 
ing  Convention,  Pere  Marquette  Hotel,  Peoria,  111. 

28-3 1  — Organization  of  News  Ombudsmen,  Annual  Meeting,  Uni¬ 
versity  of  Maryland  Conference  Center,  College  Park,  Md. 

30-4/2  —American  Society  of  Newspaper  Editors,  Annual  Confer¬ 
ence,  Baltimore  Convention  Center,  Baltimore,  Md. 

APRIL 

1  -3 — Iowa  Newspaper  Association,  Annual  Convention  and  Trade 
Show,  Hotel  Fort  Des  Moines,  Des  Moines,  Iowa. 

1  -3 — Suburban  Newspapers  of  America,  Advertising  Conference, 
Plaza  San  Antonio  Hotel,  San  Antonio,  Texas. 

1  8-2 1  — Newspaper  Purchasing  Management  Association,  Annual 
Conference,  J.W.  Marriott  Hotel,  Atlanta,  Ga. 

26-28 — Newspaper  Association  of  America,  Annual  Publishers 
Convention,  Marriott  and  Westin  Hotels,  Boston,  Mass. 

30-5/ 2 — American  Association  of  Independent  News  Distributors, 
Spring  Conference,  Sundial  Beach  Tennis  Resort,  Sanibel  Island,  Fla. 


SemiTiars/Wbr  ks  hops/Clinics 


MARCH 

1  9-21  — Foundation  for  American  Communications,  “Exploding 
Health  Care  Costs”  Conference,  Indigo  Lakes  Hilton  Resort,  Daytona 
Beach,  Fla. 

21  -26 — American  Press  Institute,  Executive  Development  Program 
(under  75,000  circulation),  American  Press  Institute,  Reston,  Va. 

2 1  -26 — Poynter  Institute,  Investigative  Reporting  Seminar,  Poynter 
Institute,  St.  Petersburg,  Fla. 

22-23 — Newspaper  Association  of  America,  Autokon  Operation 
Seminar,  Newspaper  Center,  Reston,  Va. 

26 — Inland  Press  Foundation,  Sales  Training  Conference,  Perrysburg 
Holiday  Inn,  Toledo,  Ohio. 

29-3 1  — Newspaper  Association  of  America,  Urbanite  Press  Setup 
and  Maintenance  Seminar,  Newspaper  Center,  Reston,  Va. 

28-4/2  — American  Press  Institute,  City  and  Metro  Editors  Seminar 
(under  75,000  circulation),  American  Press  Institute,  Reston,  Va. 
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In  Brief 


The  unknoum  packaging  crew  at  the  Wenatchee  (Wash.)  World  during  a  break  from 
folding  and  inserting  a  full-size  Kraft  grocery  bag  into  the  newspaper.  The  insert  was  a 
very  successful  promotion  for  the  advertiser,  which  gave  customers  25%  off  for  all  the 
groceries  they  could  get  in  the  bag. 


Press  council  says 
serial  killers  can 
be  called  ‘maniacs^ 

EVEN  IN  POLITICALLY  correct  On¬ 
tario,  serial  killers  can  still  be  accurately 
described  as  “maniacs.” 

That  was  the  gist  of  a  decision  issued 
by  the  Ontario  Press  Council  on  a  com¬ 
plaint  brought  against  the  Toronto  Star. 

David  Giuffrida,  acting  coordinator 
for  Ontario’s  Psychiatric  Patient  Advo¬ 
cate  Office,  objected  to  a  Star  headline 
over  a  story  about  a  Supreme  Court  of 
Canada  ruling  that  raised  the  possibility 
that  two  serial  killers  would  be  freed 
from  prison. 

“Ruling  raises  fear  maniacs  could  go 
free,”  the  headline  read. 

“The  epithet  ‘maniac’  is  offensive  and 
gratuitous,”  Giuffrida  said. 

Not  in  this  case,  the  press  council  de¬ 
cided. 

“While  recognizing  that  the  term  ‘ma¬ 
niac’  is  inappropriate  in  dealing  with 
most  mental  illness,  the  council  be¬ 
lieves  its  use  is  justified  in  a  headline 
on  ...  a  story  about  the  possibility  that 
two  serial  killers  would  be  freed  from 
prison,”  the  council  said. 

UNC  establishes 
Wicker  scholarship 

THE  UNIVERSITY  OF  North  Caroli¬ 
na  School  of  Journalism  and  Mass 
Communication  has  established  the 
Tom  Wicker  Scholarship,  honoring  the 
New  York  Times  columnist  and  UNC 
alumnus. 

The  $12,000  scholarship,  which  will 
provide  $500  per  year  for  a  minority 
student  in  the  school’s  graduate  pro¬ 
gram,  was  made  possible  by  a  $10,000 
gift  from  Joan  Stanton  of  New  York  and 
a  $2,000  gift  from  Stanley  Sheinbaum 
of  Los  Angeles. 

College  paper 
turns  100 

THE  DAILY  TAR  Heel  at  the  Universi¬ 
ty  of  North  Carolina  in  Chapel  Hill 
commemorated  its  centennial  by  pub¬ 
lishing  a  special  edition  that  featured 
some  of  the  paper’s  most  memorable 
stories. 


The  edition  also  contained  several 
original  columns  written  by  famous 
UNC  alumni,  including  Washington 
Post  columnist  Jonathan  Yardley,  Larry 
Keith  of  Sports  Illustrated  and  CBS 
News  correspondent  Charles  Kuralt. 

Some  prominent  newspeople  have 
edited  the  South’s  oldest  college  newspa¬ 
per — Kuralt,  Yardley,  Post  columnist  Ed¬ 
win  Yoder  and  Charlotte  Observer  pub¬ 
lisher  Rolfe  Neill. 

Gov.  Jim  Hunt  honored  the  paper 
by  declaring  Feb.  23  “Daily  Tar  Heel 
Day.” 

Freedom  Forum 
awards  grant 

THE  FREEDOM  FORUM,  Arlington, 
Va.,  has  announced  it  will  award  a 
$60,000  grant  to  support  the  second 
Freedom  Forum  Rainbow  Institute, 
a  national  multicultural  journalism 
education  program  for  high  school  stu¬ 
dents. 

This  year’s  program  will  bring  15  stu¬ 
dents  from  across  the  country  to  the 
University  of  North  Carolina  School  of 
Journalism  and  Mass  Communication 


for  three  weeks  in  the  summer  for  multi¬ 
cultural  education  in  reporting,  news¬ 
writing  and  editing. 

Chuck  Stone,  a  syndicated  columnist 
and  journalism  professor  at  UNC,  and 
Jan  Elliott,  associate  professor  of  journal¬ 
ism  at  the  Chapel  Hill  campus,  are  co¬ 
directors  of  the  project.  The  institute  is 
coordinated  by  the  American  Society  of 
Newspaper  Editors  and  the  UNC  j- 
school. 

Churchill  Downs 
hosts  seminar  for 
aspiring  journalists 

CHURCHILL  DOWNS  IN  Louisville, 
Ky.,  will  host  a  two-day  seminar  in  April 
for  college  students  interested  in  a  career 
in  sports  journalism. 

The  second  annual  program  coincides 
with  the  onset  of  intensive  media  cover¬ 
age  leading  to  the  119th  running  of  the 
Kentucky  Derby  on  May  1. 

This  year’s  featured  speaker  at  the 
seminar  is  broadcaster  Jim  McKay,  who 
will  provide  coverage  of  the  Derby  for 
ABC-TV. 


Editor6?Publisher  •  March  13,  1993  3 


I 


EditiK^PLilMia: 


NEWS 

9  Editors  Stiff  Regional 
News  Council 

The  head  of  the  newly  formed  North¬ 
west  News  Council  has  expressed  irrita¬ 
tion  and  disappointment  at  the  refusal 
of  two  Oregon  editors  to  cooperate  fully 
in  complaint  hearings  against  their 
newspapers. 

1  1  Military  Excludes  Stars 
and  Stripes 

For  what  may  be  the  first  time  in  recent 
history,  U.S.  soldiers  deployed  abroad 
are  not  receiving  the  military  newspa¬ 
per;  instead,  servicemen  and  women 
stationed  in  Somalia  are  getting  free 
copies  of  USA  Today. 

1 2  Don’t  Blame  the 
Newspaper 

Federal  agents’  botched  raid  of  a  Texas 
cult  came  a  day  after  the  Waco  Tribune- 
Herald  began  publishing  a  series  on  the 


1 3  Supplement  Makes  Debut 
in  Midwest 

Celebrate!  Midwest,  a  24-page,  full-col¬ 
or  insert  launched  in  500  newspapers, 
wants  to  be  the  Parade  or  USA  Week¬ 
end  of  suburban  weeklies. 

1 4  Altering  Sports  Stats 

Police  say  a  gambling  ring  may  have  al¬ 
tered  sports  statistics  published  by  the 
Houston  Chronicle  and  the  Houston 
Post — and  the  allegations  have  given 
the  rivals  something  new  to  fight  about 
in  their  bitter  newspaper  war. 

1  5  Newspaper  Financial 
Reports 

Staff  cuts  and  lower  newsprint  costs 
helped  many  public  companies  show 
higher  profits  last  year. 

33  Unity  ’94  Report  on 
Newsroom  Diversity 
Coalition  of  minority  journalist  organi¬ 
zations  finds  little  progress  over  the  past 
25  years. 


CONTENTS 


Page  12  Standoff  in  Waco 


5  Writer’s  Workshop 


7  Letters  to  the  Editor 
7  Newspaperdom 
29  Stock  Tables 

44  Shoo  Talk  at  Thirtv 

Editor6?Publisher  •  March  13,  1993 


WRITER'S  WORKSHOP 


by  Jack  Hart 


When  more  is  less 


decades  we’ve  called  them  blind 
leads.  Blind  in  the  sense  of  hidden  from 
view,  of  course,  as  in  a  duck  blind.  Not 
blind  in  the  sense  of  sightless. 

They’re  absolutely  central  to  straight 
news  reporting,  because  they’re  the  most 
immediate  way  of  answering  the  ques¬ 
tion  central  to  every  straight  news  story: 
“What’s  this  about?” 

Readers  want  a  quick  hit  on  most 
news  stories.  They  need  an  overview 
that  gets  them  oriented  to  the  topic 
without  immediately  bogging  them 
down  in  detail. 

Blind  leads  do  just  that  by  holding 
back  on  the  details  so  that  the  central 
theme  of  the  story  can  emerge  clearly, 
free  of  all  the  clutter  that  might  other¬ 
wise  overwhelm  it.  It’s  the  detail  that’s 
hidden  in  a  blind  lead,  not  the  story  fo¬ 
cus.  That’s  throwTi  into  stark  relief 

Blind  leads,  in  other  words,  are  a  way 
of  showing  readers  the  forest  before 
plunging  into  the  trees. 

Here’s  a  typical  example  of  the  form: 

“A  convicted  child  molester  who  was 
supposed  to  have  been  put  away  indefi¬ 
nitely  was  released  from  jail  because  of  a 
legal  loophole  and  is  in  hiding  from  an¬ 
gry  parents  of  his  victims.” 

The  lead  holds  back  on  several  key 
details.  It  doesn’t  include  the  molester’s 
name  because  hardly  any  readers  would 
recognize  the  name  anyway.  It  doesn’t 
give  any  specifics  on  the  legal  loophole, 
either.  Nor  does  it  list  the  names  of  the 
angry  parents,  and  it  doesn’t  explain 
who  said  the  molester  was  to  be  “put 
away  indefinitely.” 

A  straight  news  story  that  begins  with 

(Hart,  a  reporter,  editor  and  journalism 
school  professor,  is  the  staff  develop' 
ment  director  and  writing  coach  at  The 
Oregonian.  He  welcomes  comments  and 
published  examples  —  identified  by  pub' 
lication,  date  and  page  —  at  1320  S.W. 
Broadway,  Portland,  Ore.,  97201.) 


a  blind  lead  often  is  followed  by  another 
old  journalistic  device  —  the  “catchall 
graf.”  The  writer  ties  up  the  loose  ends 
created  by  the  lead  by  including  most  of 
the  missing  details  in  the  very  next  para¬ 
graph.  Here’s  the  graf  that  followed  the 
lead  on  the  child-molester  story: 

“Benjamin  Ireland,  28,  who  pleaded 
guilty  to  sodomizing  a  5-year-old  girl 
last  year,  was  released  Friday  from  the 
Justice  Center  jail.  He  had  served  less 
than  nine  months  of  a  10-  to  20-year 
sentence  . . . .  ” 

Not  only  do  blind  leads  serve  readers 
by  getting  them  properly  oriented  to¬ 
ward  the  story  that  follows,  but  they  also 
boil  leads  down  to  the  short,  punchy 
form  that  makes  for  high  readability.  Ex¬ 
cessive  detail  is  the  main  ingredient  in 
most  of  the  truly  ponderous  leads  we 
run,  the  ones  that  drag  on  for  40  or  50 
words  with  no  clear  direction  or  priority, 
like  this  wire  service  example  (which 
looks  ancient  even  though  it’s  less  than 
three  years  old): 

“Impatient  over  the  Bush  administra¬ 
tion’s  lengthy  foreign  policy  review,  the 
Soviet  Union  hopes  to  hear  from  Secre¬ 
tary  of  State  James  A.  Baker  III  on 
Wednesday  that  Washington  is  ready  to 
resume  negotiations  on  reducing  the  two 
countries’  strategic  arsenals  and  to  re¬ 
spond  to  recent  Soviet  proposals  on  oth¬ 
er  disarmament  measures.” 

A 

blind  version  of  that  same  lead 
might  have  read: 

“The  Soviets  want  the  United  States 
to  start  talking  about  disarmament 
again.” 

Here’s  an  all-too-typical  local  version 
of  a  lead  suffocated  by  excessive  detail: 

“Officials  of  the  city  and  the  Glad¬ 
stone  School  District  are  breathing  sighs 
of  relief  following  the  Clackamas  Coun¬ 
ty  Housing  Authority’s  decision  to  pull 
out  of  a  plan  to  build  an  apartment  com¬ 
plex  for  moderate- income  people  on  11 


acres  of  land  between  Southeast  Oat- 
field  and  Webster  roads.” 

And  here’s  one  possibility  for  a  blind 
version: 

“Several  officials  have  applauded  the 
county’s  decision  to  scrap  plans  for  a 
subsidized  housing  complex.” 

Y 

I  et  another  virtue  of  a  blind  lead  is 
that  it  forces  the  writer  to  do  some  hard 
thinking  about  the  central  point  of  the 
story  —  in  terms  of  impact  on  readers, 
rather  than  bureaucratic  process.  That, 
in  turn,  should  give  the  writer  a  good 
sense  of  the  story’s  overall  priorities.  So 
the  effort  that  goes  into  the  process  of 
finding  the  blind  lead  pays  off  in  an  or¬ 
ganizing  scheme  for  the  whole  story. 

In  contrast,  stories  that  lead  off  with 
cluttered  suitcase  leads  seldom  display 
the  same  kind  of  orderly  organizational 
logic.  Readers  suffer  twice  —  once  when 
they  wade  through  the  long  lead  and 
once  again  when  they  try  to  sort  out  the 
poorly  organized  material  that  follows. 


Pros  groom  next 
generation  of  reporters 

A  WASHINGTON,  D.C.,  journalism 
education  program  gave  200  high  school 
journalists  a  trial  by  fire:  a  chance  to  grill 
their  schools  superintendent  in  a  press 
conference. 

The  students  from  18  D.C.  high 
schools  questioned  Superintendent 
Franklin  L.  Smith  as  part  of  an  all-day  se¬ 
minar  Feb.  18  with  volunteer  journalists 
from  the  Washington  Post,  the  Wash' 
ington  Times  and  Knight-Ridder,  Cox  and 
Gannett  newspapers. 

The  project  of  Partners  in  Journalism, 
a  group  of  Washington  journalists  who 
advise  D.C.  school  newspapers,  took 
place  at  the  National  Education  Associ¬ 
ation  Building. 
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Advertising  rebound 

AN  OPTIMISTIC  PICTURE  of  advertising  growth  for  newspapers  this 
year  appears  in  a  survey  of  publishers  reported  in  this  issue.  Sixty  percent  of 
publishers  responding  to  the  survey  reported  that  the  advertising  rebound 
started  in  1992  and  will  continue  into  ’93. 

They  expect  retail  advertising  linage  to  rise  1.9%  this  year  and  classified 
to  grow  2.7%.  National  is  expected  to  be  off  by  0.2%,  which  is  considered  a 
victory  compared  to  last  year’s  projected  loss  of  2.7%. 

If  publishers  don’t  know  what  is  happening  to  linage,  who  does? 

This  survey  is  in  contrast  with  a  rather  pessimistic  one  reported  last 
week  (E&P,  March  6,  Page  13).  However,  the  two  should  not  be  compared 
because  they  covered  different  aspects  of  the  business.  A  continuing  de¬ 
cline  in  circulation  and  profits  was  the  main  thrust  of  last  week’s  results. 
TTiat  survey  did  forecast  an  increasing  share  of  local  advertising  for  newspa¬ 
pers  as  the  economy  rebounds.  But  it  suggested  that  newspapers  will  have 
to  accept  lower  ad  prices  and  profits  as  the  cost  of  reversing  market  erosion. 
We  don’t  think  many  publishers  will  go  along  with  that. 

As  for  the  charge  that  not  many  publishers  have  shown  a  willingness  to 
bite  the  bullet  and  do  what  is  necessary  to  build  for  the  future:  We  cannot 
remember  a  time  in  the  history  of  newspapers  when  executives  at  all  lev¬ 
els  have  been  so  involved  in  restructuring  their  own  newspaper  products, 
as  well  as  their  own  industry  organizations,  as  they  are  right  now.  They 
have  not  been  guilty  of  watching  the  parade  pass  them  by.  Most  of  them 
have  been  deeply  involved  in  trying  to  do  something  about  it,  and  the  an¬ 
nual  meetings  of  newspaper  executives  later  this  spring  will  show  proof  of 
that. 


Dirty  trick  on  GIs 

U.S.  TROOPS  IN  Somalia  are  receiving  copies  of  USA  Today  in  place  of 
Stars  and  Stripes.  The  brass  decided  it  would  accept  the  generous  offer  of 
USA  Today  to  send  1,000  copies  free  rather  than  paying  Stars  and  Stripes 
for  the  cost  of  the  copies  ($1,300  a  day),  plus  shipping  them  from  Ger¬ 
many. 

The  trouble  is  that  no  one  told  the  troops  what  was  happening  and  why 
they  couldn’t  get  copies  of  the  paper,  which  was  designed  by  the  Defense 
Department  to  keep  them  informed.  Even  Stars  and  Stripes  staffers  didn’t 
know  what  was  going  on. 

We  think  it  is  fine  that  our  troops  are  able  to  read  a  paper  from  home, 
but  it  should  not  be  a  substitute  for  the  paper  they  have  been  accustomed 
to  reading.  We  can’t  believe  there  is  a  budget  crunch  so  severe  that  the 
military  can’t  underwrite  the  expense  of  providing  their  own  newspaper  as 
well. 
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Letteis  tp  die  Editor 

Former  publisher  says 
JO  As  are  the  ‘playthings’ 
of  the  titleholders 


Perhaps  incidentally,  when  Gannett 
wanted  to  sell  the  Gazette  in  Little 
Rock,  Ark.,  to  the  rival  Democrat  and 
the  Justice  Department  required  that 
they  first  seek  other  buyers,  the  broker 
they  selected  for  the  search  was  Rupert 
Phillips,  who  surveyed  the  field  and  re¬ 
ported  there  were  no  other  buyers. 

Yet  this  same  Rupert  Phillips  is  the 
one  who  turns  up  as  the  “buyer”  of  the 
Star' Bulletin  in  Honolulu.  It  appears 
that  Gannett  has  made  Phillips  another 
guaranteed  deal. 

Asked  why  no  hearings  were  held 
and  no  comments  solicited,  an  An¬ 
titrust  Division  spokesman  explained 
that  in  jOA  ownership  transfers,  the 
Newspaper  Preservation  Act  only  per¬ 
mits  the  justice  Department  to  “ascer¬ 
tain  the  financial  viability  of  the  buyer.” 

So  now  we  know  how  this  maneuver¬ 
ing  works,  but  we  also  know  that  it  is  a 
far  cry  from  the  NPA’s  only  justification 
—  to  preserve  “two  voices”  provided  by 
truly  competing,  daily  papers. 

Although  the  NPA  has,  in  fact,  saved 
a  few  papers  from  certain  extinction, 
shrinking  markets  and  owner  manipula¬ 
tions  have  combined  to  cast  a  cloud 
over  its  reason  to  be.  It  should  now  be 
clear  to  everyone  except  the  jOA  par¬ 
ticipants  that  the  Newspaper  Preserva¬ 
tion  Act  should  be  revised  or  abolished. 


RECENT  MANIPULATIONS  OF 
Joint  Operating  Agreement  (JOA)  fran¬ 
chises  should  raise  new  questions  with 
Congress  and  the  newspaper  industry 
whether  the  Newspaper  Preservation 
Act  is  fulfilling  its  original  purpose. 

The  latest  distortion  is  Gannett’s  pa¬ 
per-trade  in  the  Honolulu  JOA,  paying 
$250  million  for  the  morning  Advertiser 
and  selling  the  evening  Star-Bulletin  to 
its  in-house  broker-publisher,  Rupert 
Phillips. 

Although  the  original  rationale  con¬ 
templated  a  more  or  less  permanent 
status,  it  is  now  accepted  policy  that  the 
dominant  paper  in  the  JOA  does  not 
really  have  to  keep  two  papers  alive  and 
the  owner  of  the  weaker  publication 
can  either  sell  out  at  a  profit  (Knoxville 
and  Tulsa)  or  take  a  guaranteed  share  of 
future  profits  (Miami),  without  even 
having  to  publish  the  now-extinct  pa¬ 
per.  Add  to  that  the  spectacle  of  the 
Pittsburgh  sell-off  and  death  of  the 
Press  in  a  two-way  deal  made  possible 
by  the  JOA  protection. 


Newspaperdom. 

50  YIARS  AGO  .  .  .  President 
Roosevelt  signed  legislation  paving 
the  way  for  the  merger  of  Western 
Union  and  Postal  Telegraph.  The 
bill  was  enabling  legislation  and  did 
not  effect  the  merger,  which  was 
subject  to  the  approval  of  the  FCC. 

Two  former  officials  of  the  inde¬ 
pendent  Newspaper  and  Mail  Deliv¬ 
erers  Union  were  found  guilty  of  at¬ 
tempted  extortion.  They  had  been 
charged  with  demanding  $5,000  un¬ 
der  threats  they  would  call  175  em¬ 
ployees  of  a  publishing  plant  out  on 
strike. 
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These  abuses  of  the  original  purpose 
of  the  NPA  are  expected  to  continue  as 
JOAs  become  playthings  of  the  title- 
holders. 

Gannett’s  switcheroo  in  Honolulu  is 
almost  a  duplicate  of  its  trade  of  the 
Bulletin  for  the  Tennessean  in  Nash¬ 
ville,  where  it  came  up  with  two 
bankers  and  a  politician  —  none  of 
whom  had  newspaper  experience  —  to 
“buy”  the  Bulletin,  even  though  later 
evidence  indicates  that  the  three  front 
men  put  up  very  little  money  and  Gan¬ 
nett  guaranteed  their  $20  million  loan 
—  and  even  threw  in  multimillion-dol- 
lar  payoffs  for  the  “buyers.” 

This  is  all  getting  rather  bizarre  for  a 
law  whose  altruistic  purpose  was  to  save 
independent  family-owned  newspapers. 

As  a  battle-scarred  veteran  of  dealing 
with  both  Gannett  and  Rupert  Phillips, 

1  can  testify  that  things  are  not  always 
as  they  are  touted  in  the  press  releases. 

Phillips  bought  our  free-circulation 
paper.  The  Graphic,  in  Richmond,  Ind., 
which  we  had  published  for  more  than 
30  years.  We  did  not  make  much  mon¬ 
ey,  but  we  kept  it  going.  It  took  Rupert’s 
group  only  two  years  to  drain  the  assets 
and  run  it  to  the  edge  of  bankruptcy, 
which  made  necessary  the  resale  to  the 
local  Gannett  daily  paper. 

This  is  the  same  Rupert  Phillips  who 
is  the  “buyer”  of  the  Star-Bulletin.  He  is 
the  same  one  whose  most  recent  pur¬ 
chases  from  Gannett  include  dailies  in 
Sturgis,  Mich.,  and  Fremont,  Neb.,  and 
the  Spanish-language  paper  in  New 
York. 

Even  though  his  papers  have  strug¬ 
gled  to  make  ends  meet,  Phillips  took 
the  money-losing  Journal  Newspapers 
in  suburban  Washington,  D.C.,  off 
Gannett’s  hands  (at  a  reported  multi- 
million-dollar  price)  so  Gannett  could 
keep  its  WUSA-TV  station  in  Wash¬ 
ington  —  whereupon  investors  in  his 
Hometown  Communications  group 
sued  him  for  breach  of  contract,  were 
awarded  control  of  the  company  and 
rescued  Hometown  from  Chapter  11 
bankruptcy. 


Victor  Jose 

(Jose  is  the  former  publisher  of  The 
Graphic,  Richmond,  Ind.) 


NEWSPEOPLE  IN  THE  News  in  the 
Feb.  13  edition  incorrectly  reported  that 
Andrew  Oppmann,  metropolitan  editor 
of  the  Houston  Post,  had  been  deputy 
managing  editor  of  the  paper.  His  previ¬ 
ous  title  was  deputy  metropolitan  editor. 

In  the  Jan.  30  Newspeople,  it  should 
have  been  noted  that  Neal  Pattison,  the 
new  managing  editor  of  the  Albuquerque 
(N.M.)  Tribune,  served  as  assistant  man¬ 
aging  editor  of  the  Statesman-Re  view  of 
Spokane,  Wash.,  before  he  held  the  same 
post  in  Albuquerque. 


DRAMA  CRITIC  MAGGIE  Crum, 
whose  “On  the  Aisle”  column  has  ap¬ 
peared  in  the  Contra  Costa  Times,  Wal¬ 
nut  Creek,  Calif.,  for  more  than  a 
decade,  received  the  ultimate  tribute  in 
January  when  a  local  theater  was  named 
after  her. 


Corrections 


Critic  honored 
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y  itors  Stiff 

Regional  News  Council 

Head  of  newly  formed  Northwest  News  Council  irritated  by  refusal 
of  two  Oregon  editors  to  appear  at  complaint  hearings 


by  M.L.  Stein 

THE  HEAD  OF  the  newly  formed 
Northwest  News  Council  expressed  ir¬ 
ritation  and  disappointment  at  the  re¬ 
fusal  of  two  Oregon  editors  to  cooper¬ 
ate  fully  in  complaint  hearings  against 
their  newspapers. 

Both  William  Hilliard,  editor  of  the 
Portland  Oregonian,  and  Patrick  Yack, 
managing  editor  of  the  Eugene  Register' 
Guard,  declined  to  appear  at  recent 
hearings,  which  were  to  he  the  first  for 
the  council. 

The  Register-Guard  submitted  a  writ¬ 
ten  statement  to  NNC  defending  its 
fairness,  but  the  Oregonian  withheld 
any  cooperation  in  a  scheduled  review 
of  a  complaint  against  it  by  a  defeated 
candidate  in  a  U.S.  Senate  race. 

As  a  result.  News  Council  director 
Oren  Campbell,  a  University  of  Wash¬ 
ington  newspaper  adviser,  said  the  re¬ 
view  had  to  be  called  off. 

In  a  sharply  worded  newsletter, 
Campbell  declared  that  “The  Oregon¬ 
ian’s  vigorous  editorial  positions  in  the 
primary  [election]  were  in  sharp  con¬ 
trast  to  its  reluctance  to  provide  public 
answers  to  reasonable  questions  such  as 
that  posed  by  Lonsdale.” 

The  candidate,  Harry  Lonsdale,  lost 
the  Oregon  primary  race  by  330  votes  to 
Rep.  Les  Au  Coin.  His  complaint  to  the 
News  Council  was  that  a  negative  Ore¬ 
gonian  editorial  two  days  before  the  pri¬ 
mary  “may  well  have  cost  me  an  elec¬ 
tion  —  and  ultimately,  a  seat  the  U.S. 
Senate.”  ( Au  Coin  was  defeated  in  the 
general  election.) 

The  editorial  accused  Lonsdale  of 
waging  a  “low  and  dishonest  campaign 
against  Au  Coin  by  exploiting  the  pub¬ 
lic  anger  with  Congress  to  throw  mud- 
balls  irresponsibly  at  an  individual  con¬ 
gressman.” 


William  Hilliard,  Portland  Oregonian 
editor,  refuses  to  participate  in 
hearings 


Campbell  told  E&P  that  the  council 
does  not  accept  complaints  about  opin¬ 
ions  contained  in  an  editorial  but  felt 


the  Oregonian  refused  to  take  part  in  a 
hearing  to  consider  the  complaint,” 
Campbell  said  in  his  newsletter. 

Campbell  said  Hilliard  did  not  reply 
to  his  letter  or  phone  call  but  the 
newsletter  contains  a  statement  by 
Hilliard  in  which  he  noted  that  the 
Oregonian  is  not  a  member  of  the  NNC 
but  has  “for  many  years  made  itself 
available  to  its  readers  through  commu¬ 
nity  meetings,  accuracy  checks  sent  to 
individuals  mentioned  in  our  news 
columns,  and  luncheons  with  its  edi¬ 
tors.” 

Hilliard  added  that  Lonsdale  had  vis¬ 
ited  the  Oregonian's  editorial  board, 
where  editorial  page  editor  Robert  Lan- 
dauer  explained  to  him  why  the  words 
“dishonest”  and  “mudballs”  were  used 
in  the  editorial. 

“I  don’t  know  how  effectively  they 
[the  Oregonian]  would  be  able  to  back 
up  allegations  against  Lonsdale,  but  if 
they  had  a  reasonable  explanation  the 
review  board  would  have  found  in  their 
favor,”  Campbell  said  in  an  interview. 

According  to  Campbell,  Lonsdale 
showed  up  for  the  aborted  hearing. 


“The  council,  therefore,  is  asking  that  the 
newspaper  do  in  a  council  hearing  what  it 
would  not  do  in  court,”  Yack  said. 


that  Lonsdale  had  a  legitimate  griev¬ 
ance  in  that  the  Oregonian  “did  not 
back  up”  its  charge  of  a  “dishonest” 
campaign. 

The  hearing  would  have  been  the 
council’s  first  since  it  was  organized  last 
summer. 

“That  review  won’t  happen  because 


Hilliard  did  not  return  repeated  E&P 
phone  calls. 

On  Feb.  27,  the  NNC  held  its  first 
hearing  on  a  complaint  against  the  Reg¬ 
ister-Guard  by  Springfield,  Ore.,  school 
board  officials  over  a  story  about  parent 
charges  of  sexual  harassment  of  a  fe¬ 
male  student  by  a  teacher.  The  officials 
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asserted  that  a  reporter  failed  to  verify 
certain  information  in  the  story  and 
that  some  facts  were  incorrect. 

The  newspaper  was  upheld  by  a  2-1 
vote  of  the  review  panel,  but  its  public 
member,  Norman  Jean  Germond,  a 
member  of  the  Portland  Community 
College  board  of  trustees,  said  verifica¬ 
tion  should  have  been  obtained  before 
the  story  was  published. 

The  other  panelists  were  Frederick 
Taylor,  a  Coquille,  Ore.,  publisher  and 
former  executive  editor  of  the  Wall 
Street  Journal,  and  Arnold  Ismach,  dean 
of  the  University  of  Oregon  School  of 
journalism. 

Following  the  hearing,  Campbell 
wrote  to  Register-Guard  managing  editor 
Yack:  “All  of  the  panel  members  were 
extremely  disappointed  with  your  ration¬ 
ale  for  not  appearing.  None  of  them  felt 
you  would  have  been  expected  to  reveal 
information  involving  confidential 
sources  or  specifics  about  news-gathering 
procedures  at  your  newspaper.” 

This  was  in  reference  to  a  previous 
letter  from  Yack  to  Campbell  in  which 
the  editor  said  he  found  the  council’s 
questions  about  the  Springfield  story 
“difficult,  if  not  impossible,  to  answer” 
because  the  R-G  considers  its  sources 
and  their  material  confidential.  He  also 
cited  the  Oregon  shield  law,  which,  he 
said,  protects  the  paper  from  giving  out 
such  information. 

“The  council,  therefore,  is  asking 
that  the  newspaper  do  in  a  council 
hearing  what  it  would  not  do  in  court,” 
Yack  said. 

Yack  had  another  reservation  about 
the  council,  he  told  E&P. 

“1  think  the  News  Council,  thus  far, 
is  very  poorly  organized  and  I  have  ex¬ 
pressed  this  to  Oren  Campbell,”  he  said. 

Yack  recalled  that  the  Register-Guard 
initially  gave  the  NNC  its  support  “to 
get  if  off  the  ground,  but  they  have  not 
communicated  well  with  editors  in  the 
state.” 

Yack  complained  that  prior  to  the 
R-G  hearing,  the  paper  “received  a 
bunch  of  materials  from  the  council, 
but  they  didn’t  tell  us  why  they  were 
holding  a  hearing.  Also,  the  council 
will  not  have  credibility  in  the  journal¬ 
istic  community  until  it  settles  on  its 
criteria  for  making  judgments.  Con¬ 
ceptually,  the  council  is  not  a  bad  idea, 
but  it  has  a  lot  of  work  to  do  in  ham¬ 
mering  out  its  specifics.” 

Campbell  insisted  he  fully  informed 
Yack  of  the  specifics  and  purpose  of  the 
hearing,  but  because  of  Yack’s  misgiv¬ 
ings  about  NNC  he  will  invite  repre¬ 


sentatives  of  newspapers  and  broadcast 
outlets  to  a  meeting  on  the  UW  cam¬ 
pus  in  April  to  air  their  concerns  about 
the  council. 

Funded  by  the  Willamette  Valley, 
Ore.,  and  Western  Washington  chap¬ 
ters  of  the  Society  of  Professional  Jour¬ 
nalists,  NNC  was  established  to  review 
complaints  about  fairness,  accuracy  and 
ethics  in  the  news  media  in  Washing¬ 
ton  and  Oregon. 

The  NNC  is  one  of  only  three  news 
councils  in  the  country;  the  others  are  in 
Minnesota  and  Honolulu.  The  defunct 
National  News  Council,  which  operated 
for  10  years,  was  disbanded  in  1983  for 
lack  of  support  by  major  papers.  BEOT 

Chronicle  columnist 
has  AIDS 

RANDY  SHUTS,  NATIONAL  corre¬ 
spondent  for  the  San  Francisco  Chroni¬ 
cle  and  a  prominent  authority  on  the 
gay  community  and  AIDS,  has  disclosed 
that  he  has  AIDS. 

Shilts  said  in  a  published  interview 
with  Chronicle  reporter  Leah  Garchik 
that  he  learned  in  1985  that  he  was  in¬ 
fected  with  the  AIDS  virus  but  did  not 
go  public  because  he  feared  it  would 
jeopardize  his  effectiveness  as  a  reporter. 

Shilts  is  the  author  of  the  best-seller. 
And  the  Band  Played  On,  a  history  of 
the  AIDS  epidemic,  and  The  Mayor  of 
Castro  Street,  which  detailed  the  life  of 
Harvey  Milk,  a  gay  San  Francisco  super¬ 
visor  murdered  in  1978. 

The  newsman  is  in  the  process  of 
completing  his  latest  book.  Conduct  Un¬ 
becoming,  about  gays  and  lesbians  in  the 
military. 

An  AIDS  activist  as  well  as  a  writer, 
Shilts  said,  “Every  gay  writer  who  tests 
positive  ends  up  being  an  AIDS  activist. 
I  wanted  to  keep  on  being  a  reporter.” 

Shilts  related  that  he  became  HIV  in¬ 
fected  as  the  drug  AZT  was  becoming 
available. 

“1  got  on  it  right  away  and  it  worked 
wonderfully  for  three  years.  Then  it 
stopped  working,”  he  stated,  adding  that 
he  has  used  a  succession  of  drugs  since 
then  to  combat  the  disease. 

Shilts,  who  once  wrote  an  AIDS  col¬ 
umn  for  the  Chronicle ,  is  on  leave  from 
the  newspaper. 

He  said  that  daily  physical  therapy  is 
helping  him  regain  strength  and  that  he 
hopes  to  return  to  the  paper  as  a  part- 
time  reporter. 

A  television  movie  of  And  the  Band 
Played  On  will  be  broadcast  in  July. 


Newspaper  offers 
staffers  cash 
to  stop  smoking 

STOP  SMOKING  AND  earn  up  to 
$400. 

That  is  the  offer  that  is  going  out  to 
employees  of  the  Daily  News  of  Los  An¬ 
geles.  According  to  an  internal  an¬ 
nouncement,  the  staffer  picks  a  stop¬ 
smoking  program  of  his  or  her  choice, 
gets  company  approval  of  it  and  begins 
the  ordeal. 

At  the  finish,  the  worker  must  submit 
proof  of  completion  along  with  receipts. 
The  Daily  News  reimburses  the  costs  as 
follows  (up  to  a  maximum  of  $400): 
upon  completion,  50%;  after  six  months 
of  continued  success,  25%;  after  a  year 
off  the  nicotine,  25%. 

The  money  is  there,  but  the  appli¬ 
cants  are  not  —  at  least  not  in  substan¬ 
tial  numbers  —  according  to  newspaper 
spokeswoman  Lynne  T.  Jewell. 

“The  program’s  been  around  for  more 
than  a  year  and  only  three  or  four  have 
signed  up  for  it,”  she  said. 

The  Daily  News  has  a  no-smoking 
rule  in  its  Woodland  Hills  building. 

Twice-weekly  heats 
Georgia  competition 

A  MINI  NEWSPAPER  war  is  breaking 
out  in  Elberton,  Ga. 

The  start-up  Elbert  County  Examiner 
began  twice-weekly  publication  on 
March  3  with  a  staff  made  up  of  former 
employees  of  the  weekly  Elberton  Star. 

Examiner  editor  and  publisher  Lin¬ 
ton  Johnson  said  research  shows  read¬ 
ers  want  an  alternative  source  of  local 
news. 

Johnson,  who  is  financing  the  paper 
with  bank  loans,  and  most  of  his  staff 
worked  for  Morris  Communication’s 
Star. 

The  Examiner,  promoting  itself  as  the 
area’s  locally  owned  paper,  intends  to  in¬ 
troduce  itself  by  mailing  out  papers  to  all 
7,000  households  in  the  county  for  one 
week.  In  addition  to  its  regular  paper  on 
Wednesday  and  Sunday,  it  will  publish  a 
total-market-coverage  product  on  Wed¬ 
nesday. 

For  a  month  it  is  offering  an  introduc¬ 
tory,  in-county  subscription  rate  of  $5,  or 
half  off.  The  newsstand  price  is  250. 

“We  are  looking  forward  to  the  com¬ 
petition,”  said  Carolyn  Kann,  news  edi¬ 
tor  of  the  5,600-paid-circulation  Star. 
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Military  Excludes 
Stars  and  Stripes 

Brass  accepts  USA  Today  offer  of  free  copies  for  soldiers  in 
Somalia  rather  than  paying  for  copies  of  the  military  newspaper 


by  Debra  Qersh 

FOR  WHAT  MAY  be  the  first  time  in 
recent  history,  U.S.  soldiers  deployed 
abroad  are  not  receiving  the  military 
newspaper  Stars  and  Stripes. 

Instead,  servicemen  and  women  sta¬ 
tioned  in  Somalia  are  receiving  free 
copies  of  USA  Today. 

The  situation  prompted  newly  ap¬ 
pointed  Stars  and  Stripes  ombudsman 
Bill  Monroe  to  devote  a  column  to  the 
subject  in  the  European  and  Pacific  edi¬ 
tions  of  his  newspaper. 

According  to  Monroe,  reporters  from 
Stars  and  Stripes  said  that  soldiers  in 
Somalia  were  angry  with  the  “soldiers’ 
newspaper.” 

They  were  angry,  he  wrote,  “because 
the  GIs  felt  isolated  and  out  of  touch 
with  the  world  —  and  Stars  and  Stripes, 
the  paper  that  was  supposed  to  keep 
the  grunts  in  the  field  informed,  was 
nowhere  to  be  found.” 

Monroe  cited  possible  reasons,  such 
as  getting  the  paper  from  Germany  to 
Mogadishu,  who  would  pay  to  import 
the  military  paper  —  he  said  no  one 
asked  Stars  and  Stripes  to  solve  the  bud¬ 
get  problem  —  and  the  “unofficial 
word”  that  the  U.S.  military  comman¬ 
der  in  Somalia  did  not  want  it  to  look 
as  though  “the  U.S.  force  was  settling  in 
for  the  long  haul.” 

The  ombudsman,  former  editor  of 
the  Washington  Journalism  Review,  not¬ 
ed  that  “speculation  about  motives, 
while  perhaps  understandable  in  this 
case,  is  never  fair  and  rarely  accurate.” 

He  added  that  “Somebody  owes  the 
soldiers  on  the  ground  a  better  explana¬ 
tion  than  is  now  available  of  why 
they’re  not  allowed  to  receive  the  news¬ 
paper  designed  by  the  Defense  Depart¬ 
ment  and  fostered  by  the  Congress  to 
keep  military  men  overseas  in  touch 
with  home.” 

Robert  Davis,  acting  assistant  direc¬ 
tor  of  the  DoD’s  American  Forces  Infor¬ 
mation  Service,  which  oversees  Stars 


USA  Today  offered  its  papers  for  free 
and  also  said  it  would  deliver  them  to 
the  embarkation  point  in  South  Carolina 
at  no  charge.  According  to  Col.  Robert 
Donnelly,  Stars  and  Stripes  would  cost 
the  military  about  $1,300  per  day,  just 
for  the  papers. 


and  Stripes,  said  they  were  very  disap¬ 
pointed  that  they  were  not  able  to  get 
the  newspaper  to  soldiers. 

He  said  that  Stars  and  Stripes  staffers 
learned  after  the  fact  that  USA  Today 
had  donated  its  copies,  whereas  the 
military  would  have  had  to  pay  for  Stars 
and  Stripes,  which  then  would  be  dis¬ 
tributed  free  to  the  soldiers. 

In  fact,  USA  Today  not  only  donated 
1,000  papers  a  day,  but  also  agreed  to 
get  them  to  the  point  of  embarkation  at 
Charleston,  S.C.,  explained  U.S.  Army 
Col.  Robert  Donnelly  at  U.S.  Central 
Command,  MacDill  Air  Force  Base, 
Tampa. 

According  to  Col.  Donnelly,  Stars 


and  Stripes  would  cost  the  military 
about  $1,300  per  day  just  for  the  pa¬ 
pers.  That  figure  does  not  include  the 
cost  of  transporting  the  newspapers  to 
Somalia. 

The  decision  about  which  paper  was 
distributed  was  made  by  the  comman¬ 
der  on  the  ground  in  Somalia,  U.S.  Ma¬ 
rine  Corps  Lt.  Gen.  Robert  Johnston, 
Col.  Donnelly  added. 

“We’re  not  going  to  second-guess  the 
commander  on  the  ground  and  tell  him 
to  take  something  he  doesn’t  want,” 
Col.  Donnelly  said,  adding  that,  while 
cost  “certainly  is  a  big  consideration,” 
Lt.  Gen.  Johnston  apparently  felt  USA 
Today's  coverage  was  sufficient.  ■ES'P 

Liberal  paper 
debuts  in  Russia 

IN  THE  INCREASINGLY  crowded 
Russian  newspaper  market,  yet  another 
newspaper  has  been  bom. 

Sevodnya,  or  Today,  was  started  last 
month  by  employees  of  Nezavisimaya 
Gazeta  who  had  quit  the  popular  liberal 
paper  because  they  were  said  to  be  dis¬ 
satisfied  with  its  direction. 

Sevodnya  has  an  initial  press  run  of 

200,000. 

Teen  paper 
turns  five 

LA  YOUTH,  A  Los  Angeles  newspaper 
written  by  teen-agers,  celebrated  its  fifth 
anniversary  with  the  February-March 
issue. 

The  paper  has  piqued  the  interest  of 
young  readers  with  such  first-person  sto¬ 
ries  as  “I’m  15  and  I’m  an  alcoholic,”  “My 
first  trip  to  the  gynecologist”  and  “My 
friend  is  a  satanist.” 

The  24'page  tabloid  is  distributed  at 
more  than  300  high  schools,  libraries 
and  teen  centers. 
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Don’t  Blame 
the  Newspaper 

Federal  agents’  botched  raid  came  a  day  after  the  Waco  (Texas) 
Tribune-Herald  began  publishing  a  series  on  the  religious  cult 


by  Mark  Fitzgerald 

THE  WACO  TRIBUNE-Herald  had 
no  role  in  the  planning  or  timing  of  the 
botched  and  bloody  federal  raid  on  a 
Texas  cult,  its  editor  says. 

In  the  desperate  search  to  answer 
what  went  wrong  in  the  Feb.  28  raid  — 
which  ended  in  the  deaths  of  four  fed¬ 
eral  agents  and  possibly  10  cult  follow¬ 
ers  of  David  Koresh  —  some  fingers 
have  pointed  at  the  newspaper. 

Federal  Alcohol,  Tobacco  and 
Firearms  agents  raided  the  “Ranch 
Apocalypse”  compound  a  day  after  the 
Tribune'Herald  began  publishing  what 
was  to  be  a  seven-day  series  detailing  al¬ 
legations  of  sexual  and  physical  abuse 
against  cult  leader  Koresh  as  well  as 
noting  the  substantial  arsenal  he  and 
his  followers  had  amassed. 

For  a  month,  the  ATF  had  asked  the 
Tribune'Herald  to  hold  off  on  the  series. 

Initial  press  reports  said  that  the  ATF 
had  moved  up  the  raid  because  of  the 
newspaper  story  but,  in  the  long  days  of 
siege  that  followed,  authorities  backed 
away  from  that  contention. 

There  have  been  suggestions  that 


when  the  raid  was  about  to  start,  Tri¬ 
bune-Herald  reporters  were  alerted. 

These  suggestions  dovetail  with  oth¬ 
er  questions  about  security  for  the  oper¬ 
ation,  which  apparently  was  no  surprise 
to  the  heavily  armed  cult.  In  a  tele¬ 
phone  interview,  however,  Tribune- 
Herald  editor  Bob  Lott  said  that  the 
newspaper  bears  no  responsibility  for 
the  raid  and  its  consequences. 

“1  see  no  cause  and  effect  relation¬ 
ship  between  our  stories,  which  were 
published  on  Saturday  and  Sunday 
[Feb.  27  and  28]  and  the  disaster  that 
happened  Sunday,”  Lott  said. 

The  newspaper  had  no  arrangements 
at  all  with  the  ATF  during  the  planning 
or  execution  of  the  raid,  according  to 
Lott. 

Tribune-Herald  reporters  Mark  En¬ 
gland  and  Darlene  McCormick  spent 
eight  months  researching  David  Kor¬ 
esh,  who  changed  his  name  legally  from 
Vernon  Howell,  and  the  Branch  David- 
ian  cult  located  on  a  ranch  10  miles 
from  Waco. 

In  late  January,  Lott  said,  a  Tribune- 
Herald  editor  was  approached  by  ATF 
agents  who  had  learned  of  the  impend¬ 


ing  series  and  asked  the  paper  to  delay 
publication. 

“They  said  they  were  investigating 
[the  cult].  They  were  afraid  we  would  tip 
off  their  investigation  or  somehow  inter¬ 
fere  with  their  operation,”  Lott  said. 

As  it  happened,  the  newspaper  at  the 
time  had  put  publication  on  hold  for 
other  reasons,  which  Lott  declined  to 
specify. 

About  a  week  before  publication, 
ATF  agents  again  asked  the  newspaper 
to  hold  off  on  the  series. 

As  before,  the  ATF  was  maddeningly 
vague  about  what,  if  anything,  it  in¬ 
tended  to  do,  Lott  said. 

“We  never  were  told  of  the  scope  of 
the  raid.  We  were  told  they  were  seek¬ 
ing  warrants,  1  believe.  They  were  going 
to  take  some  sort  of  action,  but  we  were 
never  told  what  —  or  when,”  Lott  said. 

After  several  days  of  debate,  the 
newspaper  decided  it  had  waited  long 
enough. 

“We  knew  the  situation  at  Mount 
Carmen  [the  cult’s  ranch]  had  been  go¬ 
ing  on  for  quite  a  while,”  Lott  explained 
in  a  March  1  note  to  readers. 

“It  was  a  dangerous  and  sinister  thing 


Aerial  view  of  the  Mt.  Carmen  compound  near  Waco,  where  Federal  Alcohol,  Tobacco  and  Firearms  (ATF)  agents  leave  a 

four  federal  agents  died  in  a  gun  battle  during  an  attempt  to  news  conference  after  fielding  questions  from  reporters  regard- 

serve  arrest  warrants  on  the  group.  ing  the  standoff  at  the  compound. 
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the  public  should  know  about.  We’re  not 
talking  just  of  stockpiling  of  weapons, 
but  such  things  as  sexual  exploitation  of 
young  girls  and  other  abuses  of  children 
in  the  name  of  religion.  Local  authori¬ 
ties  knew  about  the  situation  and,  as 
best  we  could  tell,  had  done  next  to 
nothing,”  Lott  wrote. 

A  day  before  publication,  Lott  said, 
“We  did  something  we  don’t  normally 
do:  We  told  [the  ATF]  on  a  Friday  that 
it  was  going  to  begin  on  a  Saturday.” 

Lott  also  noted  that  the  first  stories 
“carefully  avoided  even  a  hint  of  our 
knowledge  that  the  ATF  might  be  in¬ 
volved.” 

A  few  hours  before  the  ATF  agents’ 
raid,  a  Tribune-Herald  reporter  was 
tipped  that  something  was  about  to 
happen,  Lott  said.  A  Waco  tv  news 
crew  also  was  on  the  scene  when  the 
raid  began. 

“1  cannot  yet  say  who  the  actual 
source  was,”  Lott  said.  “1  have  been  told 
[by  editors]  it  was  not  the  ATF.” 

ATF  officials  in  Waco  also  denied 
alerting  the  media. 

Cult  leader  Koresh  —  who  says  he  is 
Christ  —  gave  a  Dallas  radio  station  a 
somewhat  Biblical  explanation  of  why 
the  cult  was  ready  for  the  raid:  “I  knew 
they  were  coming  before  they  knew 
they  were  coming.” 

Five  Tribune-Herald  reporters  and 
two  photographers  were  sent  to  the 
scene. 

At  the  start  of  the  raid,  two  of  the  re¬ 
porters  came  under  gunfire,  although  it 
could  not  be  determined  if  they  were 
targeted,  Lott  said.  No  one  was  hurt,  he 
said. 

For  the  Monday  paper  after  the  Sun¬ 
day  raid,  the  Tribune-Herald  printed 
the  remaining  five  parts  of  the  series 
about  Koresh,  entitled  “The  Sinful 
Messiah.” 

Indeed,  even  as  the  huge  numbers  of 
journalists  descended  on  Waco  to  report 
on  the  long  standoff,  almost  all  of  the 
world’s  knowledge  about  Koresh  and  his 
Branch  Davidians  comes  from  the  series 
published  by  the  Cox  Enterprises-owned 
45,182-circulation  Tribune-Herald. 

The  series  documented  his  claims  to 
be  Christ  with  a  divine  right  to  have  sex 
with  followers’  wives  as  well  as  allega¬ 
tions  that  he  has  had  sex  with  underage 
girls  in  the  cult. 

Perhaps  most  tellingly,  a  long  section 
in  the  first  article  of  the  series  detailed 
the  contents  of  the  cult’s  arsenal,  in¬ 
cluding  assault  weapons,  night-vision 
scopes  and  home-manufactured  “grease 
gun”  machine  guns.  BEdfP 


Supplement  makes  its  debut  in 
Midwest  suburban  weeklies 


by  Mark  Fitzgerald 

CELEBRATE.'  MIDWEST  WANTS  to 
be  the  Parade  or  USA  Weekend  of  sub¬ 
urban  weeklies. 

Celebrate!  Midwest  is  a  24-page,  full- 
color  supplement  that  made  its  debut 
Feb.  1  as  an  insert  in  nearly  500  audited 
non-daily  newspapers  that  reach  3  mil¬ 
lion  households  in  12  Midwestern  states. 

Like  Parade  or  USA  Weekend,  Cele¬ 
brate  runs  to  family-oriented  soft  news 
and  features. 

The  debut  issue  featured  a  column  by 
Tipper  Gore,  wife  of  the  vice  president, 
about  combating  explicit  sex  and  vio¬ 
lence  in  popular  media. 

Other  articles  included  a  roundup  on 


were  selected  individually,  Montgomery 
said. 

“We  didn’t  want  to  go  with  just  RDRS 
[Readership  Data  and  Reporting  Ser¬ 
vice]  figures.  We  went  to  look  at  markets 
individually  and  we  picked  the  paper  in¬ 
dividually.” 

“First  we  had  to  be  sure  they  were  me¬ 
chanically  compatible,”  Montgomery 
added.  “We  called  every  newspaper 
group  around  the  Midwest  and  went 
through  them  media  kit  by  media  kit.” 

As  a  result,  Montgomery  said,  there  is 
no  distribution  overlap  inside  markets. 

“We  published  a  prototype  in  August 
and  once  1  started  talking  to  [individual 
publishers]  they  realized  this  was  a  value- 
added  enhancement  to  their  newspaper. 


Among  charter  advertisers  are  the  Saturn 
automobiles,  which  took  the  back  cover;  Columbia 
House,  which  stitched  in  a  cardboard  order  form; 
and  NordicTrak,  the  exercise  equipment  maker. 


presidential  museums  located  in  the 
Midwest  and  a  feature  about  a  greeting 
card  illustrator. 

Unlike  the  Sunday  supplements,  how¬ 
ever,  Celebrate  is  printed  on  a  slicker, 
heavier  stock  and  bound  with  a  staple.  It 
is  printed  by  an  R.R.  Donnelly  plant  in 
Des  Moines. 

The  first  issue  of  Celebrate  reached  al¬ 
most  every  major  Midwest  metropolitan 
area  from  Cincinnati,  Ohio,  to  Fargo, 
N.D. 

Among  the  major  weekly  and  commu¬ 
nity  newspaper  chains  inserting  Celebrate 
are  the  Suburban  Journals  of  St.  Louis; 
This  Week  Publications  in  Columbus, 
Ohio;  Sun  Newspapers  in  suburban 
Kansas  City;  Adams  Publishing,  Home¬ 
town  Newspapers  and  Observer  &  Ec¬ 
centric  Newspapers  in  suburban  Detroit; 
Pioneer  Press  and  Press  Publications  in 
suburban  Chicago;  and  Enterprise  News¬ 
papers  in  suburban  Milwaukee. 

Celebrate!  Midwest  general  manager 
Loren  Belkin  said  75%  of  the  distribu- 
•  tion  represents  paid  circulation. 

Some  95%  of  participating  papers  are 
independently  audited,  added  publisher 
Susan  j.  Montgomery. 

Participating  groups  and  newspapers 


It’s  another  piece  of  the  package  they 
have  to  market,”  she  said. 

“This  is  their  answer  to  Parade,” 
Montgomery  said. 

J.J.  Blonien,  publisher  of  the  Enter¬ 
prise  Newspapers  in  suburban  Milwau¬ 
kee,  said  the  supplement  was  very  suc¬ 
cessful  in  a  test  in  four  of  his  papers  last 
summer. 

“Response  was  absolutely  fantastic 
and,  from  a  publisher’s  point  of  view,  it 
doesn’t  cost  you  anything,  plus  you  do 
get  distribution  costs.  And  the  reader 
gets  a  fairly  good  editorial  product,” 
Blonien  said. 

“It  is  taking  the  Parade  or  Sunday  sup¬ 
plement  idea,”  Blonien  added,  “and,  in¬ 
stead  of  offering  an  urban,  declining 
audience,  you’re  going  for  a  suburban, 
growing  audience  with  great  demo¬ 
graphics.” 

Among  charter  advertisers  are  the 
Saturn  automobiles,  which  took  the 
back  cover;  Columbia  House,  which 
stitched  in  a  cardboard  order  form;  and 
NordicTrak,  the  exercise  equipment 
maker. 

Celebrate!  Midwest  is  the  first  publi¬ 
cation  of  Montgomery  Media  Inc., 
which  is  based  in  Milwaukee.  BE^P 
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Altering  Sports  Stats 

Police  say  gambling  ring  may  have  altered 
sports  statistics  published  by  Houston  dailies 


by  Mark  Fitzgerald 

HOUSTON  POLICE  SAY  a  recently 
busted  big-money  gambling  ring  may 
have  altered  sports  statistics  publish¬ 
ed  by  the  city’s  two  major  daily  news¬ 
papers. 

Vice  squad  investigators  say  they  sus¬ 
pect  —  but  have  not  been  able  to  prove 
—  that  someone  was  able  to  change  ob¬ 
scure  football  stats  at  the  Houston 
Chronicle  and  the  Houston  Post  in  a 
scheme  to  fix  the  results  of  high-stakes 
betting  pools. 

The  allegations  have  given  the  rivals 
something  new  to  fight  about  in  their 
bitter  newspaper  war. 

The  Chronicle  concedes  that  in  two 
incidents  last  season  football  agate  was 
altered. 

However,  the  Post  insists  that  no  one 
messed  with  their  numbers  and  that  the 
only  instance  of  an  inaccurate  statistic 
was  simply  a  typographical  error. 


To  tweak  the  Chronicle  after  the  gam¬ 
bling  ring  story  broke,  the  Post  rushed 
out  newsrack  ad  cards  that  crowed  “Post 
Sports/Always  the  Right  Score.” 

For  its  part.  Chronicle  coverage  of  the 
gambling  ring  bust  noted  that  police 
telephone  taps  showed  that  calls  were 
made  between  the  suspects  and  two 
people  with  connections  to  the  Hous¬ 
ton  Post. 

One  was  a  mailroom  employee  and 
the  other  works  at  the  Post  but  for  the 
custodial  service  that  contracts  with 
the  newspaper,  said  Post  vice  president 
and  editor  Gerald  Garcia. 

No  charges  have  been  brought 
against  the  two. 

“My  understanding  is  that  these  are 
people  who  were  placing  bets,”  Garcia 
said. 


For  its  part,  the  Chronicle  discovered 
the  two  irregularities  in  its  sports  agate 
well  before  the  paper  was  notified  of 
police  suspicions.  Chronicle  executive 
vice  president  and  editor  Jack  Loftis 
said. 

“I  will  confirm  that  during  the  past 
football  season  we  know  of  two  inci¬ 
dents  of  statistics  that  were  altered  after 
the  stories  were  released  by  the  sports 
department,”  Loftis  said. 

The  first  incorrect  statistic  —  Hous¬ 
ton  quarterback  Warren  Moon’s  passing 
yardage  for  the  Oiler-Pittsburgh  Steeler 
home  opener  on  Sept.  6,  1992  —  was 
discovered  when  a  number  of  readers 
complained  that  the  stat  differed  from 
other  accounts. 

“We  were  baffled.  We  didn’t  know 
what  had  happened,  and  we  weren’t 
suspecting  gambling,”  he  said. 

The  second  apparently  tampered  stat 
—  total  passing  yardage  by  Dallas  in  a 
Dec.  6  game  against  Denver  —  was 


caught  on  page  proofs  before  publica¬ 
tion,  Loftis  said. 

Tampering  might  have  been  possible 
through  a  single  “unsecured”  terminal 
in  the  composing  room,  Loftis  said. 

Unlike  all  other  terminals  through¬ 
out  the  newspaper,  this  one  allowed  ac¬ 
cess  without  requiring  a  name  and  pass¬ 
word  or  providing  a  record  of  its  user, 
he  said. 

The  terminal  has  since  been  secured, 
but  there  is  no  evidence  it  was  used  to 
change  agate,  Loftis  said. 

“I  am  not  making  any  accusations 
about  anybody  in  the  pressroom,”  Loftis 
said.  “Anybody  who  was  in  the  building 
could  have  access  to  that  terminal.” 

Loftis  said  technical  experts  have  as¬ 
sured  him  that  computer  “hackers,” 
who  delight  in  breaching  system  securi¬ 


ty  from  outside  terminals,  would  be  un¬ 
able  to  reach  the  newspaper’s  editorial 
system. 

A  Post  internal  investigation  found 
no  evidence  of  tampering,  editor  Garcia 
said. 

Post  systems  operators  cooperated 
with  police  investigating  the  ring  and 
found  no  inaccuracies  in  sports  statis¬ 
tics  the  police  were  checking,  Garcia 
said. 

“The  information  we  were  asked  to 
check  was  constant  and  consistent 
[with  the  actual  statistic]  and  not  al¬ 
tered  in  any  way,”  Garcia  said. 

The  busted  five-person  gambling  ring 
took  bets  on  football  pools,  which  are 
sometimes  called  “boards”  or  “squares” 
in  other  parts  of  the  country. 

Betters  would  buy  a  square  —  at 
prices  ranging  from  $80  to  $1,100  — 
that  would  later  be  assigned  two  num¬ 
bers  at  random.  Payoffs  would  be  made 
based  on  final  and  quarterly  scores  and 
on  a  number  of  other  statistics,  such  as 
total  yardage.  Some  obscure  stats  were 
apparently  used  as  tiebreakers. 

Organizers  of  the  pool  took  a  cut  of 
the  total  bet  and  apparently  also  secret¬ 
ly  bought  squares  for  themselves.  The 
ring  manipulated  statistics  to  produce 
winners,  police  said. 

Each  of  the  boards  included  instruc¬ 
tions  that  winning  numbers  would  be 
based  on  statistics  published  in  a  specific 
edition  of  the  Chronicle  or  Post.  BEST 

Gay  weekly  offers 
redesign,  new  zones 

TWN,  AN  ALTERNATIVE  news  and 
entertainment  weekly  targeted  at  Flori¬ 
da’s  gay  market,  has  launched  a  redesign 
and  two  zoned  editions.  South  Florida 
and  State. 

The  32,000-circulation  newspaper  re¬ 
ceives  most  of  its  advertising  from  gay- 
owned  businesses,  but  general  manager 
Bill  Watson  says  he  hopes  the  new  look 
and  new  editions  will  generate  ad  rev¬ 
enues  from  mainstream  businesses  as 
well  as  boost  circulation. 


To  tweak  the  Chronicle  after  the  gambling  ring  story 
broke,  the  Post  rushed  out  newsrack  ad  cards  that 
crowed  “Post  Sports/Always  the  Right  Score.” 
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Newspaper 
Financial  Reports 

Staff  cuts  and  lower  newsprint  costs  helped  many 
public  companies  show  higher  profits  during  1992 


Compiled  by  Qeorge  Qameau 

LAST  YEAR  STARTED  out  with  high  hopes  but  ended  up  a 
financial  disappointment  for  the  newspaper  business. 

Though  most  of  the  publicly  traded  newspaper  companies 
reported  higher  profits,  the  gains  were  uninspiring.  Especially 
when  you  consider  that  newsprint  prices  were  in  a  trough  and 
that  newspapers  historically  rebound  out  of  recessions. 

In  the  end,  expenditures  for  newspaper  advertising  are  ex¬ 
pected  to  have  increased  less  than  1%  for  the  year — that  is  in 
comparison  with  1991,  when  ad  expenditures  dived  5.8%.  At 
most  papers,  advertising  revenue  increases  came  from  rate 
hikes  because  volume  hardly  budged. 

Were  it  not  for  staff  cuts  and  newsprint  costs  down  15%  or 
more,  many  companies  might  have  added  nothing  to  the  bot¬ 
tom  line  last  year. 

Clouding  quarterly  and  year-to-year  comparisons  were  a 
host  of  special  charges  for  restructuring,  staff  cuts  and  ac¬ 
counting  changes  that  knocked  New  York  Times  Co.  and 
Times  Mirror  Co.  into  the  loss  category  for  1992. 

Financial  Accounting  Standards  Board  rule  No.  106  ac¬ 
counts  for  the  costs  of  non-pension  retirement  benefits  as 
they  are  accrued.  It  added  large,  one-time,  non-cash  charges 
over  1992.  FAS  109  added  a  credit  to  earnings  to  account  for 
lower  tax  rates.  FAS  112  also  accounts  for  retirement  benefits. 

Beneath  the  accounting  changes  and  special  charges,  the 
trend  was  improved  earnings,  compared  with  last  year. 

Big  gainers  included  A.H.  Belo  Corp.,  whose  Dallas  Morn¬ 
ing  News  finished  its  first  full  year  without  competition  from 
the  Dallas  Times  Herald  to  help  Belo  nearly  triple  its  1991 
earnings,  and  Washington  Post  Co.,  which  boosted  earnings 
80%  for  the  year. 

Looking  ahead,  classified  advertising — one  economic  indi¬ 
cator — showed  a  spurt  late  last  year,  possibly  auguring  acceler¬ 
ated  economic  activity  and  the  growing  retail  business  that  fol¬ 
lows. 

Then  the  Conference  Board’s  index  of  help-wanted  adver¬ 
tising  dipped  in  January,  prompting  the  business  group’s  econ¬ 
omist,  Ken  Goldstein,  to  point  out  that  the  recovery  had  so  far 
failed  to  generate  jobs,  as  in  the  past,  and  predicted  only  mod¬ 
est  job  growth  later  this  year. 

The  big  question  remained  the  strength  of  the  economic  re¬ 
covery. 

Expected  higher  prices  for  newsprint  could  dim  hopes  of 
stronger  earnings  this  year,  particularly  if  economic  growth  re¬ 
fuses  to  accelerate. 

Lee  Enterprises  Inc.,  for  one,  anticipated  it  would  not  sus¬ 
tain  the  earnings  growth  achieved  in  the  last  three  months  of 
1992  because  “the  economic  recovery  appears  to  be  very  grad¬ 


ual,  and  newsprint  cost  increases  and  development  costs  for 
new  products  are  expected.” 

Following  are  summaries  of  fourth-quarter  and  year-end 
1992  financial  results  as  reported  by  the  publicly  traded  news¬ 
paper  companies. 

AFFILIATED  PUBLICATIONS 

Affiliated  Publications  Inc.,  owner  of  the  Boston  Globe,  re¬ 
ported  fourth-quarter  net  income  of  $11.8  million,  or  17^  a 
share,  compared  with  a  loss  of  $68  million,  or  970  a  share,  a 
year  earlier. 

Quarterly  revenues  rose  3.9%  to  $109.9  million,  expenses  de¬ 
clined  slightly  to  $89.7  million,  and  operating  profit  rose  to 
$20.2  million  from  $14.6  million  a  year  earlier. 

Fourth-quarter  ad  revenues  rose  to  $83.3  million,  from  $79 
million  a  year  earlier,  as  circulation  revenue  dipped  a  hair. 

The  fourth-quarter  1991  loss  resulted  from  a  $99.3  million, 
before  taxes,  restructuring  of  Affiliated’s  investment  in  BPI 
Communications  Inc. 

The  quarter  lifted  1992  net  profit  to  $14.1  million,  or  200  a 
share,  compared  with  a  net  loss  of  $66.9  million,  or  950  a 
share,  in  1991.  Revenues  for  the  year  rose  to  $414  million,  from 
$392.8  million  in  1991,  as  operating  income  soared  to  $50.9 
million,  from  $30.1  million,  and  expenses  rose  slightly  to  $363 
million. 

Year-end  1992  results  include  two  non-recurring  accounting 
changes,  which  together  reduced  net  income  by  $D.8  million,  or 
200  a  share.  The  company  made  the  changes  retroactive  to  the 
first  quarter  of  1992,  restating  earlier  results. 

A.H.  BELO  CORP. 

A.H.  Belo  Corp.,  owner  of  the  Dallas  Morning  News,  re¬ 
ported  fourth-quarter  earnings  nearly  doubled  to  $11.1  mil¬ 
lion,  or  560  a  share,  compared  with  $5.9  million,  or  3l0  a 
share,  a  year  before. 

Quarterly  revenues  rose  14.8%  to  $139.3  million,  and  oper¬ 
ating  earnings  soared  to  $23.1  million  from  $D.9  million. 

Publishing  revenues  jumped  22.2%  to  $83.7  million  as  pub¬ 
lishing  operating  profits  increased  to  $10  million,  from  $7.6 
million  a  year  before. 

Quarterly  broadcast  revenues  increased  5.2%  to  $55.6  mil¬ 
lion,  and  operating  earnings  jumped  nearly  50%  to  $18  million. 

At  the  end  of  the  first  full  year  since  the  competing  Dallas 
Times  Herald  closed  in  December  1991,  Belo’s  Morning  News 
raised  its  daily  circulation  by  25%,  30%  on  Sunday. 

For  the  year,  Belo’s  net  earnings  tripled  to  $37.2  million,  or 
$1.90  a  share,  compared  with  $12.4  million,  or  650  a  share,  in 
1991.  Revenues  rose  19.5%  to  $515.9  million,  and  operating 
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profits  jumped  to  $61.6  million,  from  $18.6  million  in  1991. 

Belo  credited  circulation  gains,  higher  ad  rates  and  low 
newsprint  prices  for  its  improved  earnings. 

But  chairman  and  CEO  Robert  W.  Decherd  said  last  year’s 
earnings  jump  would  not  repeat  this  year.  He  expected  news¬ 
paper  earnings  to  remain  stable  this  year,  even  with 
newsprint  price  increases,  and  “modest  growth”  in  broadcast¬ 
ing.  He  was  “optimistic  about  our  ability  to  consolidate  these 
gains  and  continue  to  improve  operations  company-wide.” 

COWLES  MEDIA 

Cowles  Media  Co.,  whose  flagship  is  the  Star  Tribune  in 
Minneapolis,  Minn.,  reported  that  quarterly  net  earnings 
leaped  48%  to  $7.5  million,  or  $3.24  a  share,  from  $5  million, 
or  $2.21  a  share,  in  the  quarter  a  year  earlier. 

Revenue  increased  11%  to  $87.8  million  for  the  three 
months  ended  Dec.  26,  the  third  quarter  of  its  1993  fiscal  year. 
Operating  earnings  increased  by  half  to  $15.3  million. 

Cowles  credited  increased  newspaper  advertising  from  an 
improved  holiday  season,  growing  classified  advertising  and 
better  results  from  magazines. 

The  quarter  raised  nine-month  earnings  sharply  to  $18.2 
million,  or  $7.91  a  share,  from  $10.8  million,  or  $4.74  a  share,  in 
the  period  in  1991,  as  revenue  grew  10%  to  $250.7  million. 

Cowles  said  it  would  adopt  the  accounting  change  for  post¬ 
retirement  benefits  in  its  fiscal  1993  fourth  quarter,  when  it 
will  take  a  one-time,  after-tax  charge  of  $2.4  million,  and  it 
will  restate  earlier  1993  results. 

CAPITAL  CITIES/ABC 

Capital  Cities/ ABC  Inc.  hiked  fourth-quarter  earnings  to 
$137.9  million,  or  $8.38  a  share,  from  $103.2  million,  or  $6.17  a 
share,  a  year  before. 

Revenues  rose  5%  to  $1.6  billion,  and  operating  income  de¬ 
clined  to  $238.7  million,  from  $260.2  million  in  fourth-quarter 
1991. 

Quarterly  publishing  revenue  grew  1%,  but  when  companies 
that  were  sold  are  excluded,  publishing  revenues  grew  4%, 
thanks  to  gains  at  newspapers.  Revenues  from  broadcasting 
rose  6%,  and  video  operations,  including  ESPN,  posted  signifi¬ 
cant  increases. 

Operating  earnings  in  publishing  declined  10%,  with  declines 
at  specialized  publications  wiping  out  gains  from  newspapers. 

Including  accounting  changes,  the  quarter  left  the  company 
with  1992  earnings  of  $246.1  million,  or  $14.82  a  share,  com¬ 
pared  with  $343.5  million,  or  $20.47  a  share,  in  1991. 

Revenue  for  the  year  was  flat  at  $4.6  billion  as  operating  in¬ 
come  declined  to  $721.8  million,  from  $761.2  million  in  1991. 

Excluding  the  accounting  changes,  1992  income  increased 
to  $389.3  million,  or  $23.45  a  share,  from  $374.7  million,  or 
$22.33  a  share. 

CENTRAL  NEWSPAPERS 

Central  Newspapers  Inc.,  owner  of  the  Indianapolis  Star- 
News,  reported  fourth-quarter  net  income  of  $7.9  million,  or 
30^  a  share,  compared  with  $9.9  million,  or  380  a  share,  a 
year  earlier. 

Quarterly  revenues  rose  by  $5.4  million  to  $118.2  million, 
and  operating  income,  including  special  charges,  dropped 
slightly  to  $19.4  million. 

Including  accounting  changes.  Central  reported  a  1992  net 
loss  of  $10.9  million,  or  4l0  a  share,  compared  with  net  in¬ 
come  of  $25.9  million,  or  980  a  share,  a  year  earlier.  Revenue 
for  the  year  rose  3.2%  to  $433.6  million  as  operating  income 
rose  8.2%  to  $51.7  million. 
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Losses  from  newsprint  operations  grew  to  $4.8  million  last 
year  from  $3.1  million  in  1991. 

Excluding  the  accounting  changes,  write-offs  and  staff  re¬ 
duction  costs,  1992  per-share  earnings  rose  3.1%  to  $1.01. 

DOW  JONES  &  CO. 

Dow  Jones  &  Company  Inc.  reported  fourth-quarter  net 
income  of  $29.8  million,  or  300  a  share,  compared  with  $3.5 
million,  or  30  a  share,  a  year  earlier. 

Quarterly  operating  income  inched  up  1.4%  to  $79.7  mil¬ 
lion  as  revenue  rose  4.4%  to  $476.1  million. 

Fourth-quarter  1992  included  an  $8  million  charge,  de¬ 
pressing  earnings  80  a  share,  to  write  down  the  value  of  in¬ 
vestments  in  French  publishing  operations.  The  period  in 

1991  included  a  $32  million  charge  from  its  Telerate  sub¬ 
sidiary. 

Excluding  non-recurring  items,  fourth-quarter  1992  yield¬ 
ed  net  income  of  370  a  share,  compared  with  350  a  share  the 
year  before. 

Fourth-quarter  revenue  was  flat  at  $200.6  million  in  busi¬ 
ness  publications,  including  the  Wall  Street  Journal  and  Bar¬ 
ron’s,  while  Ottaway  community  papers  posted  revenue  4.6% 
higher  at  $62.3  million,  and  information  services  boosted 
revenue  8.9%  to  $212.3  million.  Operating  profit  grew  8.9% 
in  business  publications,  3.2%  in  Ottaway  and  marginally  in 
information  services. 

For  the  full  year  1992,  Dow  Jones  reported  that  net  income 
surged  49%  to  $107.6  million,  or  $1.06  a  share,  from  $72.2 
million,  or  7l0  a  share  in  1991. 

A  net  charge  reduced  earnings  by  $18.8  million,  or  190  a 
share,  for  the  year  as  the  company  adopted  two  accounting 
changes  and  wrote  down  its  French  investment. 

Excluding  non-cash  special  charges,  1992  earnings  came  in 
at  $1.25  a  share,  up  from  $1.03  in  1991. 

Operating  income  for  the  year  rose  16.6%  to  $280.7  million 
on  revenue  5.4%  higher  to  $1.8  billion. 

Business  publications  produced  41.3%  more  operating  in¬ 
come  in  1992,  or  $115.1  million,  as  revenues  grew  5.1%  to 
$773.8  million.  Journal  ad  linage  declined  4.3%  in  the  fourth 
quarter  but  finished  the  year  4%  higher. 

Ottaway  Newspapers’  21  dailies  raised  1992  operating  prof¬ 
it  17.6%  to  $31.7  million,  as  revenue  rose  3.4%  to  $234.7  mil¬ 
lion,  and  ad  linage  slipped  3.9%,  compared  with  year-earlier 
numbers. 

Information  services  increased  operating  profit  2.1%  in 

1992  to  $150.7  million  on  6.2%  higher  revenues. 

GANNETT  CO. 

Gannett  Company  Inc.  said  fourth-quarter  earnings  ad¬ 
vanced  17.7%  to  $114.2  million,  or  790  a  share,  from  $97  mil¬ 
lion,  or  680  a  share,  in  fourth-quarter  1991. 

Revenues  for  the  period  grew  4%  to  $935.1  million,  and  op¬ 
erating  income  increased  8%  to  $198.1  million,  compared 
with  year-earlier  results. 

Gannett  said  fourth-quarter  newspaper  and  broadcast 
earnings  improved  as  economic  conditions  boosted  revenues, 
and  classified,  especially  help  wanted,  showed  gains.  At  the 
same  time,  newsprint  and  interest  expenses  declined. 

Newspaper  ad  revenues  grew  3.4%  in  the  quarter  to  $514.8 
million,  as  volume  increased  3.1%.  Circulation  revenue  ex¬ 
panded  4%  to  $205.9  million.  USA  Today  ad  pages  grew  5% 
to  984  as  ad  revenue  edged  up  1%. 

Broadcast  revenues  grew  4%  in  the  quarter  and  outdoor  ad 
revenues  dropped  9%. 

For  the  full  year,  net  income  dropped  to  $199.7  million,  or 
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$1.39  a  share,  from  $301.6  billion,  or  $2  a  share,  in  1991.  An¬ 
nual  revenues  grew  3%  to  $3.5  billion,  as  expenses  edged  up  a 
bit  to  $2.9  billion,  and  operating  income  rose  10%  to  $617.3 
million,  compared  with  1991. 

1992  results  include  new  accounting  procedures  to  record 
the  costs  of  post-retirement  benefits,  excluding  pensions,  as 
they  are  earned — resulting  in  a  one-time,  after-tax  charge  of 
$180  million,  or  $1.25  a  share,  plus  a  $4  million,  or  30  a  share, 
charge  against  operating  results.  Another  accounting  change 
to  adjust  for  deferred  income  taxes  resulted  in  a  one-time 
credit  of  $34  million,  or  240  a  share. 

Excluding  the  accounting  changes,  1992  per-share  earn¬ 
ings  grew  20%  to  $2.40,  and  earnings  advanced  to  $345.7  mil¬ 
lion,  from  $301.6  million  in  1991. 

Newspaper  advertising  for  the  year  grew  0.1%,  with 
preprints  up  8.7%.  Daily  and  Sunday  circulation  grew  slightly. 
USA  Today  ad  pages  gained  4%  on  the  year  to  3,487,  as  ad 
revenues  gained  5%. 

Gannett  declared  a  regular  quarterly  dividend  of  320  a  share 
payable  April  1  to  shareholders  of  record  as  of  March  12. 

KNIGHT-RIDDER  INC. 

Knight-Ridder  Inc.  reported  that  fourth-quarter  net  in¬ 
come  declined  to  $43.6  million,  or  790  a  share,  from  $46.4 
million,  or  860  a  share,  a  year  earlier. 

Quarterly  revenue  rose  to  $618.7  million,  from  $593.4  mil¬ 
lion  in  fourth-quarter  1991,  as  operating  income  rose  to  $88 
million,  from  $76.6  million. 

The  quarter  included  140  a  share  in  charges  from  new  ways 
of  accounting  for  losses  in  a  newsprint  mill  and  for  post-re¬ 
tirement  benefits. 

Newspapers  raised  their  quarterly  operating  earnings 
13.6%  to  $90.7  million,  on  revenues  3.3%  higher  to  $520.9 
million. 

Business  information  services  boosted  revenue  9.4%  to 
$97.8  million  and  operating  income  10.7%  to  $22.1  million  for 
the  quarter,  compared  with  the  last  quarter  of  1991. 

Chief  financial  officer  Robert  F.  Singleton  said  classified 
advertising  rebounded  during  the  fourth  quarter  to  post  dou¬ 
ble-digit  increases  at  key  papers,  much  of  the  gain  in  help 
wanted.  Retail  advertising  was  solid  at  larger  papers,  while 
national  remained  generally  soft. 

For  the  full  year,  Miami-based  Knight-Ridder  reported  net 
income  of  $40.9  million,  or  740  a  share,  compared  with 
$D2.1  million,  or  $2.55  a  share,  in  1991.  Annual  revenues  rose 
slightly  to  $2.33  billion,  and  operating  income  jumped  to 
$278.5  million,  from  $243.3  million. 

Excluding  the  effects  of  two  accounting  changes,  per-share 
net  earnings  gained  3.9%  to  $2.65. 

Fiscal  1992  included  a  charge  of  $131  million,  or  $2.37  a 
share,  which  reduced  earnings  70  a  share  after  taxes,  to  ac¬ 
count  for  post-retirement  benefits,  and  a  gain  of  $25.8  mil¬ 
lion,  or  470  a  share,  to  account  for  lower  tax  rates.  The  ac¬ 
counting  changes  resulted  in  a  one-time  charge  of  $105.2  mil¬ 
lion,  or  $1.91  a  share. 

Newspapers  raised  1992  operating  profits  11.9%  to  $290.5 
million  on  revenues  up  2.1%  to  $1.9  billion.  Aiding  matters 
were  newsprint  costs  nearly  18%  lower  than  a  year  before. 

Newspaper  ad  revenue  rose  1%  for  the  year  to  $1.4  bil¬ 
lion —  with  retail  down  slightly,  general  up  1%  and  classified 
up  2.7% — as  run-of-press  linage  dropped  1.5%. 

Circulation  revenue  increased  4.8%  in  1992  as  morning 
and  Sunday  circulation  decreased  slightly  and  evening 
dropped  7.9%. 

Business  information  services  raised  operating  profits  9.3% 
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to  $22.1  million  on  revenues  8.8%  higher  to  $385.4  million. 

Knight-Ridder’s  outlook  for  this  year  was  “optimistic,” 
based  on  current  advertising  trends.  Despite  heavy  first-quar¬ 
ter  start-up  costs  of  the  Philadelphia  Inquirer-Daily  News 
plant,  Singleton  expected  higher  earnings  this  year. 

LEE  ENTERPRISES 

Lee  Enterprises  Inc.  reported  that  quarterly  earnings  surged 
19.5%  to  $11.5  million,  as  per-share  earnings  rose  16.7%  to  490 
on  operating  revenue  2.3%  higher  to  $96.3  million. 

For  the  three  months  ended  Dec.  31,  the  first  quarter  in  its 
fiscal  year,  Davenport,  Iowa-based  Lee  said  newspaper  adver¬ 
tising  revenue  gained  3.7%  from  a  year  earlier.  Strong  gains  in 
October  and  November  were  partially  offset  by  a  slight  decline 
in  December  as  retailers  felt  strong  demand  and  reduced  ad 
expenditures. 

Broadcasting  revenues  grew  8.8%,  and  the  maker  of  NAPP 
printing  press  plates  took  in  14.2%  less  money,  thanks  to  offset 
conversions  and  a  strike  in  Pittsburgh. 

President  and  CEO  Richard  D.  Gottlieb  did  not  regard  the 
December  drop-off  as  a  trend  but  said  he  was  not  expecting 
earnings  growth  this  year  to  maintain  the  pace  of  fourth-quar¬ 
ter  1992  because  “the  economic  recovery  appears  to  be  very 
gradual  and  newsprint  cost  increases  and  development  costs 
for  new  products  are  expected.” 

Lee  declared  a  regular  quarterly  dividend  of  200  a  share 
payable  April  1  to  shareholders  of  record  as  of  March  1. 

McCLATCHY  NEWSPAPERS 

McClatchy  Newspapers  Inc.  reported  fourth-quarter  net 
earnings  advanced  15.4%  to  $9.1  million,  or  320  a  share,  from 
$7.9  million,  or  280  a  share,  a  year  earlier. 

The  results  included  a  one-time  50  a  share  charge  for  early 
retirement  at  the  Bee  newspapers  in  Sacramento  and  Modesto. 

Fourth-quarter  revenues  rose  5.2%  to  $117.3  million  and 
operating  profit  grew  to  $18.9  million,  from  $15.8  million. 

Sacramento-based  McClatchy  ended  1992  with  earnings 
of  $29.8  million,  or  $1.04  a  share,  compared  with  $23.7  mil¬ 
lion,  or  830  a  share,  in  1991. 

Special  adjustments  in  1992 — including  a  $4.6  million 
charge  to  account  for  retirement  benefits  and  a  $4.3  million 
gain  from  lower  income  taxes — reduced  net  income  40  a 
share.  In  1991,  a  charge  reduced  earnings  30  a  share. 

Excluding  the  adjustments,  1992  earnings  jumped  26%  to 
$1.08  a  share. 

Revenue  in  1992  grew  to  $440.2  million,  from  $426.8  mil¬ 
lion,  and  operating  income  surged  to  $61.9  million,  from 
$49.2  million. 

CEO  Erwin  Potts  said  the  company  recorded  the  second 
highest  earnings  in  its  history — despite  a  lingering  recession 
in  its  key  Northern  California  markets — with  the  help  of  low 
newsprint  prices  and  improved  earnings  at  its  non-California 
papers.  His  projection  for  1993  was  “tempered”  by  the  weak 
California  market. 

The  company  paid  a  regular  quarterly  dividend  of  5.750  a 
share  in  January  and  later  in  the  month  raised  the  dividend 
to  6.250  a  share,  payable  in  April. 

MEDIA  GENERAL 

Media  General  Inc.,  owner  of  the  Richmond  (Va.)  Times- 
Dispatch,  reported  fourth-quarter  net  income  of  $7.6  million, 
or  290  a  share,  down  from  $9.2  million,  or  $350  a  share,  a  year 
before. 

(See  Financial  Reports  on  page  33) 
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British  university 
to  offer  first 
journalism  degree 

ENGLAND’S  SHEFFIELD  University 
will  offer  Great  Britain’s  first  degree  pro¬ 
gram  in  journalism,  its  director  an¬ 
nounced  on  a  U.S.  visit. 

Professor  Neil  Sellors,  who  is  formu¬ 
lating  the  program  he  will  head,  said 
Sheffield  will  grant  bachelor’s,  master’s 
and  Ph.D.  degrees  in  journalism  and 
mass  communications  studies,  beginning 
in  1994  or  1995. 

Sellors  recently  was  a  guest  at  the 
University  of  Southern  California 
School  of  Journalism  in  Los  Angeles, 
which  will  have  a  student  exchange 
arrangement  with  Sheffield,  according 
to  use’s  j-school  director,  William 
Woestendiek. 


Woestendiek,  former  editor  of  the 
Cleveland  Plain  Dealer,  will  be  on  the 
board  of  advisers  of  Sheffield’s  journal¬ 
ism  program,  Sellors  said. 

Sellors  said  his  school’s  B.A.  degree 
will  involve  professional  skills  courses, 
ethics  and  law,  specialized  journalism, 
British  and  European  journalism  histo¬ 
ry  and  development,  photojournalism, 
and  newspaper  organization  and  pro¬ 
duction,  along  with  liberal  arts  courses. 

According  to  Sellors,  current  journal¬ 
ism  education  in  Britain  is  in  the  form 
of  certificated,  non-degree  programs. 


DURING  THE  LAST  year,  the  Wash^ 
ington  (D.C.)  Times  has  employed  home¬ 


less  people  to  sell  newspapers  through  its 
Boot  Jack  Hawker  Program. 

The  project  is  a  joint  effort  of  the  pa¬ 
per  and  the  city’s  homeless  shelters. 

Approximately  60  participants  in  the 
program  sell  an  average  of  2,500  copies 
of  the  Times  daily. 

Chicago  Tribune  fund 
tops  $2.3  million 

CHICAGO  TRIBUNE  READERS  do¬ 
nated  more  than  $1.8  million  to  the  1992 
Chicago  Tribune  Holiday  Fund,  which 
was  matched  by  an  additional  $500,000 
from  the  Robert  R.  McCormick  Tribune 
Foundation. 

The  total  contribution  of  more  than 
$2.3  million  was  an  increase  of  $200,000 
over  the  1991  holiday  season  collection. 


Homeless  employed 
as  hawkers 
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St.  Pete  grants 

IN  1992,  THE  St.  Petersburg  (Fla.) 
Times  made  awards  through  its  grants 
committee  totaling  $1,038,000. 

More  than  102  agencies  and  organiza¬ 
tions,  primarily  in  the  Tampa  Bay  area, 
received  grants.  The  two  largest  awards 
were  $185,000  to  the  United  Way  of 
Pinellas  County  and  $150,000  to  All 
Children’s  Hospital  in  St.  Petersburg. 

In  the  last  decade,  the  Times  has  giv¬ 
en  more  than  $10  million  to  not-for- 
profit  organizations  and  institutions. 

Fund-raising  effort 

THE  HERALD-JOURNAL  and  Sun¬ 
day  Herald  American  of  Syracuse,  N.Y., 
are  participating  in  a  local  effort  that  has 
raised  more  than  $90,000  for  famine  and 
war  relief  in  Somalia  and  Bosnia-Herze- 
govina. 

The  “Syracuse  Cares,  Syracuse 
Shares”  fund  was  begun  last  summer  and 
is  administered  through  the  Central 
New  York  InterReligious  Council. 


The  newspapers  introduced  the  effort 
with  promotional  ads. 

Alongside  their  continuing  coverage 
of  both  regions,  they  publish  informa¬ 
tion  on  the  fund-raising  effort  and  an 
address  where  readers  can  send  dona¬ 
tions. 

Funds  collected  are  distributed  equally 
between  the  International  Red  Cross, 
Catholic  Relief  Services,  Church  World 
Service,  the  American  Jewish  Joint  Dis¬ 
tribution  Committee  and  Lutheran 
World  Relief. 

Sun-Times  insert 
helps  feed  poor 

THE  CHICAGO  SUN-TIMES  insert¬ 
ed  full-size  grocery  bags  into  its  Feb.  4 
editions  as  part  of  a  food  drive  billed  by 
sponsors  as  the  nation’s  biggest. 

Marked  with  the  “Operation  Brown 
Bag”  logo,  the  grocery  bags  were  to  be 
used  to  take  non-perishable  foods  to  col¬ 
lection  points  at  600  Chicagoland  su¬ 
permarkets. 


The  food  was  donated  to  more  than 
800  soup  kitchens,  shelters  and  charity 
pantries  that  receive  food  from  the 
Greater  Chicago  Food  Depository  and 
its  affiliates  in  suburban  Illinois  and 
northwest  Indiana. 

“If  each  of  our  two  million  readers  do¬ 
nated  just  one  can  of  food  during  this 
program,  we  could  provide  enough  food 
for  over  400,000  meals,”  said  Charles 
Champion,  Sun'Times  senior  vice  presi¬ 
dent-advertising  sales  and  marketing. 

Newspaper  carrier 
saves  the  day 

A  12-YEAR-OLD  paper  carrier  in  Idaho 
recently  saved  the  day  when  he  found  a 
wallet  containing  $900  and  returned  it 
to  its  owner. 

Adam  Brown,  who  delivers  Nampa’s 
Idaho  Press-Tribune,  later  discovered 
that  the  money  had  been  withdrawn 
from  the  bank  so  that  a  man  with  termi¬ 
nal  cancer  and  his  wife  could  take  a  be¬ 
lated  honeymoon  to  nearby  Utah. 


I 

I 


I 


Featured  in  over  345  newspapers 
every  Sunday. 


©  1992  Parade  Publications,  Inc. 


Publishers  on  Parade 


‘‘Parade 

builds 

reader 

satisfaction.” 


HELEN  K. 

CHAHyiW 

COPIEYNB 


“Parade  editors  have  the  knack  of 
writing  for  everyone,  and  its  varied 
content  has  wide  appeal.  We  also  like 
Parade’s  advance  promotion  mailing  and 
cooperative  support  programs  like  Toimg 
Columbus’  and  the  photo  exhibits.” 


Eclitor6?Publisher  •  March  13,  1993 


19 


Newspeople  in  the  News  Compiled  by  Melissa  Qitter 


Russell  Lewis 


Fran  Krimston 


Helen  Donovan 


Matthew  Storin 


Russell  T.  Lewis,  formerly  executive 
vice  president  and  deputy  general  man¬ 
ager  of  the  New  York  Times,  has  been 
appointed  president  and  general  man¬ 
ager. 

He  succeeds  Lance  R.  Primis,  now 
president  and  chief  operating  officer  of 
the  New  York  Times  Co. 

Lewis  has  been  senior  vice  president 
and  deputy  general  manager,  senior  vice 
president  for  production,  vice  president 
for  circulation,  assistant  director  of  con¬ 
sumer  marketing,  circulation  sales  direc¬ 
tor,  a  news  staffer  and  a  staff  attorney 
with  the  Times. 

John  M.  O'Brien,  executive  vice 
president  and  deputy  general  manager, 
was  given  additional  responsibility  for  all 
operations  departments,  including  pre¬ 
press,  production,  distribution  and  sys¬ 
tems. 

Previously,  O’Brien  was  senior  vice 
president  and  deputy  general  manager, 
senior  vice  president  for  finance  and  hu¬ 
man  resources,  controller,  assistant  con¬ 
troller  and  assistant  manager  of  general 
accounting  at  the  Times ,  and  controller 
of  Microfilming  Corp.  of  America,  a  for¬ 
mer  subsidiary  of  the  Times  Co. 

Karen  Messineo,  who  had  been 
vice  president  and  controller,  now  is  vice 
president  and  chief  financial  officer. 

Messineo  earlier  was  controller,  exec¬ 
utive  group  director,  financial  reporting 
manager,  financial  planning  manager, 
general  accountant  and  staff  accoun¬ 
tant. 

Penelope  Muse  Abernathy,  for¬ 
merly  newsroom  business  manager,  be¬ 
comes  vice  president  for  business  plan¬ 
ning,  a  newly  created  position. 

Abernathy  has  served  as  a  corporate 
planning  manager  at  the  Times  Co.  and 
an  editor  with  the  defunct  Dallas  Times 


Herald,  the  Charlotte  Observer  and  the 
Wichita  (Kan.)  Eagle-Beacon. 

Pamela  A.  Gubitosi,  formerly 
deputy  business  manager  for  news,  as¬ 
sumes  the  post  of  business  manager  for 
the  department. 

Gubitosi  has  been  general  accoun¬ 
tant,  manager  of  advertising  and  circula¬ 
tion  accounting,  and  assistant  credit 
manager  at  the  paper. 

Nancy  Lee,  formerly  deputy  picture 
editor,  now  is  picture  editor. 

Earlier,  Lee  served  as  acting  picture 
editor  at  the  Times  and  a  copy  editor 
and  graphics  editor  for  the  Cleveland 
Plain  Dealer. 

Fran  Krimston,  who  oversees  special 
sections,  including  a  weekly  Spanish- 
language  publication,  at  the  Los  Angeles 
Daily  News,  has  been  promoted  to  the 
newly  created  post  of  advertising  opera¬ 
tions  manager. 

Robert  N.  Brisco,  a  senior  engage¬ 
ment  manager  at  McKinsey  &  Co.  Inc., 
a  management  consulting  firm,  has 
joined  the  Los  Angeles  Times  in  the 
newly  created  position  of  director  of 
business  planning  and  advertising  oper¬ 
ations. 

Lisa  Cleri  Reale,  manager  of  com¬ 
munity  services  for  Times  Mirror,  the 
Times’  parent  company,  assumes  the 
newly  created  post  of  director  of  commu¬ 
nity  affairs  for  Times  Mirror  and  the 
Times. 

Tony  Mauro,  who  covers  the  U.S. 
Supreme  Court  for  USA  Today  and  the 
Gannett  News  Service,  has  joined  the 
Freedom  Forum  First  Amendment  Cen¬ 
ter  at  Vanderbilt  University  in  Nashville 
as  a  visiting  professional  scholar  for  a 
six-week  term. 


Mallbaw  V.  Storin,  executive  editor 
of  the  Boston  Globe,  has  been  appointed 
editor,  succeeding  John  S.  Driscoll, 
who  becomes  a  vice  president  of  the 
Globe  and  represents  the  paper  in  a 
newly  formed  consortium  of  communi¬ 
cations  companies  at  the  Massachusetts 
Institute  of  Technology  Media  Lab. 

Storin  has  served  as  White  House 
correspondent,  Asia  correspondent,  city 
editor,  national  editor  and  managing  ed¬ 
itor  at  the  Globe,  deputy  managing  edi¬ 
tor  of  U.S.  News  &  World  Report,  edi¬ 
tor  for  the  Maine  Times,  editor  and  se¬ 
nior  vice  president  with  the  Chicago 
Sun-Times  and  executive  editor  at  the 
New  York  Daily  News. 

Helen  W.  Denevan,  formerly  man¬ 
aging  editor  in  charge  of  the  Sunday 
Globe,  was  named  executive  editor  of 
the  paper. 

Donovan  has  been  editor  of  the  let¬ 
ters  to  the  editor  section,  op-ed  page  ed¬ 
itor,  assistant  managing  editor  for  na¬ 
tional  news,  deputy  managing  editor, 
and  director  of  national  and  foreign  re¬ 
porting,  the  Washington  bureau  and  po¬ 
litical  coverage  for  the  Globe. 

James  R.  Tbempson,  chairman  of  the 
Chicago  law  firm  Winston  &  Strawn 
and  the  former  governor  of  Illinois,  and 
Stanley  M.  Freebling,  an  investment 
banker,  have  joined  the  board  of  the 
Chicago  Sun-Times  Co. 

Tony  Snew,  who  had  been  deputy  edi¬ 
torial  page  editor  of  the  Detroit  News 
and  editorial  page  editor  at  the  Wash¬ 
ington  Times  before  becoming  deputy 
assistant  for  communications  and  direc¬ 
tor  of  speech  writing  at  the  White 
House  under  President  Bush,  has  re¬ 
joined  the  staff  of  the  News  as  Wash¬ 
ington  columnist. 
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Doug  Hanes 


Mike  Weaver 


Beth  Kaplan 


Saundra  Keyes 


Douglas  E.  Hanes,  formerly  senior 
vice  president  and  chief  operating  offi¬ 
cer  for  Golden  West  Publishing  Inc.,  has 
been  named  vice  president  of  advertis¬ 
ing  for  the  Santa  Ana,  Calif.,  Orange 
County  Register. 

Michael  Weaver,  vice  president  of 
finance  for  the  Register,  moved  to  Gold¬ 
en  West  Publishing  as  chief  operating 
officer. 

Beth  Kaplan,  controller  at  the  Reg' 
ister,  was  named  director  of  finance  at 
the  Register. 

Golden  West  Publishing  operates  19 
community  papers  in  California’s  Or¬ 
ange  County  and  is  a  division  of  Free¬ 
dom  Newspapers. 

Ellle  DIxen,  city  editor  of  the  Caledon' 
ian'Record,  St.  Johnsbury,  Vt.,  has  been 
named  managing  editor. 

Dixon  succeeds  Den  Hevey,  who  re¬ 
tired. 

Menie  Mace,  a  journalism  faculty 
member  at  the  University  of  Kansas, 
Lawrence,  has  been  elected  executive 
secretary  of  the  Mid-America  Press  Insti¬ 
tute,  located  on  the  Lawrence  campus. 

Mace  succeeds  W.  Manlon  Rice, 
who  retired. 

Other  officers  elected  were:  Dee  W. 
Beas,  editor,  the  Clarksville,  Tenn., 
Leaf'Chronicle — chairman;  and  Men- 
ree  Dodd,  assistant  managing  editor, 
the  Kansas  City  Star — vice  chairman. 

Themes  Leatherhury,  an  attorney 
with  Vinson  &  Elkins,  Dallas,  has  been 
re-elected  president  of  the  Freedom  of 
Information  Foundation  of  Texas. 

Other  officers  are:  Themes  Wil¬ 
liams,  an  attorney  with  Bishop,  Payne, 
Lamsens,  Williams  &  Werley,  Fort  Worth 
—  vice  president;  Ken  Bunting,  deputy 
managing  editor  of  the  Fort  Worth  Star' 
Telegram — treasurer;  and  Keith  Shel- 
ten,  journalist  in  residence  at  the  Uni¬ 
versity  of  North  Texas — secretary. 


Rehert  A.  Martin,  vice  president  for 
Europe,  the  Middle  East  and  Africa  for 
United  Press  International,  has  been  ap¬ 
pointed  to  the  post  of  managing  editor 
in  the  United  States. 

Robert  Kleckheffer,  who  has  had 
national  news  responsibilities,  becomes 
vice  president  for  editorial  development. 

Michael  Collins,  acting  Moscow 
bureau  chief,  was  named  London  bureau 
manager. 

Jeff  Berliner,  Moscow  correspon¬ 
dent,  was  appointed  Moscow  bureau 
chief. 

Joyce  Maynard,  a  former  syndicated 
newspaper  columnist  and  reporter  for  the 
New  York  Times  and  CBS  radio,  and  En¬ 
rique  Femdndex,  editor  of  the  Span- 
ish-language  magazine  Mas,  editor  for 
the  weekly  Village  Voice  in  New  York  and 
commentator  for  National  Public  Radio 
and  Univision  television,  have  joined  the 
Sunday  magazine  supplement  USA 
Weekend  as  contributing  editors. 

Joseph  J.  Bowman,  formerly  director 
of  production  for  Knight-Ridder  Inc., 
has  been  appointed  vice  president  of  op¬ 
erations  at  the  Miami  Herald. 

Previously,  Bowman  was  assistant  pro¬ 
duction  director  at  the  Hartford  Courant 


and  technical  printing  specialist  for  Let- 
terflex  Systems,  W.R.  Grace  Co. 

Saundra  Keyes,  formerly  executive 
editor  of  the  Long  Beach  (Calif.)  Press- 
Telegram,  has  joined  the  Herald  as  man¬ 
aging  editor. 

Keyes  has  been  managing  editor  of 
the  Philadelphia  Daily  News  and  deputy 
managing  editor  of  the  Orlando  (Fla.) 
Sentinel. 

Booker  Izell,  formerly  manager  of  hu¬ 
man  resources  development  with  Cox 
Enterprises,  has  been  named  vice  presi¬ 
dent  of  community  affairs/work  force  di¬ 
versity  at  the  Atlanta  Journal  and  Con¬ 
stitution. 

Izell  has  been  single  copy  manager 
and  fleet  operations  director  at  the  At¬ 
lanta  papers,  circulation  manager  for  the 
Dayton  (Ohio)  Daily  News  and  circula¬ 
tion  director  with  the  Springfield  (Ohio) 
News. 

Scelt  Reeves,  formerly  vice  presi¬ 
dent  of  community  affairs  for  the  Journal 
and  Constitution,  now  is  director  of  di¬ 
versity  and  community  relations  at  Cox. 

At  the  papers.  Reeves  has  served  as  a 
reporter,  editor  of  the  Intown  Extra  edi¬ 
tion,  assistant  city  editor  and  editor/ 
manager  of  Video  Edition,  an  experi¬ 
mental  cable  television  venture. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


Lee  Dirks 


Owen  Van  Essen 


Norm  McMullin 


David  Dirks 


We  specialize  in  assisting  owners  in  exploring  and  negotiating  the  sale 
of  their  daily  newspapers  or  non-daily  newspaper  groups. 

185  Oakland,  Suite  210,  Birmingham,  Michigan  48009 
313-646-4230 
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Unity  ’94  Report  On 

Newsroom  Diversity 

Coalition  of  minority  journalist  organizations 
finds  little  progress  after  25  years 


by  Debra  Qersh 

TWENTY-FIVE  YEARS  after  the  Kern- 
er  Commission  released  its  report  on 
the  state  of  racial  affairs  in  the  United 
States,  a  coalition  of  minority  journalist 
organizations  has  found  little  progress  in 
diversifying  the  nation’s  newsrooms. 

Over  the  past  25  years,  “We’ve  seen 
very  small  changes,  and  even  those 
small  changes  face  erosion  in  tough 
economic  times,”  said  Sidmel  Estes- 
Sumpter,  president  of  the  National  As¬ 
sociation  of  Black  Journalists. 

fCerner  Plus  25:  A  Call  to  Action,  a 
new  report  from  Unity  ’94,  is  “our  re¬ 
sponse  to  the  rosy  picture  painted  by  the 
news  industry,”  Estes-Sumpter  said  at  a 
Washington,  D.C.,  press  conference. 

Unity  ’94  is  a  non-profit,  tax-exempt 
corporation  made  up  of  the  NABJ,  the 
Asian  American  Journalists  Associa¬ 
tion,  the  National  Association  of  His¬ 
panic  Journalists  and  the  Native  Ameri¬ 
can  Journalists  Association. 

Noting  that  the  nation  is  in  the  midst 
of  a  revolution  called  the  colorization  of 
America,  Estes-Sumpter  pointed  out 
that  “The  portrayal  of  people  of  color  in 
the  news  industry  has  a  direct  effect  on 
how  society  feels  about  those  people  of 
color.” 

In  addition  to  the  social  responsibili¬ 
ty  of  diversity,  Estes-Sumpter  said  it  is 
also  good  business.  If  news  outlets  do 
not  meet  the  needs  of  their  changing 
audiences,  those  audiences  will  look 
elsewhere  for  news. 

The  report  includes  eight  separate 
sections  written  by  members  of  various 
minority  journalism  organizations.  The 
areas  discussed  and  solutions  suggested 
include  preparing  youths  for  careers  in 
journalism;  recruitment;  newsroom  and 
corporate  environments;  promotion 
and  management;  retention;  editorial 
content;  bottom  line;  and  relationships 
with  ethnic  media. 

Included  in  the  report  are  a  series  of 
general  conclusions  and  recommenda- 
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If  news  outlets  do  not  meet  the  needs  of 
their  changing  audiences,  those  audiences 
will  look  elsewhere  for  news,  says  Sidmel 
Estes-Sumpter,  president  of  the  National 
Association  of  Black  Journalists. 


tions  which,  if  acted  upon  “in  a  prompt 
manner,”  could  result  in  a  “much-need¬ 
ed  fundamental,  positive  and  profitable 
change.” 

The  recommendations  include: 

•  Diversity  must  be  made  a  company¬ 
wide  policy. 

•  Tangible  and  measurable  hiring 
goals  must  be  set  and  tied  to  compensa¬ 
tion  and  performance  evaluations. 

•  Regular  annual  surveys  of  diversity 
efforts  should  be  conducted  and  made 
public,  especially  by  broadcasters,  mag¬ 
azines  and  cable. 

•  News  content  audits  should  be  con¬ 
ducted  regularly  to  make  sure  coverage 
is  diverse  and  not  racist,  sexist  or  ho¬ 
mophobic. 

•  Local  minority  candidates  for  entry- 
level  jobs  should  be  identified  and  nur¬ 
tured,  such  as  a  “grow-your-own”  model. 

•  Set  up  a  database  of  minorities  in¬ 


terviewed  and  track  those  with  poten¬ 
tial  as  possible  future  hires. 

•  Programs  for  high  school  and  col¬ 
lege  students  should  be  built  on  and  ex¬ 
panded,  and  be  sure  significant  num¬ 
bers  of  people  of  color  are  included. 

•  Urge  educational  institutions  to 
comply  with  Standard  12  of  the  Ac¬ 
crediting  Council  on  Education  in  Jour¬ 
nalism  and  Mass  Communications, 
which  calls  for  recruiting  and  retaining 
minority  college  students  and  faculty. 

•  Set  up  closer  ties  with  ethnic  media. 

•  Support  minority  journalism  associ¬ 
ations  and  use  their  resources  for  re¬ 
cruitment,  training  and  developing  mi¬ 
nority  journalists. 

“We  know  what  the  problems  are,” 
Estes-Sumpter  said.  “This  report  says 
what  to  do,  so  [executives]  no  longer 
have  the  excuse  that  they  don’t  know 
what  to  do.”  BEOT 

TV  station  teams 
up  with  newspaper 

TELEVISION  STATION  TBS  17  and 
the  Atlanta  Joumal'Constitution  teamed 
up  to  present  Laugh  &.  Win  Sweep- 
stakes. 

The  contest  ran  for  15  days  beginning 
Feb.  1.  Prizes  included  money,  Atlanta 
Braves  tickets.  Braves  videos  and  a 
grand-prize  trip  for  two  to  the  Atlanta 
Braves  spring  training  camp  in  West 
Palm  Beach,  Fla. 

To  be  eligible  to  win,  viewers  had  to 
turn  to  the  Journal-Constitution’s  TV 
Week  booklet  for  the  three-week  period 
to  find  the  question  of  the  day.  The 
questions,  about  one  of  the  sitcoms  on 
TBS,  were  printed  opposite  the  early 
evening  grid. 

Viewers  would  then  watch  the  show 
and  call  an  800  number  with  the  correct 
answer.  From  those  callers  with  the  cor¬ 
rect  answer,  a  random  drawing  was  held 
to  select  11  winners  each  weekday. 
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In  Brief 


Dallas  daily  raises 
funds  for  charities 

THE  DALLAS  MORNING  News 
Charities  received  more  than  $434,874 
from  1,333  contributors  during  its  sev¬ 
enth  annual  fund-raising  campaign. 

The  program  was  established  by  the 
newspaper  in  1986  to  channel  contribu¬ 
tions  to  designated  non-profit  agencies 
that  supply  food,  shelter,  clothing  and 
other  assistance  to  the  Dallas  area’s 
needy. 

The  Morning  News  solicits  financial 
contributions  from  Thanksgiving  Day 
through  mid-January  each  year,  but  con¬ 
tributions  are  accepted  throughout  the 
year. 

The  organization  has  raised  nearly 
$3.5  million  to  date.  The  newspaper  pays 
all  administrative  costs,  so  100%  of  the 
funds  collected  are  disbursed  to  chari¬ 
ties. 

Virginia 

journalists  honored 

THE  VIRGINIA  Communications 
Hall  of  Fame  at  Virginia  Common¬ 
wealth  University  School  of  Mass 
Communications  has  inducted  five 
new  members:  Earl  Hamner  Jr.,  author, 
writer  and  producer  of  television  and 
radio  programs,  including  the  long- 
running  CBS-TV  show  The  Waltons;  J. 
William  Poole,  general  manager, 
WFLS  Radio,  Fredericksburg;  Myrtle 
Barnes,  administrative  editor  of  the 
Daily  Press  in  Newport  News;  Spencer 
Christian,  weatherman  on  ABC-TV’s 
Good  Morning  America;  and  the  late 
George  A.  Bowles,  former  state  Capi¬ 
tol  reporter  for  the  Virginia  News  Net¬ 
work. 

Stanford  paper 
forms  foundation 

THE  STANFORD  DAILY,  the  student 
newspaper  of  Stanford  University  in 
California,  has  formed  a  support  organi¬ 
zation  to  foster  its  educational  mission. 

The  Friends  of  the  Stanford  Daily 
Foundation  is  an  independent,  non¬ 
profit  corporation  created  to  provide  an 
endowment  fund  for  the  paper.  Contri¬ 
butions  will  not  be  used  for  daily  operat¬ 


ing  expenses  but  will  be  invested  to  en¬ 
sure  the  long-range  financial  security  of 
the  paper,  organizers  said. 

A  portion  of  the  foundation’s  income 
will  be  used  for  educational  opportuni¬ 
ties  for  Daily  staffers  and  the  Stanford 
community  at  large. 

The  foundation  will  sponsor  projects 
such  as  journalism  seminars  and  intern¬ 
ships  and  foster  professional  contacts  for 
current  paper  staffers. 

Daily  alumni  have  contributed  $5,000 
in  seed  money  to  the  foundation. 

Summer  program 
attracts  interest 

FORTY-FOUR  NEWSPAPERS  HAVE 
expressed  interest  in  employing  journal¬ 
ism  educators  through  this  year’s  News¬ 
paper  Association  of  America  Founda¬ 
tion  Summer  Residency  Program. 

The  program  offers  teachers  the  op¬ 
portunity  to  spend  a  summer  working  at 
a  newspaper.  The  experience  enables 
educators  to  return  to  class  in  the  fall 
and  give  their  students  an  honest  reflec¬ 
tion  of  what  is  going  on  at  today’s  news¬ 
papers,  according  to  the  foundation. 
Newspapers  benefit  as  well  by  receiving 
advice  and  counsel  from  the  academic 
summer  residents. 

“We  are  encouraged  that  this  year’s 


program  has  attracted  greater  newspaper 
participation  than  the  1992  program,” 
said  NAA  Foundation  chairman  Wil¬ 
liam  O.  Taylor,  who  is  chairman  and 
publisher  of  the  Boston  Globe.  “We  at¬ 
tribute  that  to  the  beginnings  of  an  eco¬ 
nomic  turnaround — and  to  a  renewed 
desire  by  industry  executives  to  take  ad¬ 
vantage  of  the  expertise  of  their  acade¬ 
mic  colleagues.” 

Omaha  paper 
sponsors  program 

THE  OMAHA  (NEB.)  World-Herald 
has  launched  a  new  program,  “School 
Days,”  designed  to  encourage  employees 
to  spend  time  in  area  schools  to  experi¬ 
ence  firsthand  how  the  educational  sys¬ 
tem  is  working. 

The  newspaper  has  provided  every 
full-time  staff  member  a  day  off  to  visit 
an  institution  during  the  current  school 
year.  All  area  school  districts  are  cooper¬ 
ating  in  the  effort. 

“This  program  is  not  just  for  parents; 
all  of  us  have  a  stake  in  educational  re¬ 
sults,  we  hire  the  graduates  and  work 
side  by  side  with  them,”  said  World-Her¬ 
ald  president  and  chief  executive  officer 
John  Gottschalk.  “We  are  all  taxpayers 
who  pay  for  the  school  system  and  there 
is  no  escaping  our  responsibility.” 


me  NATIONAL  ASSOCIATION  OF  BLACK  JOURNAUSTS  ANNOUNCES  ITS  ANNUAL 


1993  National  Media  Contest 


•  Radio 
•  Newspaper 
•  Television 
•  Photojournalism 
•  Magazine 


The  awards  are  given  to  journalists 
for  outstanding  coverage  of  African 
Americans  and  the  black  condition 


$100.00  Cash  Award 
In  Each  Category 
•  Winners  Honored  at 
NABJ's  1993  Convention 
in  Houston 


Materials  must  be  aired  or  published 
between  April  1 , 1992  and  March  31 ,1993 

Deadline:  Friday,  April  16, 1993 


IBI^t 


1 1600  Sunrise  Votey  Drive,  Reston,  VA  22091 
(703)648-1272 
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Adveitising/PKm.otiQn 


Survey:  Ad  rebound 
may  be  imder  way 


Newspaper  publishers  are  upbeat 


by  Ann  Marie  Kerwin 

THE  ECONOMIC  RECOVERY  and 
advertising  rebound  anticipated  for  1993 
may  already  be  here,  if  a  group  of  recent¬ 
ly  surveyed  publishers  proves  right. 

In  a  January  survey  mailed  to  1,500 
newspapers  by  Alex.  Brown  &  Sons 
Inc.,  financial  analysts  based  in  Balti¬ 
more,  nearly  60%  of  the  217  respondents 
believed  the  rebound  actually  began  in 
1992.  Despite  that  finding,  the  recovery 
is  expected  to  be  mild  in  1993. 

“I  believe  the  worst  is  behind,  but  it’s 
just  a  question  of  how  good  it  is  going  to 
be,”  said  Kenneth  T.  Berents,  vice  presi¬ 
dent  and  media  analyst  for  Alex.  Brown 
&.  Sons.  Berents  conducted  the  mail  sur¬ 
vey,  which  had  a  14%  response  rate. 

Retail  advertising  linage  is  projected 
to  rise  1.9%  in  1993,  classified  2.7%.  Na¬ 
tional  is  expected  to  remain  down  by 
0.2%,  but  that  is  an  improvement  over 
1992  projections  (-2.7%). 

In  fact,  the  survey  found  that  newspa¬ 
per  publishers,  especially  those  at  large 
metropolitan  papers  and  in  the  North¬ 
east,  are  the  most  optimistic  they  have 
been  about  an  advertising  rebound  in 
the  last  several  years. 

Berents  said  that  he  believes  the  opti¬ 
mism  is  due  to  a  good  1992  fourth  quarter. 


“which  was  what  the  newspapers  expect¬ 
ed,  but  maybe  they  see  1993  as  better.” 

“That  doesn’t  mean  ’93  is  going  to  be 
a  great  year,”  he  said.  “Historically,  it 
might  not  be  great,  but  it  will  probably 
be  better  than  the  past  two  years.” 

Berents  started  conducting  this  survey 
in  1991  and  does  one  each  quarter.  In 
the  last  two  years,  the  newspaper  pub¬ 
lishers  reported  expectations  of  linage 
declines  and  sluggish  advertising  growth, 
which  later  proved  true. 

The  surveys  have  proven  to  be  “pretty 
accurate,”  according  to  Berents.  For  in¬ 
stance,  last  year  he  could  determine 
“early  on”  in  the  year  that  the  big-city 
papers  were  going  to  have  more  trouble 
than  the  small  and  medium-size  papers. 

Circulation  size  does  not  seem  to  be  a 
distinguishing  factor  for  the  outlook  this 
year.  All  papers,  but  particularly  those 
with  circulations  over  75,000,  indicate 
that  classifieds  will  begin  to  gain  strength 
this  year.  Since  retail  advertising  typical¬ 
ly  picks  up  six  to  nine  months  after  clas¬ 
sified,  this  is  a  good  sign. 

“We  may  have  a  Clinton  factor  here 
that  would  change  that  though.  That  has 
been  the  trend  in  the  past,  that  a  classi¬ 
fied  rebound  indicates  a  retail  rebound 
six  to  nine  months  later.  However,  we 
are  in  a  different  economic  scenario  now. 


That  may  come  12  months  later,  who 
knows?”  Berents  said. 

The  retail  outlook  is  the  best  since 
the  surveys  have  begun.  Every  region  of 
the  country  is  predicting  better  retail  ad 
linage  compared  with  1992  surveys. 
However,  the  projected  retail  ad  recov¬ 
ery  may  not  be  robust,  with  linage  in¬ 
crease  predicted  only  slightly  over  2%. 
The  crucial  Christmas  season  may  bring 
some  positive  ad  linage  carryover,  which 
40%  of  the  publishers  indicated  brought 
in  ad  sales  above  expectations  in  ’92. 

In  the  Northeast,  projected  linage  in¬ 
creases,  particularly  in  the  important 
economically  sensitive  classified  seg¬ 
ments  of  auto,  real  estate  and  help  want¬ 
ed,  were  the  best  of  any  region.  While 
the  survey  does  not  indicate  that  the 
Northeast  will  experience  the  greatest 
regional  rebound,  it  may  mean  that  the 
long  recessionary  drought  in  the  region 
finally  is  over. 

The  weakest  region  continues  to  be 
the  southwest,  particularly  California 
with  its  already-weak  economy.  While 
the  outlook  is  not  as  glum  as  it  was  in 
October,  projections  for  help-wanted 
ads  are  among  the  poorest  of  any  region 
of  the  country.  Still,  more  than  75%  be¬ 
lieve  the  ad  upturn  will  begin  this  year 
or  in  1994. 

“The  only  truly  weak  area  is  really 
California,  which  may  be  due  to  struc¬ 
tural  problems,”  Berents  said,  referring  to 
the  shrinking  defense  and  construction 
industries  there. 

In  1992,  Alex.  Brown  &  Sons’  surveys 
found  that  the  Northeast  and  Pacific 
Southwest  were  untouched  by  any  ad  re¬ 
covery  due  to  poor  regional  economies. 
But  this  1993  survey  indicates  that  the 
ad  recovery  finally  seems  to  have  begun 
in  most  regions  of  the  country.  ■£(?? 
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Ad  Scene 


by  Ann  Marie  Kerwin 


INMA/E6?P  contest 
judging  is  held 

THE  JUDGING  FOR  the  57th  annual 
International  Newspaper  Marketing  As- 
sociation/E6?P  Awards  Competition 
took  place  Feb.  25  in  New  York. 

The  awards  recognize  the  best  efforts 
of  marketing  professionals  to  promote 
their  newspapers.  Twenty-eight  judges, 
primarily  from  the  New  York  metropoli¬ 
tan  area,  evaluated  over  1,300  entries 
from  more  than  200  newspapers. 

The  awards  are  designed  to  honor  the 
best  execution  of  the  entire  marketing 
process:  setting  appropriate  goals,  im¬ 
plementing  the  creative  products  and 
meeting  stated  objectives.  Entries  are 
judged  on  the  elements  of  concept,  cre¬ 
ativity,  copy,  graphic  design,  production 
and  results. 

At  this  year’s  INMA  international 
conference  in  Toronto,  76  first  prizes  will 
be  awarded  in  various  categories,  along 
with  approximately  90  certificates  of 
merit.  An  awards  luncheon  is  planned 
for  May  10. 

NAA  wants  news 
execs  to  lobby  Congress 
on  ad  expense  limits 

THE  NEWSPAPER  ASSOCIATION  of 
America  is  asking  newspaper  executives 
and  state  and  regional  press  associations 
to  contact  members  of  Congress  about 
proposals  to  limit  deductions  allowed  for 
advertising  expenses,  especially  those  in¬ 
curred  for  tobacco  and  alcohol  products. 

A  memo  from  John  F.  Sturm,  NAA 
senior  vice  president,  and  Paul  J.  Boyle, 
government  affairs  representative,  urges 
newspaper  industry  executives  who 
agree  with  NAA’s  position  against  the 
proposals  to  contact  congressional  rep¬ 
resentatives  by  phone  or  letter. 

“These  proposals  are  inconsistent 
with  established  principles  of  tax  policy 
which  permit  the  deduction  of  all  ordi¬ 
nary  and  necessary  business  expenses,” 
the  memo  states.  “In  addition,  several 
significant  Supreme  Court  decisions 
support  the  position  that  bills  which 
deny  the  deduction  of  costs  for  advertis¬ 
ing  specific  products  would  contravene 
the  constitutional  protection  of  com¬ 
mercial  speech  by  attempting  to  use  the 
taxing  power  of  the  government  to  disfa¬ 


vor  one  form  of  speech  over  another. 

“If  you  agree  with  the  NAA  position 
that  any  limits  on  the  ordinary  and  nec¬ 
essary  business  deduction  for  the  cost  of 
advertising — regardless  of  the  product 
being  advertised — should  be  opposed, 
please  contact  your  representative  or 
senator  immediately.” 

A  form  was  enclosed  with  the  memo 
for  members  to  report  details  about 
which  Congressmen  were  contacted, 
what  was  discussed  and  the  Congress¬ 
man’s  position  on  the  issue. 

Chicago  Tribune  adds 
editorial  features 
to  classified  section 

THE  CHICAGO  TRIBUNE  intro¬ 
duced  a  redesigned  tabloid  classified  ad¬ 
vertising  section  that  includes  a  substan¬ 
tial  dose  of  editorial  features. 

Your  Money,  which  made  its  debut 
March  8,  focuses  on  personal  finance 
and  shopping  tips  with  a  series  of  regular 
columnists  and  graphics. 

These  staff  columnists  are  featured: 
Andrew  Leckey  on  personal  finance, 
Mondays  and  Thursdays;  Carol  Kleiman 
on  job  market  advice,  Wednesdays; 
Steve  Kerch  on  real  estate  investment, 
Thursdays;  and  Jim  Mateja  on  buying 
and  selling  used  cars,  Fridays. 

As  with  the  Tribune’s  previous  tab 
classified  section.  Your  Money  has  six 
zones. 

A  new  ad  category  numbering  system 
and  a  detailed  ad  index  have  been  added 
to  make  the  classifieds  easier  to  use,  the 
Tribune  said. 

Your  Money  is  intended  to  be  “a  whole 
new  environment  for  classified  advertis¬ 
ing,”  said  Kathleen  Waltz,  Tribune  direc¬ 
tor  of  classified  advertising. 

“Regular  classified  users  and  readers 
looking  for  information  on  personal  fi¬ 
nance  and  smart  shopping  will  find  Your 
Money  indispensable,”  she  said. 

Aetna  uses  AD/SAT 
to  transmit  ads 
during  N.Y.  crisis 

ONE  BUSINESS  WITH  offices  at  the 
World  Trade  Center,  Aetna  Insurance, 
used  AD/SAT’s  Ads  From  Anywhere 
electronic  transmission  services  to  issue 


crisis  management  advertisements  into 
the  Neu>  York  Times  and  New  York 
Newsday. 

The  ad  listed  alternate  phone  num¬ 
bers  for  customers  to  call  for  service 
while  the  World  Trade  Center  offices 
were  closed. 

New  York  Times 
offers  new  ad  vehicle 

A  NEW  WEEKLY  publication  devoted 
to  arts  and  cultural  entertainment  re¬ 
views  and  listings  culled  from  the  pages 
of  the  New  York  Times  will  be  published 
each  Monday  by  the  Times  company. 

The  glossy,  four-color  publication  is 
designed  to  let  advertisers  reach  the  mil¬ 
lions  of  visitors  who  come  to  New  York 
annually. 

Critic’s  Choice  will  include  selected  by- 
lined  reviews  by  Times  writers  on  theater, 
film,  art  and  antiques,  music,  dance  and 
restaurants.  The  current  listings  of  Broad¬ 
way  and  off-Broadway  openings,  previews 
and  long-running  shows,  as  well  as  listings 
of  film,  music,  dance,  performance  art 
and  museums  will  be  included. 

Each  week,  100,000  copies  will  be  dis¬ 
tributed  free  to  visitors  at  hotels,  clubs 
and  foreign  and  domestic  airlines. 

Charter  advertisers  include  the  plays 
Crazy  for  You  and  The  Will  Rogers  Fol¬ 
lies;  film  studios  Columbia  Pictures  and 
MGM;  Bloomingdale’s,  Saks  Fifth  Av¬ 
enue  and  Abraham  &.  Strauss;  and  sev¬ 
eral  art  galleries  and  restaurants. 

Dayton  officials 
advertise  names  of 
arrested  jobns 

OFFICIALS  OF  DAYTON,  Ohio,  have 
begun  to  buy  advertising  space  in  the  lo¬ 
cal  newspaper  to  publish  the  names  of 
men  arrested  for  trying  to  hire  prosti¬ 
tutes. 

The  first  ad  in  the  Dayton  Daily 
News,  listing  the  names  of  14  men,  ran 
on  Valentine’s  Day,  Feb.  14.  The  news¬ 
paper,  like  many  others,  does  not  rou¬ 
tinely  report  arrests  for  misdemeanors  or 
felonies. 

City  Manager  Rick  Helwig  said  the 
city  would  not  take  out  space  to  publi¬ 
cize  the  later  exoneration  of  anyone  on 
the  list  but  would  rely  instead  on  the 
media  to  publicize  that. 
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News  Tech 


Vendors^ 

appointments 

Who’s  moving  where  at  newspaper  suppliers 


Eugene  S.  Durigan  II  was  named 
Macintosh  system  specialist  at  Software 
Consulting  Services,  Nazareth,  Pa., 
where  he  is  responsible  for  customer 
support,  training  and  installation  of 
Macintosh  applications  in  SCS  inte¬ 
grated  publishing  systems.  Before  join¬ 
ing  SCS,  Durigan  spent  two  years  as  a 
process  analyst  at  IBM  Corp.’s  Ad¬ 
vanced  Semiconductor  Technology 
Center. 

The  new  Southern  U.S.  newspaper 
accounts  manager  at  SCS  is  Claire 
Maitski.  She  replaces  Suzanne 
Roseman,  who  assumes  responsibility 
for  Western  U.S.  accounts.  Maitski 
moved  to  SCS  after  spending  four  years 
at  Unisys  Corp.’s  Public  Sector  Systems 
Div.,  first  as  a  software  support  analyst 
and  trainer  and  later  as  a  marketing  sup¬ 
port  analyst  for  the  firm’s  line  of  public 
safety  software. 

Frank  Hell  was  named  general  man¬ 
ager  of  the  Press  Parts  International 
Group  at  the  Web  Press  Div.  of  MAN 
Roland,  No.  Stonington,  Conn.,  where 
an  automated  parts-handling  system  re¬ 
cently  went  into  service.  Holt  is  respon¬ 
sible  for  the  replacement  parts  business, 
including  major  press  refurbishing  such 
as  the  $3.5  million  Kansas  City  Star 
project.  Before  joining  MAN  in  1989  as 
Commercial  Press  Div.  quality  control 
manager,  he  was  president  of  Nutmeg 
Steel  Castings  Co.,  Branford,  Conn., 
and  earlier  held  various  engineering, 
manufacturing  and  general  manage¬ 
ment  positions  in  the  metal  and  rubber 
industries. 

Orahaoi  J.  Elworlhy  was  appointed 
international  sales  director  for  Stoesser 
Register  Systems,  Mountain  View,  Calif. 
Most  of  Elworthy’s  25  years’  experience  in 
the  graphic  arts  included  direct  involve¬ 
ment  with  registration  products  for  Euro¬ 
pean  printers.  Most  recently  sales  director 
for  Protocol  Engineering,  London-based 


Elworthy  will  set  up  a  European  dealer 
network  and  work  with  OEMs. 

Robert  L.  Kauffunger  is  Marketing 
Group  business  manager  at  the  Graphic 
Arts  Technical  Foundation,  Pittsburgh, 
where  he  develops  and  directs  member¬ 
ship,  product,  program  and  service 
strategies.  He  joined  GATE  from  East¬ 
man  Kodak  Co.’s  Business  Imaging  Sys¬ 
tems  Div.,  where  he  worked  in  manufac¬ 
turing,  sales,  marketing  and  product 
management.  While  at  Eastman  Tech¬ 
nology’s  Videk  division,  Kauffunger  was 
in  charge  of  machine  vision  products 
sales  and  marketing. 

John  Herbsl  was  named  Latin  America 
sales  manager  at  Harris  Publishing  Sys¬ 
tems  Corp.,  Melbourne,  Ha.  His  sales  and 
marketing  responsibilities  also  extend  to 
Spain  and  Portugal.  Herbst  rejoins  Harris 
after  a  stint  as  electronic  imaging  manag¬ 
er  at  the  Fort  Lauderdale  Sun-Sentinel, 
where  he  managed  all  activities  associat¬ 
ed  with  producing  color  for  the  newspa¬ 
per.  His  20-plus  years  in  the  publishing 
industry  include  five  spent  with  Harris, 
during  which  time  he  worked  in  market¬ 
ing,  support  and  European  sales. 

Scitex  Corp.  Ltd.,  Herzlia,  Israel,  ap¬ 
pointed  three  new  senior  managers. 
Charies  Bemilx  was  promoted  to  cor¬ 
porate  vice  president  in  charge  of  the 
extended  Scitex  Entry  Systems  Div. 
With  the  electronic  color  prepress  firm 
since  1982,  he  has  served  as  a  senior 
sales  manager  for  Scitex  Europe,  where 
in  1990  he  was  named  executive  vice 
president  and  general  manager. 

Shimon  Alon  takes  over  Bernitz’  ex¬ 
ecutive  positions  at  Scitex  Europe.  He, 
too,  joined  Scitex  in  1982,  first  working 
in  Italy  and  later  moving  to  Scitex 
America,  where  he  was  appointed  cus¬ 
tomer  support  vice  president  in  1987  and 
marketing  vice  president  in  1991. 

Chanoch  BIran  was  named  execu¬ 


tive  vice  president-sales  and  marketing 
at  Leaf  System  Inc.,  a  Scitex  company 
since  last  July.  He  joined  Scitex  in  1984 
as  corporate  marketing  director.  In  1991, 
he  was  named  corporate  vice  president 
in  charge  of  the  Scitex  Entry  Systems 
Div.,  created  to  address  the  growing 
midrange  and  PostScript  markets.  At 
Leaf,  he  is  to  establish  and  develop  a 
broad  marketing  and  distribution  net¬ 
work  for  the  firm’s  scanning  products 
and  digital  cameras. 

Scitex  America  Corp.  also  announced 
three  executive  appointments.  Kalh> 
leen  Hawkins  is  customer  support 
vice  president,  responsible  for  all  field 
service  and  training,  engineering  appli¬ 
cations,  logistic  software  support  and 
service  marketing.  With  Scitex  since 
1985,  she  set  up  regional  and  on-site  cus¬ 
tomer  training  programs,  implemented 
educational  techniques  for  new  and  ex¬ 
perienced  system  operators  and  man¬ 
agers,  and  pioneered  the  Color  Center 
teaching  of  desktop  graphic  arts  tools. 

Former  National  Div.  vice  president 
Stephen  McLean  was  promoted  to 
marketing  vice  president,  responsible  for 
a  new  marketing  organization  emphasiz¬ 
ing  application  specific  market  segments. 
He  joined  Scitex  in  1984  and  had  earlier 
served  as  administration  vice  president. 

Raymend  Wilsen,  formerly  cus¬ 
tomer  support  vice  president  and  earlier 
company  treasurer,  was  named  chief  fi¬ 
nancial  officer. 

Michael  M.  Pusich  has  joined  SAE 
Carlson  as  vice  president  and  regional 
manager  of  the  New  Jersey  office  of  the 
facility  planning,  design  and  construc¬ 
tion  services  firm.  Pusich  will  focus  on 
business  development  and  conceptual 
facility  planning,  supported  by  the  tech¬ 
nical  staff  at  the  Cochituate,  Mass., 
headquarters. 

Howard  Sogal  was  named  a  South¬ 
east  regional  sales  manager  at  Digital 
Technology  International,  Orem,  Utah. 
In  addition  to  20  years  in  newspaper  sys¬ 
tem  sales,  most  recently  with  Mycro-Tek, 
Segal  spent  five  years  as  an  assistant  pro¬ 
duction  manager  at  a  daily  newspaper. 
DT’s  new  Southwest  regional  sales  man¬ 
ager  is  Stephen  Meen.  He  spent  10 
years  in  publishing  systems  technical 
and  sales  support,  most  recently  at  Infor¬ 
mation  International  Inc.,  and  worked 
with  electronic  prepress  for  five  years  at 
daily  newspapers. 
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Orders  and  installations 


D«war  Information  Systoms 
Corp., 

Westmont,  Ill. 

DISCnet  System  IV  for  the  Appeal' 
Democrat,  Marysville,  Calif.,  Dewar’s 
15th  sale  to  Freedom  Newspapers.  The 
installation  allows  all  Freedom  Newspa¬ 
pers  sites  to  exchange  information,  inte¬ 
grates  all  business  activities  at  Marysville 
and  adds  graphics  and  color  capabilities, 
with  the  objective  of  achieving  full-page 
pagination. 

Diodom, 

Moonachie,  N.J. 

Color  prepress  system  (connected  to 
an  RZ  210L  scanner  and  Information  In¬ 
ternational  Inc.  film  recorders)  at  Cop¬ 
ley  Newspapers’  Fox  Valley  Press  Inc., 
Plainfield,  Ill.  Input  is  from  an  Apple 
Quadra  950  in  Plainfield  and  others  at 
Aurora’s  44,000-circulation  Beacon 
News  and  Joliet’s  51,000-circulation  Her- 
ald'News,  each  about  13  miles  away. 
The  two  remote  sites  connect  via  Ether¬ 
net  backbone/Tl  telephone/TimeLan 
100  bridges  to  Plainfield’s  Timeplex  Eth- 
emet-to-Tl  dedicated  phone  line  bridge. 

Remote  color  is  input  on  Howtek 
scanners  and  an  Autokon  is  used  to  scan 
black-and-white  linework  and  images. 
Diadem  PagePlot  software  allows  page 
positioning  of  all  color  elements  and  reg¬ 
istered  output  of  geometry  with  element 
IDs  to  layout  grids.  Tint  blocks,  low-res¬ 
olution  images,  graphics  and  text  ele¬ 
ment  positions  can  be  output  directly 
onto  a  grid  sheet.  Scanners  and  software 
are  connected  to  Macintoshes  and  Ap¬ 
ple  LaserWriters  for  proofing. 

Color  images  are  processed  through 
Adobe  and  Quark  software,  then  sent  to 
Plainfield,  where  technicians  make  high¬ 
light  and  shadow  adjustments  in  page 
layouts. 

Plainfield’s  Diadem  Onyx-Link  func¬ 
tions  as  a  multitasking  OPI  server,  stor¬ 
ing  original  high-resolution  image  files 
and  providing  low-resolution  versions  of 
the  files  for  placement,  cropping,  etc.  on 
Macs  over  the  Ethernet  network.  It 
processes  the  final  PostScript  file  with 
OPI  comments  before  film  is  output. 
Onyx -Link’s  PostScript  interpreter  RIPs 
only  linework,  while  images  and  con¬ 
tone  data  are  processed  on  the  fly  by  a 
recorder’s  built-in  dot  generator.  Dia¬ 
dem’s  Scan-Link  drives  two  triple-I  film 
recorders  at  maximum  speed. 

Later  this  year,  the  31,000-circulation 


Daily  Courier'News,  37  miles  away  in 
Elgin,  will  be  similarly  configured  for 
printing  at  the  Plainfield  plant.  The 
three  newspapers  will  reportedly  ac¬ 
count  for  less  than  half  the  available 
printing  capacity  at  Fox  Valley,  which 
expects  to  also  print  commercial  work. 

John  Jullane  Compulor 
Sorvicos  Co., 

Atlanta,  Ga. 

Atan  Express  at  the  Post-Bulletin, 
Rochester,  Minn.  Four  copies  of  the 
Atex-to-Quark  bridge  are  used  to  pro¬ 
duce  the  daily  paper,  the  weeklies  Total 
TV  and  Agri  News,  and  is  planned  for 
use  on  the  upcoming  Successful  Business 
weekly.  The  Quark  XTension  transfers 
formatted  Atex  text  to  QuarkXPress  for 
pagination. 

Soflwaro  Consulting  Sorvicos, 

Nazareth,  Pa. 

Orders  include  layout,  ad-tracking, 
classified  ad  and  classified  and  news  pag¬ 
ination  systems  for  The  Gleaner, 
Kingston,  Jamaica;  editorial,  classified, 
display  ad  production,  classified  and 
news  pagination,  layout  and  business 
systems  for  the  Kennebec  Journal,  Au¬ 
gusta,  Maine;  classified  and  classified 
pagination  systems  for  the  Albany,  Ga., 
Herald;  telemarketing,  classified  adver¬ 
tising/billing  and  classified  pagination 
for  Times  Mirror  Magazine  Group. 

Installations  include  full  networked 
editorial,  advertising  and  pagination  sys¬ 
tems  with  Varitypor  plain-paper  and 
film  output  at  the  Norwich,  Conn.,  Bul¬ 
letin  and  the  Ithaca  (N.Y.)  Journal; 
Washington’s  Tri-Cities  Herald  (layout, 
editorial,  pagination)  and  Longview  Dai¬ 
ly  News  (classified  and  classified  pagina¬ 
tion  interfaced  to  an  ECRM  editorial 


system  and  networked  Macintosh-based 
SCS/LinX  pagination);  software  and 
hardware  upgrade  for  the  Washington 
(D.C.)  Times  DEC  VAX-based  SCS  edi¬ 
torial  and  classified  systems  to  imple¬ 
ment  pagination;  business  and  layout  sys¬ 
tems  at  the  Daily  Herald,  Provo,  Utah; 
MvHi-Ad  Creator  display  ad  production 
systems,  including  hardware  and  net¬ 
working,  at  the  Register-Star,  Rockford, 
III.,  and  the  Pioneer  Press,  Wilmette,  Ill. 

Other  system  sales  include  SCS/ 
LinX  pagination  to  the  Baltimore  Sun, 
Norfolk  Newspapers,  Mansfield,  Mass., 
Suburban  Weekly  Newspapers,  Cote  St. 
Luc,  Que.,  the  Sun-Commercial,  Vin¬ 
cennes,  Ind.,  and  the  Pioneer  Press,  St. 
Paul,  Minn.;  display  ad  production  to 
the  Chambersburg,  Pa.,  Public  Opinion, 
New  York’s  Village  Voice  and  the  Stock' 
ton  (Calif.)  Record;  A/R-8000  business 
system  to  Panorama,  Maracaibo,  Venez¬ 
uela;  news  pagination  database  to  the 
Morning  Call,  Allentown,  Pa.;  Track- 
8000  ad  tracking  and  SCS/SAGE  to 
Wiltshire  Newspapers,  Swindon,  Wilt¬ 
shire,  U.K.;  Layout  8000  to  26  publish¬ 
ing  companies  in  five  countries  and 
hardware  upgrades  to  14  newspapers. 

Idab  liK., 

Hampton,  Va. 

Two  NP2700  automatic  palletizers  for 
the  new  Westwood  plant  for  Sunday  edi¬ 
tions  of  the  Boston  Globe.  Both  units  are 
equipped  with  Horizontal  Layer  Wrap 
modules  and  Slip  Sheet  Dispensers.  The 
palletizers  create  dense,  securely  trans¬ 
portable  pallet  loads  of  tied  bundles  — 
10  to  12  per  layer  at  more  than  35  bun¬ 
dles  per  minute.  Normal  load  heights  av¬ 
erage  840  but  can  be  higher.  Odd  bundle 
counts  can  be  stacked  on  the  top  layer. 

The  NP2700  can  be  integrated  into 
mailroom  control  systems  and  report 
odd  bundles  and  other  pertinent  infor¬ 
mation  to  a  host  computer.  Touch¬ 
screen  controls  manage  all  functions. 
Help  screens  highlight  problems  and 
recommend  solutions. 
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James  Cavanaugh  to 
retire  from  Rockwell 

Francis  McKay  succeeds  him  as  president 
ofRockiveWs  Graphic  Systems  division 


by  Jim  Rosenberg 

FRANCIS  J.  McKAY  was  named  presi¬ 
dent  of  Rockwell  Graphic  Systems 
March  1. 

The  47'year'old  Briton,  formerly  ex¬ 
ecutive  vice  president  of  the  Westmont, 
Ill.,  printing  equipment  manufacturer, 
succeeds  James  D.  Cavanaugh,  who  will 
retire  from  Rockwell  International  Corp. 
later  this  year. 

Rockwell  said  that  McKay  will  work 
for  several  months  with  Cavanaugh  to 
ensure  a  smooth  leadership  transition. 
The  new  president,  who  was  not  imme¬ 
diately  available  for  comment,  reports 
to  Rockwell  International  chairman 
and  CEO  Donald  R.  Beall  and  joins  the 
corporation’s  Senior  Management 
Council. 

Cavanaugh,  54,  spent  the  last  17  years 
as  a  Rockwell  executive,  working  in  its 
Automotive  and  Graphic  Systems  busi¬ 
ness.  Beall  credited  Cavanaugh  with 
helping  RGS  achieve  a  leadership  posi¬ 
tion  in  the  printing  equipment  industry. 

McKay  moved  to  Graphic  Systems  10 
years  ago  as  international  marketing  di¬ 
rector.  Before  becoming  executive  vice 
president  last  year,  he  had  been  vice 
president  and  general  manager  for  Rock¬ 
well’s  Newspaper  &  Commercial  Prod- 
ucts-Europe. 

He  joined  Rockwell  in  1970,  moving 
through  management  positions  that  in¬ 
cluded  Morse  Controls  district  sales 
manager,  European  general  manager  for 
the  Microelectric  Products  Div.,  Maud- 
slay  Automotive  managing  director  and 
Willmot-Bredon  managing  director,  Eu¬ 
rope  and  Australia. 

Cavanaugh  guided  RGS  through  an 
era  that  saw  development  of  new  press 
designs  and  automation,  new  printing 
technologies  and  expansion  of  markets. 
But  the  last  few  years  have  been  espe¬ 
cially  difficult  for  newspaper  and  com¬ 
mercial  printing  equipment  customers. 

McKay  takes  over  at  a  time  described 
by  an  RGS  spokesman  as  a  trough  in  the 
business  cycle.  Rockwell  said  it  believes 


Francis  McKay 


James  Cavanaugh 


the  juncture  to  be  a  “transition  point . . . 
representing  a  base  from  which  to  mea¬ 
sure  future  growth.” 

In  its  last  fiscal  year.  Graphic  Systems 
sales  fell  by  28%  to  $688  million  and 
earnings  declined  96%  to  $4.7  million 
compared  with  the  preceding  year. 

Rockwell  reported  that  the  results  re¬ 
flected  a  worldwide  “dramatic  decline” 
in  the  newspaper  market  and  “continued 
severe  depression”  in  the  commercial 
market.  It  expected  a  recent  restructur¬ 
ing  to  improve  profitability  for  1993. 

Nevertheless,  Rockwell’s  annual  re¬ 
port  states  that  Graphic  Systems  streng¬ 
thened  its  share  for  newspaper  presses  in 
the  U.S.  and  Europe.  It  also  sought  to 
improve  manufacturing  efficiencies  by 
consolidating  some  operations  in  the 
U.K.  and  moving  the  manufacture  of 
Baker  Perkins  commercial  presses  from 
England  to  its  plant  in  Cedar  Rapids, 
Iowa. 

Press  designer  is 
Rockwell  engineer 
of  the  year 

FREDERICK  j.  WHITING,  a  design  su¬ 
pervisor  who  joined  Rockwell  Graphic 
Systems  11  years  ago,  was  named  one  of 
15  engineers  of  the  year  by  Rockwell  In¬ 
ternational  Corp. 

Whiting  was  awarded  his  company’s 
highest  technical  achievement  honor 
for  his  contributions  to  printing  press 
products  incorporating  novel  ink  injec¬ 
tor  systems  for  accurate  ink  density  con¬ 
trol,  including  the  digital  inker  installed 
on  many  Goss  Colorliner  presses  and 
the  closed  ink  recirculation  system  for 
the  company’s  new  positive-feed  keyless 
inking  system. 

Held  in  conjunction  with  National 
Engineers  Week,  the  awards  program 
has  honored  261  Rockwell  employees 
over  its  18-year  history. 

Facts  about  SC  paper 

THE  SC  COUNCIL  recently  published 
The  PQSC  Factbook,  a  pocket  reference 
about  publication-quality  supercalen- 
dered  paper.  It  discusses  such  matters  as 
PQSC  manufacturing,  economic  advan¬ 
tages,  comparisons  with  other  papers 
and  recycling.  For  copies,  address  re¬ 
quests  on  letterhead  to  SC  Council  ex¬ 
ecutive  director.  Suite  302, 1202  Lexing¬ 
ton  Ave.,  New  York,  NY  10028. 
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San  Diego  mayor 
discusses  gang 
coverage  with  media 


ALARMED  THAT  THE  media  are  presenting  an  unbalanced 
picture  of  gang  violence,  San  Diego  Mayor  Susan  Golding 
called  a  meeting  of  newspaper,  television  and  radio  executives 
to  discuss  the  issue. 

“The  meeting  was  not  for  the  purpose  of  telling  the  media 
how  to  cover  gangs,”  said  Golding’s  communications  director, 
Dan  McAllister. 

The  idea,  he  explained,  was  to  bring  the  news  officials  to¬ 
gether  with  law  enforcement  officials  and  community  people 
who  are  in  charge  of  anti-gang  programs  “so  there  will  be  some 
kind  of  dialogue  and  a  better  balance  in  coverage.” 

McAllister  said  Golding  was  concerned  at  the  escalation  of 
gang  violence  in  the  city  and  the  danger  of  the  media  glorify¬ 
ing  gangs. 

“Whenever  the  print  or  broadcast  media  publish  the  names 
of  certain  gangs  it  becomes  a  recruiting  tool  to  bring  in  more 


“Gang  members  are  going  out  with 
these  stories  and  saying  to  the  kids, 
‘See,  weVe  the  right  gang  for  you/  ” 


gang  members,”  McAllister  continued.  “Gang  members  are  go¬ 
ing  out  with  these  stories  and  and  saying  to  the  kids,  ‘See, 
we’re  the  right  gang  for  you.’  ” 

McAllister  called  the  meeting  a  first  step  in  producing  more 
understanding  of  the  gang  issue. 

“There  are  some  positive  programs  going  on  but  they  don’t 
make  the  headlines  like  the  shootings  and  other  negative 
things,”  he  added. 

Among  the  20  news  chiefs  who  attended  the  session  was 
San  Diego  Union-Tribune  editor  Gerald  L.  Warren,  who  told 
E&P  that  he  did  not  believe  that  Golding  had  a  “blame  the 
messenger”  agenda. 

“Actually,  it  was  quite  informative,”  Warren  recalled.  “We 
met  people  who  are  working  on  the  gang  problem.  Some  of 
them  thought  we  could  do  a  more  balanced  job  of  covering 
gangs.  1  thought  the  message  was  more  for  the  electronic  me¬ 
dia  than  for  us,  but  1  took  away  a  few  ideas  on  how  we  can  im¬ 
prove  our  coverage.” 

Another  participant  in  the  discussion  was  former  football 
star  Jim  Brown,  who  has  become  an  activist  in  programs  to 
wean  youngsters  away  from  gangs. 

Jim  Holtzman,  news  director  for  KFMB-Channel  8,  told  the 
Union-Tribune  after  the  meeting;  “We’ll  still  do  stories  in  reac¬ 
tion  to  gang  violence.  There’s  just  no  way  we  won’t.” 

However,  he  urged  those  who  work  with  gangs  to  tell  the 
media  about  positive  stories  they  feel  should  be  covered. 

The  U-T  also  quoted  Rachel  Ortiz,  executive  director  of 
Barrio  Station,  a  youth  service  group,  as  saying  she  under¬ 
stands  the  media’s  need  to  cover  legitimate  news,  but  she 
thought  some  news  organizations  overplay  gang-related  stories. 

“1  know  you  are  going  to  cover  some  things  and  that’s  fine,” 
Ortiz  said,  “but  it  goes  on  and  on.  That’s  where  the  glamoriza- 
tion  comes  in.  When  [a  story  is]  dead  and  stinking,  move  on.” 

—  M.L.  Stein 
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Publisher,  citing  potential 
conflict,  rejects  state  post 

CITING  CONCERNS  ABOUT  a  pxjtential  conflict  of  inter¬ 
est,  Kelso  Gillenwater,  publisher  of  the  Tacoma  (Wash.)  Morn¬ 
ing  Neu/s  Tribune,  accepted  and  then  backed  away  from  an  of¬ 
ficial  state  appointment. 

Gov.  Mike  Lowry  on  Feb.  12  named  Gillenwater  chairman 
of  the  state’s  Higher  Education  Coordinating  Board,  which 
makes  recommendations  to  the  governor  and  the  Legislature 
on  tuition,  enrollment  and  other  policies  for  public  colleges 
and  universities. 

A  Tribune  story  said  Gillenwater  informed  Lowry  by  letter 
on  Feb.  18  that  he  had  decided  not  to  accept  the  position, 
adding:  “1  apologize  for  that  and  regret  that  1  didn’t  more  fully 
anticipate  the  concerns  that  would  surface  after  the  an¬ 
nouncement  was  made.” 
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He  seUs  his  comic 
in  innovative  ways 

Self  syndicated  ‘Nooz'  creator  Peter  Kohlsaat  talks 
about  his  postcard  mailings  and  a  lengthy  van  trip 


by  David  Astor 

EVEN  WHEN  THE  economy  is  good, 
self-syndicated  creators  have  a  hard  time 
competing  with  major  syndicates  for 
scarce  newspaper  space. 

So  independently  distributed  people 
not  only  need  to  offer  a  good  feature,  but 
to  market  it  in  a  way  that  makes  it  stand 
out  in  a  newspaper  editor’s  mind. 

One  astute  marketer  is  “The  Nooz” 
creator  Peter  Kohlsaat,  who  self-syndi- 
cates  his  social  commentary  comic  to 
more  than  50  papers.  He  signed  up  many 
of  these  clients  —  and  found  another  70 
interested  in  possibly  buying  his  panel 
when  the  recession  lifts  —  with  the  help 
of  some  innovative  selling  techniques. 

For  instance,  the  cartoonist  mails  the 
70  potential  clients  a  monthly  postcard 
with  a  “Nooz”  cartoon,  a  funny  message 
and,  in  a  number  of  cases,  a  personal 
note.  Kohlsaat  also  periodically  sends 
editors  items  such  as  a  “Nooz”  calendar, 
coffee  cup,  bumper  sticker  or  T-shirt. 

“You  can’t  do  a  hard  sell  with  editors,” 
he  said.  “You  can’t  take  yourself  too  seri¬ 
ously  if  you  want  them  to  pay  attention. 
1  even  make  fun  of  myself  and  my  pro¬ 
motions  on  the  postcards.” 


‘The  Noo?’ 


One  newspaperman  who  likes  Kohl- 
saat’s  promotions  is  Seattle  Post'Intelli' 
gencer  managing  editor  Kerry  Slagle.  “1 
enjoy  getting  his  postcards,”  he  told 
E&P,  “and  I  admire  his  persistence.” 

Slagle  said  the  Post'Intelligencer 
might  buy  “The  Nooz”  when  the  econo¬ 
my  picks  up,  but  did  add  that  there  is  a 
“very  crowded  field”  of  offbeat  cartoon 
panels  from  which  a  newspaper  can 
choose. 

Perhaps  Kohlsaat’s  most  intriguing 
marketing  effort  was  an  eight-month  trip 
he  took  in  1991  to  visit  about  100  news¬ 
papers,  a  number  of  which  became  new 
or  potential  clients. 

“There  is  no  substitute  for  getting  out 
and  meeting  someone,”  commented  the 
Minnesotan,  who  turned  a  van  into  a 
combination  office  and  camper  for  the 
journey. 

Kohlsaat  and  his  dog  Zelda  traveled 
through  such  states  as  Wisconsin,  Iowa, 
Missouri,  Arkansas,  Oklahoma,  Kansas, 
Colorado,  Wyoming,  Montana,  Idaho, 
Washington,  Oregon  and  California. 
Then  the  cartoonist  shipped  his  cus¬ 
tomized  van  all  the  way  to  Hawaii  for  a 
stay  there. 

Some  of  the  editors  Kohlsaat  met 
were  so  interested  in  the  details  of  his 
excursion  that  they  went  outside  to  take 
a  look  at  the  van  and  Zelda. 

While  traveling,  Kohlsaat  continued 
to  draw  “Nooz”  as  well  as  the  “Single 
Slices”  panel  he  does  for  the  Los  Ange¬ 
les  Times  Syndicate.  Kohlsaat  would 
even  use  a  picnic  table  as  his  sketching 
surface.  Then  he  mailed  “Nooz”  back  to 
Minnesota  and  “Single  Slices”  to  LATS 
for  distribution. 

The  on-the-road  cartoonist  also  kept 
track  of  phone  calls,  billing  and  various 
other  things  connected  with  self-syndi¬ 
cation. 

Between  newspaper  visits,  Kohlsaat 
avidly  pursued  his  fishing  hobby.  He 


Peter  Kohlsaat 


also  began  tape-recording  “fish  tales” 
from  the  best  fishermen  he  met.  He 
plans  to  eventually  put  together  a  book 
featuring  these  stories. 

The  trip  did  have  its  occasional  down 
moments,  such  as  when  Kohlsaat’s  large 
compact-disc  collection  was  stolen  from 
his  van  and  when  Zelda  accidentally  fell 
out  of  the  passenger-seat  window  while 
the  vehicle  was  going  55  miles  an  hour 
down  the  highway.  Miraculously,  the 
canine  survived  the  tumble  with  no  ma¬ 
jor  injuries. 

Despite  that  incident,  Zelda  loved 
the  trip.  “She  was  just  the  happiest  dog 
you  ever  saw,”  said  Kohlsaat,  recalling 
that  she  especially  enjoyed  running 
around  and  exploring  when  the  van  was 
parked  somewhere.  “She’s  never  really 
adjusted  to  being  back  home  again!” 

Kohlsaat  loved  the  trip,  too,  and  plans 
to  take  others  in  the  future. 
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Will  Kohlsaat  try  to  bring  “The 
Nooz”  to  a  major  syndicate  in  the  fu¬ 
ture?  Probably  not.  The  cartoonist  not¬ 
ed  that  he  has  never  offered  the  comic 
to  LATS  or  any  other  company  and 
added  that  he  thinks  self-syndication 
has  its  advantages. 

Kohlsaat  said  he  can  devote  an  enor¬ 
mous  amount  of  attention  to  selling 
“The  Nooz,”  while  a  big  syndicate  has  so 
many  features  that  it  might  concentrate 
mostly  on  those  that  are  new  or  hot. 
“And,  of  course,  the  money  is  all  mine,” 
commented  Kohlsaat,  who  does  have  to 
work  many  hours  handling  both  cre¬ 
ative  and  business  chores  to  earn  his 
“Nooz”  income. 

The  cartoonist  acknowledged  that 
some  newspaper  editors  look  down  on 
self-syndicated  features  but  added  that 
a  number  of  them  are  as  good  as  the 
material  offered  by  major  syndicates. 

Kohlsaat  did  praise  the  people  at 
LATS  and  the  selling  job  the  syndicate 
has  done  with  the  6-year-old  “Single 
Slices,”  which  takes  a  humorous  look  at 
the  singles  scene  and  relationships. 

“LATS  is  great;  1  have  no  complaints,” 
said  the  cartoonist,  who  tries  to  take  an 
active  role  in  helping  the  syndicate  mar¬ 
ket  “Single  Slices.” 

The  41-year-old  Kohlsaat  has  actually 
been  self-syndicating  via  his  Modern 
Times  Syndicate  since  1978.  He  sold 
editorial  cartoons  and  other  material 
through  MTS  (based  at  3520  Dupont 
Ave.  S.,  Minneapolis,  Minn.  55408)  be¬ 
fore  starting  “The  Nooz”  in  1989  and 
still  does  free-lance  color  illustrations 
for  magazines. 

In  the  late  1970s  and  early  1980s, 
Kohlsaat  was  also  a  practicing  member  of 
a  profession  about  as  far  removed  from 
cartooning  as  one  can  get  —  dentistry. 
He  holds  a  degree  from  the  University  of 
Minnesota  School  of  Dentistry  in  Min¬ 
neapolis  and  did  undergraduate  studies 
in  biology  and  chemistry  at  the  univer¬ 
sity’s  Duluth  campus.  BEfifF 

‘Your  Work’  feature 
is  being  syndicated 

A  WEEKLY  COLUMN  called  “You  & 
Your  Work”  is  being  self-syndicated  by 
Lee  Jamieson. 

He  said  his  600-word  feature  helps 
professionals,  managers  and  other  work¬ 
ing  people  “become  more  proficient 
marketing  their  skills  to  new  employers 
in  a  permanently  leaner,  meaner  global 
job  environment.” 

Jamieson  —  based  at  86  Ledgewood 
Rd.,  West  Hartford,  Conn.  06107  —  is  a 


Lee  Jamieson 


marketing  and  management  consultant. 

His  clients  include  the  El  Cajon  Daily 
Californian,  Great  Neck  (N.Y.)  Employ' 
ment  Press,  Norwalk  (Conn.)  Hour, 
Philadelphia  Inquirer,  St.  Louis  Post'DiS' 
patch  and  Wilkes-Barre  (Pa.)  Times 
Leader. 

Baker  is  chosen  for 
‘Masterpiece’  show 

RUSSELL  BAKER  IS  replacing  Alistair 
Cooke  as  host  of  public  television’s 
Masterpiece  Theater. 

The  Pulitzer  Prize-winning  Baker,  67, 
will  continue  to  write  his  wry  “Observ¬ 
er”  column  for  the  New  York  Times  and 
New  York  Times  News  Service. 

Landers  apologizes 
in  charity  letter  flap 

ANN  LANDERS  HAS  apologized  for 
putting  some  of  her  own  wording  into  a 
letter  she  ran  from  a  charity  watchdog 
group. 

The  letter  the  Charities  Review 
Council  of  Minnesota  had  sent  Landers 
mentioned,  in  an  informational  way,  a 
name  change  by  a  fund-raising  firm  ac¬ 
cused  of  charity  fraud. 

Landers  published  the  CRCM  letter 
Feb.  4  with  additional  commentary  that 
made  the  wording  sound  more  critical 
(E&P,  Feb.  20). 

The  Chicago  Tribune/Creators  Syn¬ 
dicate  writer,  after  apologizing  in  her 
Feb.  26  column,  added,  “1  do  not  retract 
in  any  manner,  shape  or  form  my  previ¬ 
ously  stated  views  that  a  handful  of 


charitable  groups  spend  the  vast  bulk  of 
contributed  dollars  on  administrative 
costs  and  very  little  on  charitable  work.” 

News  service  picks 
several  new  editors 

MICHAEL  J.  KAESER  has  been  ap¬ 
pointed  managing  editor  of  the  Los 
Angeles  Times-Washington  Post 
News  Service  office  in  Los  Angeles. 

The  United  Press  International  vet¬ 
eran  has  two  new  assistant  managing 
editors  under  him.  They  are  Stephen 
Hagey,  who  also  used  to  be  with  UPI, 
and  Robert  J.  Crowe,  a  native  Aus¬ 
tralian  who  has  worked  for  newspapers 
in  Southern  California. 


New  comic  strip  for 
black-owned  papers 

A  STRIP  AIMED  at  black-owned 
newspapers  has  been  launched  by  the 
Posro  Komics  comic  book  publisher. 

“The  Griots”  takes  “a  humorous  look 
at  the  life  of  a  family  trying  to  keep  tra¬ 
dition  alive  in  the  ’90s,”  according  to 
Posro.  (continttes) 


HOW  TO 
CATER  TO  YOUR 
READERS. 


(Carol  Cutler  is  a  former  columnist  for 
Woman's  Day  and  consultant  for 
Time/Life’s  Good  Cook  series.  This  prize¬ 
winning  cookbook  author  writes  our 
I  Home  Entertaining  column  with  party 
'  ideas,  recipes  and  catering  tips  that  will 

I  give  your  readers  plenty  of  food  for 
thought. 

Call  collect  (619)293-1818  for  a  free 
sample  today.  Get  the  package  that  ties 
up  readership  and  revenues.  i 
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Marcus  and  Monique  Griot  are  pub- 
lishers  of  an  African-American  weekly 
newspaper  called  The  Griot.  (A  griot  is 
an  African  keeper  of  oral  history.) 
Founded  in  1865  by  Marcus’  great-great¬ 
grandfather  and  freed  slave  Cinque  Gri¬ 
ot,  the  paper  has  been  successfully 
handed  down  from  generation  to  gener¬ 
ation,  and  the  Griots  hope  to  turn  it 
over  to  their  own  children  one  day. 

However,  their  kids  have  different 
ideas.  Eleven-year-old  Malika  wants  to 
be  a  television  newscaster  and  8-year- 
old  Marvis  wants  to  be  a  rapper  and 
basketball  star. 

“The  Griots”  creator/writer  is  31- 
year-old  Posro  publisher  Roland  Laird, 
who  studied  at  Brown  University  and 
has  worked  as  a  computer  systems  ana¬ 
lyst.  The  artist  is  22-year-old  Elihu  Bey. 

Their  comic’s  clients  include  the  Au¬ 
gusta  (Ga.)  Focus,  Cleveland  Call  and 
Post,  Dallas  Weekly,  Los  Angeles  Her¬ 
ald  Dispatch,  New  York  City  Sun  and 
Norfolk  Journal  and  Guide. 

Posro  —  based  at  20F  Reading  Rd., 
Edison,  N.J.  08817  —  publishes  the  rap 
culture- influenced  MG  Squared  comic 
book,  which  has  been  featured  on  MTV 
and  in  the  Washington  Post  and  Phil¬ 
adelphia  Inquirer. 

Trio  of  publications 

THE  NEW  YORK  Times  Syndicate, 
which  distributes  material  from  more 
than  two  dozen  publications,  has  ac¬ 
quired  the  rights  to  represent  three 
more. 

Articles  from  the  Retirement  Letter 
(RL),  Country  Music  (CM)  magazine 
and  Worth  magazine  are  now  available 
on  a  one-shot  or  contract  basis. 

The  20-year-old  RL  is  a  monthly  fi¬ 
nancial  newsletter  published  by  Phillips 
Publishing  Inc.  of  Maryland  and  edited 
by  Pete  Dickinson,  a  former  special  in¬ 
vestigator  for  the  U.S.  Senate  Special 


‘The  Qriots’  and  the  Posro  Komics 
‘  kr eui.’  Roland  Laird  is  on  the  bottom 
and  Elihu  Bey  on  the  left. 


Committee  on  Aging  and  now  a  retire¬ 
ment  consultant  for  many  American 
corporations.  It  offers  advice  and  infor¬ 
mation  on  financial  planning,  housing, 
health  care,  travel,  recreation  and 
more. 

CM,  a  bimonthly  that  is  also  20,  in¬ 
cludes  news  and  features  on  popular 
country  musicians,  record  reviews  and 
so  on.  It  is  published  in  Connecticut  by 
Russell  Barnard. 

The  10-times-a-year  Worth  offers 
readers  financial  information  on  mak¬ 
ing  investments,  paying  for  a  college  ed¬ 
ucation  and  more. 

On  the  Oregon  Trail 

A  20-WEEK  COLUMN  marking  the 
150th  anniversary  of  the  Oregon  Trail  is 
being  syndicated  by  Julie  Fanselow. 

Each  week  from  May  through  mid- 
September,  “Along  the  Oregon  Trail” 
will  follow  the  pioneers’  trek  across  the 
continent  as  they  visited  places  such  as 
Independence,  Chimney  Rock,  South 
Pass,  Three  Island  Crossing  and,  finally. 


Oregon  City.  The  800-word  column  will 
discuss  the  trail’s  history  and  guide  to¬ 
day’s  travelers  to  scenic  and  recreational 
attractions  along  the  route. 

Black-and-white  photos  or  color  slides 
may  be  ordered  to  accompany  the  col¬ 
umn.  Also,  stand-alone  feature/photo 
packages  are  available  to  editors  who  do 
not  want  to  purchase  the  series. 

Fanselow  is  the  author/photographer 
of  The  Traveler’s  Guide  to  the  Oregon 
Trail,  which  will  be  published  this  spring 
by  Falcon  Press. 

The  31-year-old  writer  spent  a  decade 
as  a  reporter  and  editor  for  daily  newspa¬ 
pers  in  Ohio,  Washington  and  Idaho  be¬ 
fore  becoming  a  full-time  free-lancer. 
Her  work  has  appeared  in  the  Cleveland 
Plain  Dealer,  Wall  Street  Journal,  Enter¬ 
tainment  Weekly  and  numerous  other 
publications. 

Papers  signing  up  so  far  for  the  trail 
series  include  ones  in  Idaho,  Nebraska, 
Washington  and  Wyoming. 

Fanselow  —  an  Illinois  native  who 
grew  up  in  Pennsylvania  and  earned  a 
bachelor’s  degree  in  journalism  at  Ohio 
University  —  now  lives  near  the  Oregon 
Trail  at  3642  N.  2500  E.,  Twin  Falls,  Ida¬ 
ho  83301. 

For  women’s  month 

“THE  CHILDREN’S  READING  Cor¬ 
ner”  column  is  marking  Women’s  Histo¬ 
ry  Month  this  month  with  several  se¬ 
lections. 

Included  is  the  “Ain’t  I  a  Woman”  ad¬ 
dress  by  Sojourner  Truth,  material  on 
the  history  of  women’s  rights  and  the 
Seneca  Falls  gathering,  the  Arthurian 
legend  of  Guinevere  and  the  Cheyenne 
Indian  tale  about  the  creation  of  the 
North  Star  and  Big  Dipper. 

The  weekly  United  Feature  Syndi¬ 
cate  column,  which  comes  with  color  or 
black-and-white  illustrations,  is  edited 
by  author  and  professor  E.D.  Hirsch. 
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Financial  Reports 

Continued  from  page  1 1 

Revenues  for  the  quarter  rose  slightly  to  $148.9  million, 
compared  with  fourth-quarter  1991.  Operating  income 
slipped  to  $16.3  million,  from  $17.5  million,  as  depreciation 
increased  and  advertising  shifted  from  run  of  press  to  less 
profitable  preprinted  inserts. 

The  quarter  brought  year-end  net  earnings  to  $19  million, 
or  73(i  a  share,  compared  with  a  loss  of  $62.1  million,  or  $2.39 
a  share,  in  1991.  Annual  revenue  declined  to  $577.7  million, 
from  $585.9  million  in  1991,  as  operating  income  advanced  to 
$42.6  million,  from  $36.3  million. 

Media  General’s  1992  earnings  included  a  $15.1  million 
gain  from  accounting  changes  for  lower  income  taxes  and  a 
$14  4  million  charge  to  account  for  retirement  benefits — to¬ 
gether  yielding  a  net  earnings  gain  of  $0.7  million,  or  3^  a 
share.  Earnings  in  1991  included  after-tax  charges  of  $85.4 
million,  or  $3.28  a  share. 

Newspaper  revenues  for  the  year  declined  marginally  to 
$299  million,  but  operating  earnings  came  in  at  $16.4  million, 
a  steep  increase  from  1991,  which  included  a  $78.7  million 
charge. 

Television  revenues  and  operating  profits  gained  strongly 
in  1992,  as  newsprint  revenues  and  operating  profits  dropped 
because  of  depressed  prices. 

MULTIMEDIA 

Multimedia  Inc.  reported  that  fourth-quarter  net  earnings 
surged  to  $19.2  million,  or  5l0  a  share,  from  $14.5  million,  or 
390  a  share,  in  the  last  three  months  of  1991. 

The  Greenville,  S.C.-based  company  raised  fourth-quarter 
revenues  17%  to  $167.4  million  and  operating  profit  15%  to 
$49.7  million. 

Quarterly  newspaper  revenues  grew  4%  to  $35.8  million, 
while  broadcasting  and  cable  television  divisions  grew  in 
double-digits  and  entertainment  hiked  revenue  39%  to  $46 
million. 

For  the  full  year.  Multimedia  reported  sharply  higher  net 
earnings  of  $60.5  million,  or  $1.61  a  share,  compared  with 
$48.4  million,  or  $1.30  a  share,  in  1991.  Revenues  for  the  year 
rose  10%  to  $576.8  million,  and  operating  profit  advanced 
11%  to  $173.1  million. 

NEW  YORK  TIMES  CO. 

The  New  York  Times  Co.  reported  a  fourth-quarter  net 
loss  of  $3.7  million,  or  50  a  share,  compared  with  net  income 
of  $34.6  million,  or  450  a  share,  a  year  earlier. 

Fourth-quarter  1992  revenues  rose  to  $468.2  million,  from 
$452.5  million  in  fourth-quarter  1991,  as  operating  profit  de¬ 
clined  to  $5.5  million,  from  $51.3  million. 

Following  a  third-quarter  1992  net  loss  of  $33.9  million  re¬ 
sulting  from  a  $48  million  charge  for  closing  the  Gwinnett 
Daily  News  in  Duluth,  Ga.,  the  company  ended  1992  with  a 
net  loss  of  $44.7  million,  or  570  a  share.  That  compares  with 
net  income  of  $47  million,  or  6l0  a  share,  in  1991. 

Full-year  revenues  rose  to  $1.8  billion  last  year,  from  $1.7 
billion  in  1991,  as  operating  profit  declined  to  $88.4  million, 
from  $93.6  million. 

Without  three  non-cash  accounting  changes  and  other 
special  factors,  fourth-quarter  earnings  would  have  declined 
to  2l0  a  share,  from  320,  because  of  a  3.9%  drop  in  advertis¬ 
ing  linage  at  the  company’s  flagship  New  York  Times. 

Without  the  non-recurring  adjustments,  full-year  net  earn¬ 
ings  would  have  increased  to  730  a  share,  from  630,  thanks  to 


lower  newsprint  costs  and  improved  advertising  and  circula¬ 
tion  revenues  from  newspapers  and  magazines.  But  higher 
earnings  were  partially  offset  by  declining  earnings  from  for¬ 
est  products. 

The  three  accounting  changes  reduced  1992  earnings  by 
$33.4  million,  or  430  a  share.  Their  adoption  in  the  fourth 
quarter  required  earnings  for  the  first  three  quarters  of  the 
year  to  be  restated.  Other  special  adjustments  affected  earn¬ 
ings  in  1991  and  1992. 

Excluding  special  factors,  fourth-quarter  newspaper  operat¬ 
ing  profits  dropped  to  $41.7  million,  from  $49.2  million  a  year 
before,  as  revenues  grew  to  $352.9  million,  from  $345.7  mil¬ 
lion  in  1991. 

Full-year  newspaper  revenues  grew  slightly  to  $1.3  billion 
and  operating  profit  advanced  to  $130.6  million,  from  $113.6 
million  in  1991. 

New  York  Times  ad  linage  declined  3.9%  in  the  fourth 
quarter  and  2%  over  the  year — led  by  classified  down  10%, 
retail  down  a  hair  and  national  up  marginally — despite 
record  circulation  at  1.2  million  daily,  1.8  million  Sunday. 

At  the  31  regional  papers,  ad  linage  expanded  1.8%  for  the 
quarter  and  2.5%  for  the  full  year,  due  mainly  to  inserts, 
while  total  circulation  also  reached  records.  National  adver¬ 
tising  volume  plummeted  18.5%  for  the  year. 

Magazine  operating  profit  hit  $9.9  million  for  the  year, 
compared  with  a  $500,000  loss  in  1991,  as  revenues  grew  to 
$386.1  million. 

Broadcasting  and  information  services  raised  operating 
earnings  to  $14.8  million,  from  $14  million  in  1991,  as  revenue 
grew  to  $80.5  million,  from  $76  million. 

Forest  products  lost  $8.7  million  last  year,  compared  with 
operating  earnings  of  $5.7  million  in  1991. 

Higher  newsprint  prices  effective  this  month  were  expect¬ 
ed  to  improve  forest  products  earnings  this  year — while  pres¬ 
suring  newspaper  earnings  downward. 

The  company  declared  a  regular  quarterly  dividend  of  140 
a  share  on  Class  A  and  B  common  stock  payable  March  24. 

PARK  COMMUNICATIONS 

Park  Communications  Inc.  reported  that  fourth-quarter 
net  income  rose  15%  to  $6.1  million,  or  300  a  share,  com¬ 
pared  with  $5.3  million,  or  260  a  share,  a  year  earlier,  as  rev¬ 
enues  advanced  8%  to  $44.1  million. 

For  the  full  year.  Park  reported  net  income  rose  20%  to 
$17.2  million,  or  830  a  share,  compared  with  $14.4  million,  or 
690  a  share  in  1991,  as  revenues  grew  7%  to  $159.8  million. 

Results  for  1991  exclude  a  $2.5  million,  or  120  a  share, 
charge  to  settle  federal  income  taxes. 

Roy  H.  Park,  chairman  and  CEO  of  the  Ithaca,  N.Y.-based 
company,  credited  the  gains  to  cost  controls  and  a  gradual 
improvement  in  ad  revenues. 

“Thanks  to  modest  growth  in  the  economy,  our  company 
could  consistently  operate  at  a  higher  level  throughout  the 
year,’’  he  said.  “We  are  cautiously  optimistic  that  the  same  will 
hold  true  in  1993.” 

The  company  said  it  was  “poised”  to  use  $105  million  “in 
cash  and  equivalents  on  hand”  for  acquisitions  this  year. 

PULITZER  PUBLISHING  CO. 

Pulitzer  Publishing  Co.  reported  that  fourth-quarter  net  in¬ 
come  soared  87%  to  $9.8  million,  or  850  a  share,  from  $5.3  mil¬ 
lion,  or  460  a  share,  a  year  earlier. 

Revenues  for  the  quarter  inched  2.2%  higher  to  $106.4  mil¬ 
lion,  and  operating  income  nearly  doubled  to  $14.2  million, 

(continues) 


Editor6?Publisher  •  March  13,  1993 


33 


despite  the  October  1992  closing  of  the  Lerner  group  of  weekly 
papers  in  the  Chicago  area. 

Publishing  revenues — from  the  St.  Louis  Post  Dispatch, 
Tucson’s  Arizona  Daily  Star  and  suburban  Chicago’s  South- 
toum  Economist — increased  slightly  for  the  quarter  as  expenses 
declined  for  newsprint  and  payroll. 

Special  charges  and  accounting  changes  left  the  St.  Louis- 
based  company  with  a  1992  net  loss  of  $1.2  million,  or  ll0  a 
share,  compared  with  net  earnings  of  $10.6  million,  or  92^  a 
share,  in  1991. 

Revenues  for  the  year  rose  1.3%  to  $398.4  million  and  oper¬ 
ating  profit  surged  to  $36.6  million,  from  $23.4  million  in  1991. 

A  $25.1  million  charge  to  account  for  retirement  benefits 
depressed  earnings  $2.18  a  share  for  the  year. 

Excluding  one-time  items  from  both  years,  1992  earnings 
would  have  risen  97%  to  $21  million,  or  $1.82  a  share,  from 
$10.7  million,  or  930  a  share. 

Annual  publishing  revenues  rose  a  hair  to  $285  million,  be¬ 
hind  broadcasting’s  4%  increase  to  $1D.4  million. 

Newspaper  operating  profit  margins,  or  operating  profits  as 
a  percentage  of  revenues,  for  1992  rebounded  to  10.5%,  from 
5.7%  in  1991.  In  broadcasting,  operating  margins  rose  to 
20.6%,  from  16.3%. 

E.W.  SCRIPPS  CO. 

E.W.  Scripps  Co.  reported  fourth-quarter  net  income  of 
$60.5  million,  or  8l0  a  share,  compared  with  $25.8  million,  or 
350  a  share,  a  year  earlier. 

Revenue  declined  to  $328.2  million,  from  $354  million  in 
fourth-quarter  1991,  as  operating  income  tumbled  to  $50  mil¬ 
lion,  from  $62.8  million,  mainly  because  of  a  strike  at  the  Pitts¬ 
burgh  Press. 

Publishing  revenues  for  the  quarter  dropped  to  $186.8  mil¬ 
lion,  from  $222.9  million,  as  operating  profit  plunged  to  $16.4 
million,  from  $33.3  million  in  fourth-quarter  1991. 

In  contrast,  operating  earnings  grew  11%  in  broadcasting  on 
6%  higher  revenues,  and  cable  operating  profits  surged  28% 
on  11%  more  revenue. 

For  the  full  year,  Cincinnati-based  Scripps  reported  net  in¬ 
come  of  $83.9  million,  or  $1.13  a  share,  compared  with  $66.6 
million,  or  890  a  share,  in  1991.  Annual  operating  revenues  de¬ 
clined  to  $1.26  billion,  from  $1.3  billion,  and  operating  income 
slipped  to  $174.8  million,  from  $175.9  million. 

The  results  include  accounting  changes,  the  strike  that  led 
to  the  sale  of  the  Press  last  December  and  other  one-time  ad¬ 
justments. 

Not  counting  the  Press,  Scripps  said  operating  income  in 
1992  grew  19%. 

Tire  sale  of  the  Press  to  Block  Newspapers,  in  exchange  for 
the  Monterey,  Calif.,  Herald  and  stock,  resulted  in  an  afrer-tax 
gain  of  $41.9  million  in  the  fourth  quarter. 

Scripps  reported  that  the  Press,  which  earned  net  income  of 
$9.5  million  on  revenue  of  $183.2  million  in  1991,  chalked  up  a 
net  loss  of  $18  million  last  year,  because  of  the  seven-month 
strike,  which  ended  with  the  Press  going  silent  and  Block’s 
Pittsburgh  Post  Gazette  replacing  the  former  joint  operating 
agreement. 

“Behind  the  confusing  financial  results  is  a  company  that 
performed  very  well  in  1992,”  said  president  and  CEO 
Lawrence  A.  Leser. 

TIMES  MIRROR  CO. 

Times  Mirror  Co.  reported  a  fourth-quarter  net  loss  of  $61.7 
million,  or  480  a  share,  compared  with  a  net  loss  of  $13  million 
a  year  before. 


Operating  revenues  rose  to  just  over  $1  billion,  compared 
with  $974.4  million  in  fourth-quarter  1991,  as  the  Los  Angeles- 
based  publisher  of  the  Los  Angeles  Times  reported  an  operat¬ 
ing  loss  of  $78  million,  compared  with  operating  profits  of 
$84.8  million  in  fourth  quarter  1991. 

Quarterly  and  full-year  earnings  were  sharply  affected  by  ac¬ 
counting  changes,  restructuring  charges  and  other  one-time 
events. 

For  the  full  year.  Times  Mirror  reported  a  net  loss  of  $66.6 
million,  or  440  a  share,  compared  with  1991  net  earnings  of 
$82  million,  or  640  a  share.  Operating  revenues  rose  slightly  to 
$3.7  billion,  from  $3.6  billion,  and  operating  profits  dropped 
42%  to  $176.6  million,  including  a  change  in  accounting  for  re¬ 
tirement  benefits  that  reduced  operating  earnings  about  $20 
million. 

Not  counting  special  items,  1992  earnings  rose  to  $184.1 
million,  or  $1.43  a  share,  compared  with  $150.9  million,  or 
$1.17,  in  1991. 

“Our  1992  financial  results  before  special  items  showed  im¬ 
provement  despite  the  adverse  economic  conditions  which  af¬ 
fected  all  businesses,  especially  the  Los  Angeles  Times  and 
Newsday,"  said  chairman  and  CEO  Robert  Erburu,  who  called 
restructuring  costs  “solid  investments”  that  will  yield  profits 
within  two  years. 

Newspapers  posted  revenues  1.6%  lower  for  the  year,  to  $1.9 
billion,  compared  with  single-digit  gains  in  books  and  cable 
television  and  a  14.7%  hike  in  broadcast  television. 

Fourth-quarter  newspaper  revenues  rose  nearly  1%  from  a 
year  earlier  as  the  group  posted  an  operating  loss  of  $48.2  mil¬ 
lion,  compared  with  an  operating  profit  of  $10.4  million. 

For  the  full  year,  newspaper  operating  profits  dived  79.5%  to 
$19.1  million,  including  over  $146  million  in  charges  to  reduce 
staff  and  shut  the  Times’  San  Diego  edition. 

Book  and  magazine  earnings  plunged  40.2%  in  1992,  includ¬ 
ing  a  $96  million  restructuring  charge.  Cable  and  broadcast 
television  units  each  recorded  double-digit  gains. 

Accounting  changes  included  a  $218.3  million  charge, 
$145.5  million  after  taxes,  to  account  for  retirement  benefits  as 
they  are  accrued.  The  company  cut  the  costs  of  retirement 
benefits:  altering  benefits  for  retirees,  cutting  them  for  current 
employees  and  eliminating  them  for  new  hires. 

TRIBUNE  CO. 

Tribune  Co.,  owner  of  the  Chicago  Tribune,  said  improving 
media  business  helped  lift  fourth-quarter  net  income  29%  to 
$42  million,  as  per-share  income  rose  30%  to  570,  compared 
with  fourth-quarter  1991,  as  quarterly  revenues  grew  5%  to 
$553  million. 

Fourth-quarter  1992  included  a  $7.7  million  after-tax  gain 
from  baseball  expansion  fees  and  a  $7.6  million  after-tax 
charge  for  “disposition”  of  the  Peninsula  Times  Tribune  in  Palo 
Alto,  Calif.  The  company  has  said  it  will  close  the  paper  if  no 
buyer  is  found. 

Newspaper  operating  profits  dipped  to  $57.8  million  for  the 
quarter,  from  $64.1  million  a  year  before,  because  of  a  $15.3 
million  pre-tax  charge  for  the  Times  Tribune,  and  revenues 
grew  3%  to  $314  million.  Without  the  charge,  newspaper  earn¬ 
ings  advanced  14%  to  $73.1  million. 

Newspaper  ad  revenue  grew  1%  in  the  quarter,  on  the  power 
of  classified  7%  higher,  and  circulation  revenue  grew  4%, 
mainly  from  price  hikes. 

Newsprint  operations  chalked  up  a  loss  of  $10.7  million  for 
the  quarter  on  6%  lower  revenues. 

Broadcasting  and  entertainment  posted  90%  higher  operat¬ 
ing  earnings,  or  $37.2  million,  for  the  quarter,  thanks  to  the 
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baseball  fee,  as  revenue  grew  15%  to  $177  million. 

For  the  full  year,  net  income  declined  16%  to  $119.8  million, 
and  per-share  income  declined  20%  to  $1.56.  Operating  rev¬ 
enues  grew  3%  to  $2.1  billion,  and  operating  profit  slipped  7% 
to  $268.4  million. 

Included  in  1992  results  were  three  changes  in  accounting 
rules  that  resulted  in  a  net  charge  of  $16.8  million,  or  26^  a  share. 

Newspaper  revenues  and  operating  profit  declined  3%  each, 
compared  with  1991.  The  broadcasting  and  entertainment  seg¬ 
ment  boosted  revenues  11%  and  operating  profit  21%. 
Newsprint  revenue  declined  13%  for  the  year  as  losses  soared 
to  $53.7  million,  from  $7  million  in  1991. 

In  February,  the  company  declared  a  regular  quarterly  divi¬ 
dend  of  24^  payable  March  11. 

WASHINGTON  POST  CO. 

Washington  Post  Co.  reported  that  fourth-quarter  net  in¬ 
come  fell  25.9%  to  $34.8  million,  or  $2.94  a  share,  from  $47 
million,  or  $3.96  a  share,  a  year  before. 

Revenues  increased  7.4%  to  $393.8  million,  from  $366.6 
million  in  fourth-quarter  1991,  as  operating  income  slipped 
6.4%  to  $62.9  million. 

Net  income  for  all  of  1992  soared  to  $127.8  million,  or 
$10.80  a  share,  from  $70.8  million,  or  $5.96  a  share,  in  1991. 
Annual  revenues  rose  5.1%  to  $1.45  billion,  expenses  rose 
2.6%  to  $1.22  billion,  and  operating  income  rose  20.3%  to 
$232.1  million,  compared  with  1991. 

The  company  credited  higher  revenues  from  newspaper 
advertising  and  circulation,  lower  newsprint  prices  and  high¬ 
er  cable  revenues. 

The  company  took  a  $47.9  million  after-tax  charge  in  1991 
for  accounting  changes,  plus  other  one-time  charges  and  cred¬ 
its.  Not  counting  special  factors,  1992  net  income  grew  13.9%. 

Newsweek  magazine  boosted  revenue  6.3%  to  $347.1  mil¬ 
lion  last  year  as  operating  income  rose  162.9%  to  $23.9  mil¬ 
lion. 

Newspaper  operating  profits  for  the  year  jumped  35%  to 
$120.8  million  as  revenue  grew  5.4%  to  $677.6  million.  Post  ad 
revenue  grew  3.7%,  while  volume  declined  3.8%.  Daily  circu¬ 
lation  grew  1%,  with  Sunday  steady. 

Broadcast  earnings  rose  11.2%  to  $54.6  million  on  1% 
higher  revenue,  and  cable  operating  profits  advanced  11.3% 
on  revenues  9.2%  higher  to  $174.1  million. 

Losses  from  affiliate  companies,  including  newsprint  hold¬ 
ings,  soared  to  $11.7  million,  from  $1.9  million  in  1991.  BE^P 

Southam^s  1992  losses  grow 

SOUTHAM  INC.,  CANADA’S  largest  newspaper  publisher, 
reported  a  fourth-quarter  net  loss  of  about  $61.5  million,  or 
970  a  share,  an  improvement  from  the  loss  of  $91.4  million,  or 
$1.55  a  share,  a  year  before. 

Revenues  grew  slightly  to  $272.5  million. 

For  the  full  year,  Toronto-based  Southam  reported  losses 
growing  to  $210.2  million,  from  $122.6  million  in  1991,  as  rev¬ 
enues  grew  slightly  to  $930  million. 

Newspaper  revenues  slipped  2.4%,  and  operating  income 
dropped  13.9%,  compared  with  1991,  as  advertising  linage  de¬ 
clined  6.5%  and  circulation  slipped  slightly. 

Both  years  included  substantial  charges  for  staff  cuts  and 
discontinued  operations.  1992  included  a  $98  million  after-tax 
charge,  mainly  for  staff  cuts  through  1994,  and  $112  million  for 
discontinued  operations. 

Not  counting  unusual  items,  Southam  said  it  lost  less  than 
$1  million  last  year. 


President  and  CEO  Bill  Ardell  said  the  company  reduced  its 
work  force  3.2%  last  year  and  will  up  the  reduction  to  5.3% 
this  year  through  buyouts,  early  retirement,  attrition  and  lay¬ 
offs. 

Southam  has  cut  its  quarterly  dividend  in  half  effective  this 
month  and  is  continuing  to  dispose  of  “non-core  or  non-per¬ 
forming  assets.” 

Southam  agreed  to  sell  three  forest-products  trade  maga¬ 
zines  to  staff.  Its  magazine  group  said  it  will  combine  four  pulp 
and  paper  publications  and  cut  15  jobs  by  consolidating  pro¬ 
duction  and  administration.  Southam  plans  to  issue  $80  mil¬ 
lion  in  new  stock  early  this  year  to  reduce  debt. 

Separately,  Southam  News,  quoting  an  internal  memo,  re¬ 
ported  that  Southam  planned  to  eliminate  seven  of  24  execu¬ 
tive  staffers  who  support  two  newspaper  divisions  from  offices 
in  Toronto.  Jobs  to  be  cut  include  planning  vice  president  and 
directors  of  human  resources,  industrial  relations  and  work¬ 
place  policy. 

Shop  Talk 

Continued  from  page  44 

prof  isn’t  going  to  rearrange  a  week’s  schedule  to  bring  any  fu¬ 
ture  charges. 

1  now  delete  any  reference  to  possible  expulsion  for  plagia¬ 
rism  from  my  journalism  course  syllabi  because  it  just  isn’t  go¬ 
ing  to  happen  on  the  undergraduate  level. 

1  am,  however,  checking  to  see  what  kind  of  charges  could 
be  pressed  in  a  court  of  law  for  collegiate  plagiarism;  copyright 
infringement,  theft,  fraud?  1  may  in  the  future  be  promising  the 
would-be  plagiarists  the  possibility  of  a  criminal  record  instead 
of  expulsion. 

However,  to  convict  the  perpetrator  in  court  —  which  inci¬ 
dentally  would  take  the  culprit  out  of  any  privacy  considera¬ 
tion  —  would  likely  need  to  involve  the  cooperation  of  media 
personnel. 

Editors  and  reporters  could  conceivably  be  asked  to  testify 
in  court  about  stolen  articles.  It  may  be  something  that  com¬ 
mittees  of  the  major  representative  news  media  organizations 
might  want  to  discuss.  They  could  possibly  support  actions 
taken  by  profs  seeking  to  weed  out  plagiarists  headed  for  media 
jobs. 

Meanwhile,  plagiarism  goes  on.  1  have  just  dealt  with  a  case 
of  a  well-placed  graduate  student  in  journalism.  For  a  compre¬ 
hensive  article  on  a  clinical  topic  in  a  graduate  non-fiction 
writing  class,  the  student  made  up  the  name  and  quote  of  a 
“leading”  Philadelphia  psychologist. 

When  pressed  for  a  phone  number  and  address  of  the  doc¬ 
tor  who  didn’t  show  up  in  any  of  the  directories,  she  confessed 
it  was  all  a  fake. 

Further,  to  add  plagiarism  to  fabrication,  for  an  assignment 
to  create  a  book  proposal,  she  took  the  easily  identifiable  title 
of  a  published  book,  put  her  name  on  it  and  copied  parts  of 
lead  paragraphs  of  the  book’s  chapters  to  make  a  synopsis,  as  if 
it  were  her  project. 

Even  her  query  letter  that  accompanied  the  supposedly 
original  proposal  copied  a  section  of  the  book.  Asked  about 
her  second  infraction,  this  graduate  student,  nearing  the  com¬ 
pletion  of  her  degree  work,  brushed  it  off  with  the  explanation 
that  that  is  how  someone  in  the  class  told  her  to  do  it. 

1  now  assume  that  one  or  two  out  of  every  10  in  my  under¬ 
graduate  or  graduate  journalism  classes  are  practicing  plagia¬ 
rists  as  well  as  future  members  of  tomorrow’s  work  force  in  the 
media.  BECT 
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11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


AUTOMOTIVE 


CAR  FEATURES  are  our  business: 
Columns  available  on  rood  tests,  car 
care,  auto  trivia,  auto  history,  new 
gadgets.  (313)  573-2755. 


CARTOONS 


ENVIRONMENT  CARTOON  FEATURES 
Daily,  weekly  or  occasional 
For  samples  call  (216)  251-1389 


COMIC  BOOKS 


4,000,000  readers  can't  be  wrong.  They 
all  wanted  the  death  of  Superman  comic 
book  arKi  just  as  many  will  want  The 
Comic  Book  Rack,  the  wewly  news  feature 
on  comic  books.  The  comics  business 
generates  $500,000,000/yr.  If  you 
want  a  piece  of  that  action,  and  boost 
circulation,  get  The  Rack.  Samples/ 
rates:  (215)  236-4799. 


EDUCATION 


PROVOCATIVE  600-word  weekly  educa¬ 
tion  column  enhances  local  coverage. 
Rates,  samples  (510)  458-4213. 


ENTERTAINMENT 


WEEKLIES,  Hook  readers  on  fact-packed 
showbiz  column.  Camera-ready.  Afford¬ 
able.  Info  (800)  533-0073. 


‘IN  A  NUTSHELL' 

Because  life  is  too  important  to  be 
taken  seriously.  Award-winning,  700- 
word  weekly  humor  column,  syndicated  5 
years.  Free  samples,  rates.  Barbara 
Naness,  1 1 9  Washington  Ave.,  Staten 
Island,  NY  10314,  (718)  698-6979. 


KIDS  &  TEENS-ENTERTAINMENT 


CELEBRITY  TEEN  TALK  -  a  weekly,  700 
word  column  w/photo  featuring  inter¬ 
views  with  big  name  stars.  Call  (617) 
255-0123  (or  samples. 


TTTTmrmTmr 


BUSINESS  OPPORTUNITIES 

EQUAL  PARTNER  -  To  replace  investor 
(health).  Working  or  non.  Tremendous 
award-ridden  upscale  weekly.  Averaged 
over  $750K  last  3  years.  40,000 
circulation.  $30-40K.  Buy-in.  PSI 
(207)  856-7034. 

INVESTORS  WANTED 

'ECO-PUBUSHER'  would  like  to  form 
group  to  push  for  use  of  Hemp  newsprint. 
Have  sample  from  China.  (z06) 
738-3246. 

MAGAZINES  FOR  SALE 

Established  So.  Calif,  magazine. 
Must  sell  due  to  illness.  $32,500. 
2202  Sunset  Blvd.,  San  Diego,  CA 
92103. 

NEWSPAPER  APPRAISERS 

APPRAISERS  &  BROKERS 
Appraisals  (or  estates,  partnerships, 
taxes,  loans,  divorce,  minority 
buyouts.  Reasonable  fees.  C.  Peter 
Jorgensen,  Media  Consultants  &  Asso¬ 
ciates,  Box  C,  Boston,  MA  02174. 
(617)  643-1863. 

Appraisals  for  estate,  tax,  stock, 
asset,  depreciation,  insurance,  bank, 
partner,  ESOP,  others:  BOLITHO- 
CRIBB  &  Associates,  Robert  N. 
Bolitho,  Box  3008,  Palm  Beach,  FL 
33480,  (407)  820-8530;  John  T. 
Cribb,  1  Annette,  Bozeman,  MT  5971 5, 
(406)  586-6621. 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for  accu¬ 
racy  and  detail.  Established  reason¬ 
able  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  18lh  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843. 


SENIOR  HEALTH 


This  Side  of  60 

Upbeat  column  focusing  on 
empowerment  in  aging 

Camera  ready 

Call  or  fax  today  for  samples/rates 

Marie  Snider 

Phone:  (316)  283-2309 
Fax:  (316)  284-0500 

The  column  you  can  cfford  and  can't 
afford  to  be  without 


SENIOR  HEALTH 


'SENIOR  CLINIC.'  America's 
ONLY  doctor  written  column  on  Senior 
Health.  12th  year  in  Rochester  (NY) 
Democrat  &  Chronicle.  Weekly,  600 
words.  Samples,  rates.  Frank  Mocln- 
nis,  M.D.  HFM  Literary  Enterprises, 
#104-3283  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VI W  3L6. 
(604)  868-8603 


Let  'SPORTS  BY  VOORT"  put  the  show¬ 
manship  back  in  your  sports 
page... Sports  cartoons/illustrations  in 
the  style  of  Mullin,  Darvis,  Paprocki. 
Camera  ready  art.  Syndicated  two  years. 
Free  samples,  rates.  Ken  Vandervoort, 
204  Penn  PI.,  Linden,  NJ  07036  (908) 
862-2416. 


EXCITEMENT!  SCENERY!  Family  fun 
galore!  'Along  the  Oregon  Trail"  will 
transport  readers  to  historic  sites, 
nearby  modern  attractions  in  six 
states.  Starts  May  2.  (208) 

733-0802. 


NEWSPAPER  BROKERS 

'1st  in  RESULTS" 

WEBSTER  &  ASSOCIATES 
926  East  Main,  Jasper,  TN  37347 
(615)  942-2433 

600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  ■  Appraisers  •  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  540-0636 

Dick  Smith-South-(601)  627-7906 
D.  Claussen-Midwest-(414) 
272-6173 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  or  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach,  FL 
34630.  No  obligation  of  course. 

BOUTHO-CRIBB 
&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 

I  JM&A.  Established  1983 
Merger  &  Acquisition 
I  (614)  889-9747 


NEWSPAPER  BROKERS 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.-Ste.  3 
Stockton,  CA  95209  (209)  952-0852 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  '  Appraisals  -  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 

900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 

C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personaf  service. 
Call  for  a  brochure  and  proposal  before 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 

Fournier  Media  Service  Inc. 
AppraisalBrokeroge-Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 
JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHILUPS  MEDIA  SERVICES 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,  VA  27116-3308 
PH.  (703)  846-8410 
Fax  (703)  846-8406 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

Whitesmith  Publication  Services 
Rod  VYhitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 

CARIBBEAN  WEEKLY 
Newsstand/Subscription  based  paper 
growing  70  percent  -t-  past  three  years. 
$500IC  gross  sales.  Box  6247, 
Editor  &  Publisher. 

TEXAS  DAILY,  $1  million.  Weekly 
group,  $1  million  plus,  others  from 
as  low  as  $10K  down.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950. 

Five-year-old  bi-weekly  alternative 
newspaper  in  Columbus,  OH.  Private 
auction  to  b  held  Wednesday,  March  3 1 , 
1993  in  Columbus.  Participation  by 
sealed  bid,  by  telephone  or  in  person. 
Minimum  bid:  $200,000.  Must 
assume  office  lease.  Must  demonstrate 
financial  wherewithal  prior  to  sale. 
Contact  Attorney  Christian  Schmenk, 
50  West  Broad  St.,  Suite  2700, 
Columbus,  OH  43215  (614)  461-5600. 
(For  further  information). 
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NEWSPAPERS  FOR  SALE 

FREE  LIST  -  18  midwestern  weeklies  for 
sale. ..from  $5,000  to  $1,000,000. 
John  E.  von  der  Linden,  broker.  Box  275, 
Spirit  Lake,  lA  51360-0275. 

FREE  WEEKLY  -  Long  established, 
profitable.  Strong  name,  partners 
disagree.  Principals  only.  Priced. 
Quick  sale  (212)  737-1317. 

New  Flampshire  Bonanza. 

The  economy  is  coming  back 
get  in  on  the  ground  floor  and 
ride  this  long  established 
group  to  the  top.  $500K 
gross  sales.  Superb  turnaround 
situation.  Contact;  L.  Grimes, 

(301)  540-0636. 

SAINT  LOUIS  COMPUTING 
Prestigious,  10  year  old  regional 
business  to  business  magazine. 
Circulation  50,000.  Price:  650K. 
(314)  426-7200  -  Tom. 

Western  mountain  weekly  seeks  financ¬ 
ing  or  buyer.  Top  staff,  lean  operation, 
aggressive  stance.  Adjudication 
pending.  Gross  $300K.  Write  Box 
6274,  Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 

NORTH  CAROLINA  coastal  weekly  and 
specialty  publication  gross 
$718,000,  profitable.  Exclusive. 
Terms  to  qualified  buyer. 

INDIANA  WEEKLY,  affluent  communi¬ 
ty,  gross  $300,000,  excellent  cash 
now.  Circ  31,000  paid.  Near  metro 
area.  Terms. 

WESTERN  COLORADO  county  seat  ex¬ 
clusive  weekly,  isolated,  gross 
$210,000.  Price  $225,000,  terms. 
FLORIDA  LEGAL  twice-weekly,  gross 
$623,000.  Owner  consider  selling 
minority.  Fast  growth,  coastal  area. 
Terms. 

NEW  ENGLAND  weekly,  shopper  and  a 
large  central  printing  plant.  Gross  $2.6 
million.  Sale  includes  real  estate. 
MIDWEST  METRO  WEEKLY,  singles 
specialty,  over  $1  million  revenues. 
Flat  bottom  line.  Sell  at  $800,000, 
terms. 

For  information  write  to 
ROBERT  N.  BOUTHO 
Bolitho-Cribb,  POB  3008 
Palm  Beach,  FL  33480. 

Phone:  (407)  820-8530 


NEWSPAPERS  FOR  SALE 

lAASSACHUSETTS  established  news¬ 
paper  with  growth  potential  (or  husband- 
wife  team;  entry  level  opportunity  in 
nice  town.  Asking  $50,000. 

NEW  JERSEY  weekly  group  grossing 
$425,000  with  paid/free  publica¬ 
tions.  Legal  paper  for  several  communi¬ 
ties,  estab.  20  years. 

NEW  JERSEY  group,  newspapers,  shop¬ 
pers  in  desirable  area.  $500,000  gross. 
Profitable.  Needs  aggressive,  sales 
oriented  buyer. 

MAINE.  10,000  circ.  free  with  nearly 
$300,000  in  sales,  growing  rapidly 
even  during  recession.  Excellent 
opportunity. 

MAINE.  An  18,000  circ.  free  paper  in 
$325,000  sales  range  dominates 
county;  great  lifestyle,  hunting  and 
fishing. 

MAINE.  Coastal  opportunity.  Monthly. 
Good  retirement  or  starter  paper,  6,000 
circ. 

MASSACHUSETTS.  Three-paper  group. 
16,000  free  doing  $500,000  can  be 
bought  with  $150,000  down  and  very 
attractive  terms. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Box  C,  Boston,  MA  02174 
(617)  643-1863 


NEWSPAPERS  FOR  SALE 

NW  coast  established  community  week¬ 
ly.  Desktop  production.  Illness 
forces  sale.  Good  opportunity. 

Box  6268,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

WE  ARE  owner/operatars  of  more  than 
200  daily  and  weekly  newspapers  in 
the  U.S.We  are  aggressively  s^ing  ac¬ 
quisitions.  Circulation  5,000  to 
25,000.  All  correspondence  and 
discussions  are  confidential. 
Contact: 

Kenneth  W.  Cope 
Executive  Vice-President 
American  Publishing  Co. 

1006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 
FAX  (417)  451-6408 

PUBLICATIONS  FOR  SALE 

PROFITABLE  western  regional  trade 
publication  in  dynamic  industry. 
Owner  retiring.  Reosonably  priced. 
Good  growth  potential.  Box  6262, 
Editor  &  Publisher. 

There  are  no  dead-end  jobs.  There  are 
only  dead-end  people. 

Dr.  Thomas  SoweU 


ANNOUNCEMENTS 


EQUIPMENT  &  SUPPLIES 


BUSINESS  SYSTEMS 


IBM  SYSTEM  36  -  B-24 
2  -  256K  leads 

2  -  200  mb  drives 

3  -  3180  monitors 

1 1  -  5251  monitors 
IBM  3262  Printer  5830  Feature  96 
character 

IBM  Tape  Drive  8809 
EDP  Equipment  7960  Feature 
Best  offer 

Contact  Colin  Phillips  (212) 
675-4380  or  write  Editor  & 
Publisher,  1 1  W.  1 9th  St.,  New  York,  NY 
10011. 

CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical 
310/372-0372 


FURNITURE 


Ergonomic  furniture  from  MPS 


World's  largest  selection  of 
Adjustable  Tables  and  Chairs 

1  800  621-1507 

Midwest  Publishers  Supply  Co. 
Chicago,  IL  60656 


MAILROOM 


2  1 990  Kansa  Inserters  3  into  1 , 
maintenance  log-well  maintained 
1  35,000,  available  immediately. 
Call  Dove  Marcum  at  the  Utah  County 
Journal,  (801)  226-1983. 

2-  Sheridan  P24  Inserters. 
$10,000  both.  Call  (717)  288-9805 
Ask  for  Rick 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844 


MAILROOM 


BALDWIN  COUNT-O-VEYOR,  model 
105,  counts  in  approximate  stacks  of 
25, 50,  or  1 00,  up  to  30,000  per  hour.  4 
_  e  tab  to  96  page  broadsheet.  Includes 
spare  parts  kit.  Excellent  condition, 
seldom  used.  $1 1 ,500  obo.  Kin  Hensar- 
ling,  Vicksburg  Post,  920  South 
Street,  Vicksburg,  MS  39280. 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  stack¬ 
ers,  strappers,  labelers  and  inserters. 
Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
nstallations  all  at  warranteed 
discount  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


MAIL  ROOM 

3  Muller-Martini  5-1  227S  Inserters 

4  Feraq  single  gripper  conveyors 
200'  long  each 

Signode  MLN-2A 
Signode  MLEE 

1  Stepper  tying  &  inserting  machines 
1987 

2  Cheshire  quarter  folders 
and  labeling  machines 

Northeast  Industries  (213)  256-4791 


MAILROOM 

Reconditioned  FERAG  newspaper  Single 
Copy  Conveyor  and  other  equipment. 
Guaranteed.  Available  now.  Installation. 
Call  Bob  Massarella.  FERAG,  Inc. 
(215)  788-0892. 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-58 1 7  FAX  (404)  590-7267 


PRESSES 

PRESSES 

REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REA4ANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
bss  or  production.  Costs  savings. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 

AVAILABLE 

Refurbished  King  units  (Color  &  News) 
and  folders.  Motors  and  drive  units. 
Rebuilt  blanket,  plate  cylinders,  includ¬ 
ing  bearers,  for  King  presses,  guaran¬ 
teed  5  years.  Sheet  fed  press  and 
bindery  equipment  available. 

Lee  Smith  Industries  manufactures 
many  King  parts.  We  offer  full  service 
on  King  presses,  with  emphasis  on 
weekend  service.  24  hour  delivery  on 
parts.  Inquire  for  prices  on  ports  and 
service.  Call  Lee  Smith  Industries  at  1 
(800)  866-0515  for  further  details. 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-5218  or  (800)  741-1937 

DOUBLE-VYIDTH  EQUIPMENT 

10-Footprint  Goss  Colorliner, 
installed  new  1990,  22'  cut-off, 
available  now  -  50*  reels. 

9- unit  1981  Goss  Metroliner  with  22* 
(560  mm)  cut-off,  with  5  half  decks, 
45'  RTF's. 

10- unit  Goss  Metroliner  (brand  nev^ 
double  3:2  folder  with  22  3/ 4'  cut-off 

7-unit/3-half  deck  Goss  Metro,  23 
9/16'  cut-off,  1978  vintage. 

One  Double  3:2  Goss  Imperial  folder/ 
upper  former/angle  bars. 

Ask  About  our  Sinde-Width  Presses 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 

MISCELLANEOUS 

DC  MOTORS  FOR 
SALE 

24 ' 3/4  h.p.  frame  EF56C 
13-1.5  h.p.  frame  FF56C 
|Make  offer  (708)  870-3760. 

PHOTOTYPESETTING 

COMPUWRITER  88TG 

TYPESET  PACKAGE 

Two  (2)  Compugraphic  Compuwriter 
88TG  phototypesetting  units  (fonts 
included),  Compugraphic  800-Zebra 
processor,  CompuKwik  processor, 
1-year  supply  of  processing  chemicals 
and  additional  ZRC  typeset  paper,  all 
in  good  condition,  manufacturer  main¬ 
tained.  You  must  arrange  shipment. 
Price  $10,000  OBO.  Contact 
Publisher,  The  Reporter,  Florida  Keys 
(305)  852-3216. 

PRESS  ROOM 

AAAN-Roland  Folders 

160  pages  -  double  out  -  22-3/4 
with  3  nigh  former  &  angle  bars 

Only  7  years  old 

8  Unit  Hoe  Colormotic  Press 

4  color  humps  -  3/2  folder  &  balloon 
8  40"  or  AT  RTPs 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 
Press  drives  lor  24  units 

60  HP  G.E.  drives 

Only  7  years  old 

Northeast  Industries  (213) 
256-4791 

PRESSES 

9  units  V-15A  with  JF-7  and  JF-15 
folders.  Bought  new  1 977.  Being  replaced 
with  new  press.  Available  after  June  1 7. 
May  be  seen  in  operation  at  Cullman 
Times,  45  miles  north  of  Birmingham. 
Phone  Bob  Bryan  (205)  734-2131. 

WANTED  TO  BUY 

VYILL  PAY  TOP  DOLLAR 
lor  Muller  227S  inserters 

Kansa  480  inserters. 

(800)  356-4886. 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATKDN  DEVELOPMENT  INC. 
Newspaper  TelemarkeKng  Specialists 
1  (800)  247-2338 

Carresel,  Inc. 

Fred  Dick's  team  has  handled 
circulation  programs  for  13  years. 
Our  success  is  based  on  QUALITY 
Phones  and  Crews  1(800)  845-2855 

DOVER  PROMOTIONS,  INC. 
■Crews  and  Phones 
Sales  Training  Seminars 
(609)  383-0250 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-6611 

KEVIN  S.  PAPPERT 
(313)  673-9533 

Marksman  Inc. 

MARK'eting  S*ervices  MAN'ogement 
Finally  an  alternative!  I 
Our  T.LC.  Services  (TM)  include 
all  types  of  verification,  stop 
savers,  special  projects,  TMC 
audits  &  customer  service  calls. 
1(800)  845-2855 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TEIEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATA  BASE  MARKETING 
1  (800)  776-6397 

SUBSCRIPTION  SALES  special¬ 
ists  in  our  twentieth  year.  DCA  Promo¬ 
tions  Inc.,  (216)  225-7440. 

V/HAT'S  HOT? 

T.M.C.  Usage  and  delivery  audits 
Conversions  and  upgrades 
Customer  service  calls 
Call  VER-A-FAST,  The  Customer 
Connection 
1(800)  327-8463 


CONSULTANTS 


BUSINESS  PLANS  and  loan  packag¬ 
ing,  sale  and  purchase  planning,  exper¬ 
tise  in  turnaround  and  tax  minimiza- 
tian.  Brent  Leslie,  CPA,  Box  5240, 
Destin,  FL  32541.  (904)  654-1112. 


Newspaper  men  eating  candy,  had  to 
be  held  down  by  big  police. 

Bob  Dylan 


ACADEMIC 


MOREHEAD  STATE  UNIVERSITY 

CHAIR,  DEPARTMENT  OF 
COMMUNICATIONS 

Morehead  State  University  invites 
applications  (or  a  12-month  tenure 
track  position  as  Chair  of  the  Depart¬ 
ment  of  Communications  beginning 
July  1 , 1 993.  The  Departmertt  of  Commu¬ 
nications  has  over  300  majors  and 
nearly  100  minors.  Co-curricular  pro¬ 
grams  exist  in  journalism,  radio/TV, 
speech  and  theatre.  Responsibilities: 
Provide  effective  planning  and  leader¬ 
ship  (or  the  undergraduate  programs  in 
speech,  journalism,  radio-tdevision 
and  theatre  and  (or  the  graduate  pro¬ 
gram  in  cammunicatians.  Qualifica¬ 
tions:  PhD  in  communication  field 
and  evidence  ah  1 1  successful  experience 
as  a  department  chair  or  in  comparable 
leadership  pasition,  2)  a  working 
knowledge  of  and  experience  with  at 
least  2  arthe  4  areas  within  the  depart¬ 
ment,  3)  a  strong  commitment  to  and  ef¬ 
fectiveness  in  teaching,  4)  leadership 
in/support  of  curriculum  development 
and  cocurricular  programs,  5)  strong  or¬ 
ganizational  aixf  management  skilh,  6) 
professional  growth  in  field(s)  of 
specialization,  7)  effectiveness  in 
goal  setting  and  long  range  planning, 
8)  effective  (oculty  support,  motiva¬ 
tion,  assessment  and  advocacy. 
Submit  letter  of  application,  resume 
and  references  no  later  than  May  10, 
1 993,  to:  Office  of  Personnel  Services, 
Attn:  Chair  Com,  Morehead  State 
University,  HM  101,  Morehead,  KY 
40351 .  MSU  has  a  long  standing  com¬ 
mitment  to  quality  teaching  and  currently 
has  a  student  body  in  excess  of  9,000. 
MSU  also  supports  extended  campus 
program  across  Eastern  Kentucky  and 
is  committed  to  providing  ecorKMnic  and 
community  development  services  to  the 
r^ion.  MSU  is  an  equal  opportunity/ 
affirmative  action  empk^er.  Women  and 
minorities  are  encouraged  to  apply. 


MARKETING  SERVICES 


MARKETING  SERVICES 
Media  kits,  sales  pramation  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  (or  newspap¬ 
ers.  Consulting  (or  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


SERVICE  &  REPAIR 


METRO  CYUNDER  EXCHANGE 

NO  CORROSION  PROBLEMS 
ENVIRONMENTALLY  RESPONSIBLE 
COMPLETE  REBUILD  PARTS 

MOUNTAIN  STATES,  INC. 
(602)  574-0031  (800)  257-3045 
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Toaderyaurcapyamiiaaaut 
OnulationDcptutiitciit  ot 

(212)  675-4380 


PRESS  REPAIR  &  SERVICE 

SPECIAUZING  IN 

Goss  Community  and  Dev  Presses 
14+  years  of  hands-on  experience 
Top  priority  for  emergency  colls. 

On  Call  Phone  1  (304)  748-053 1 

24  hrs.  or  Fax  1  (304)  748-25 1 7 


PHOTOJOURNALISM.  ACEJMC- 
accredited  photojournalism  program 
seeks  associate/assistant  profes¬ 
sor  or  photojournolist-in-residence, 
beginning  August,  1993.  Advanced 
degrees  desirable,  professional  experi¬ 
ence  may  substitute.  Teaching  respon¬ 
sibilities  include  documentary 
photojaumalism,  photo  editing,  color 
and  phato  management.  Review  of  ap¬ 
plications  begins  April  1  and  will 
continue  until  filled.  Send  letter  of 
application,  resume,  transcripts  and 
three  recent  letters  of  reference  to:  Photo¬ 
journalism  Search,  Department  of  Jour¬ 
nalism,  Western  Kentucky  Universi¬ 
ty,  1526  Russellville  Road,  Bowling 
Green,  KY  421 01  -3576.  Women  minori¬ 
ties  encouraged  to  apply.  Affirmative 
Action/Equal  Opportunity  Employer. 

ACCOUNTING 


The  Mercury,  a  suburban  Philadelphia 
30,000  daily/Sunday,  seeks  a 
capable,  hancis-on  Controller  for  its 
Business  Department.  Must  be  profi¬ 
cient  in  preparation  and  analysis  of 
monthly  financial  statements,  able  to 
provide  and  monitor  budgets,  weekly 
nosh  reports,  and  hove  a  strong  working 
knowledge  of  PCs  and  Computer  Systems. 
The  successful  candidate  will  hove  the 
minimum  of  a  degree  in  accounting  or 
finance  and  a  minimum  five  year  super¬ 
visory  background.  We  offer  an  attrac¬ 
tive  starting  salary  and  benefits 
package.  Please  send  resume  and  cover 
letter  including  salary  history  to: 

Tracy  Reinholt 
Personnel  Director 
The  Mercury 
PO  Box  599 

Pottstown,  PA  19464-0599 
Equal  Opportunity  Employer 


ACCOUNTING 


ACCOUNTANT/CONTROLLER:  To 
direct  all  financial  activities  at 
a  20,000,  7-day  Ohia  newspaper.  Res¬ 
ponsibilities  include  general  account¬ 
ing,  forecasting,  analysis,  budget¬ 
ing  and  staff  supervision.  Send  resume 
including  salary  history  to  Box 
6264,  Editor  &  Publisher. 

COMPTROLLER 

European  Stars  and  Stripes,  operator  of 
140  bookstores  and  publisher  of  a 
daily  newspaper  serving  American 
military  is  seeking  a  Comptroller 
at  our  Headquarters  in  Darmstadt, 
Germany.  Ability  to  apply  a  high  level 
of  sound,  independent  judgment  in  the 
administration  of  the  financial 
management  program  and  direct  the 
activities  of  65  subordinate  managers 
and  staff.  Previous  government  experi¬ 
ence  is  desired.  Annual  salary  range  is 
$42,000  to  $48,000  depending  on 
experience  and  qualifications,  plus 
tax  exempt  housing  allowance,  group  in¬ 
surance,  military  PX  and  commissary 
privileges.  Round-trip  relocation 
expenses  paid.  Call  our  New  York  office 
(212)  620-3333  (or  an  application 
form.  FAX  application  and  resume  to: 
European  Stars  and  Stripes 
011-49-6155-601421.  Applications 
mustbe  received  by31  March  1 993.  ES&S 
is  an  Equal  Oppartunity  Employer. 

ADMINISTRATIVE 

ENTRY-LEVEL  management  trainee  post 
open  with  Zone  5  group  of  smoll-town 
newspapers.  Must  be  excellent  speller, 
with  o  desire  to  learn  newspaper  man¬ 
agement.  An  aptitude  (or  sales  and 
leadership  is  impartant.  Send  complete 
resume  and  letter  describing  yourself  and 
accomplishments  to  Box  6234,  Editor  & 
Publisher. 

PUBLISHER,  5  weekly  group  near  Char¬ 
lotte,  NC,  press,  $1  M  Gross.  Growing 
SE  media  company.  Send  salary 
hisloiy  and  resume  to  Box  6209,  Editor 
&  Publisher. 


ADVERTISING 


AD  DIREQOR 

Respected  40,000  circulation  TMC 
community  weekly  with  solid  account 
base  seeks  successful  ad  director. 
Must  be  experienced,  professional  mana¬ 
ger  with  strong  visionary  leadership 
and  organizational  skills.  Terrif¬ 
ic  opportunity,  beautiful  surround¬ 
ings.  Competitive  compensation  pack¬ 
age  and  equity  incentives.  Send  resume 
to  Box  6254,  Editor  &  Publisher. 

ADVERTISING  SALES  MANAGER 
sought  for  two  weekly  community  news¬ 
papers  in  south  central  Virginia.  Exper¬ 
ienced  only.  Competitive  salary  and 
benefits  package.  Serious  inquiries 
only.  For  interview  coll  Tom  Page  at 
1(804)  733-8636. 

CLASSIFIED  MANAGER  with  heavy 
telemarketing  supervisory  experience  to 
train  staff  on  long  established  weekly 
in  prime  Brooklyn,  NY  area.  Currently 
running  20  tab  pages  classified. 
Resume  with  salary  requirements  to  Box 
P25D,  1  Irving  Hace,  New  York,  NY 
10003. 

ESTABUSHED  NEWSPAPER  COMPANY 
seeks  proven  sales  leader  (or  southeast 
niche  publication.  Excellent  salary 
package  for  the  right  person.  Box  6250, 
Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 
Full-time  position  responsible  (or 
selling  retail  ads  along  with  super¬ 
vising  and  directing  retail  sales 
staff.  Minimum  of  three  years  experience 
selling  newspaper  advertising  and 
minimum  of  one  year  supervisory  experi¬ 
ence  preferred.  Send  resume  to:  The 
MoconTelegraph,  PO  Box  4167,  Macon, 
GA  31213.  Attention:  Louise  Wilson, 
Human  Resources  Director. 

Setting  a  good  example  for  your 
children  takes  all  the  fun  out  of  middle 
age. 

William  Feather 
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EDITORIAL 


HELP  WANTED 


ADVERTISING 


SALES  TRAINING  MANAGER 

Ttie  Orange  County  Register's  Adver¬ 
tising  Division  has  on  opening  for  o 
SALES  TRAINING  MANAGER. 

This  position  plans,  coordinates  and 
directs  training  and  staff  development 
programs  for  the  Advertising  Divi¬ 
sion  by  performing  duties  personally 
or  through  subordinate  supervisors. 

This  position  requires  a  strong 
sales  training  and  management  back¬ 
ground  with  a  Bachelors  Degree  or  equi¬ 
valent  work  experience.  Excellent  pres¬ 
entation  skills  are  a  must. 

The  ability  to  communicate  effective¬ 
ly,  both  orally  and  In  writing  is 
critical  to  success  in  this  posi¬ 
tion.  Must  have  the  ability  to  accu¬ 
rately  calculate  and  communicate  all 
advertising-retail  rates,  facts  and 
figures. 

All  qualified  candidates  should 
send  resume  and  salary  history  with 
references  to; 

The  Orange  County  Register 
Human  Resources/Employment  #1220 

Dana  Lippert,  Senior  Recruiter 
625  N.  Grand  Ave. 

Santa  Ana,  CA  92701 

ART/EDITORIAL 

ART  STAFF 

The  Patriot-News  in  Harrisburg,  PA, 
is  putting  together  an  editorial  art 
department.  If  you  are  an  illustrator, 
designer  or  graphics  artist,  we  would 
like  to  hear  from  you.  Please  send  resume 
and  cover  letter  to  Keith  Jones,  AME/ 
Graphics  and  Photos,  The  Patriot-News, 
PO  Box  2265,  Harrisburg,  PA  17105. 

OPENING  FOR  GRAPHICS/DESIGN 
EDITOR  on  daily  newspaper.  Must  be  able 
to  create  interesting  daily  graphics 
and  design  bright  feature  pages.  For  more 
information,  contact  Peggy  Tennis, 
SPJ's  JOBS-FOR-JOURNALISTS 
program,  at  (317)  653-3333. 

GRAPHICS  EDITOR 

Energetic  and  motivated  person  who  can 
conceive  and  produce  explanatory 
graphics,  design  pages  and  edit  copy. 
Should  have  degree,  Macintosh  skills 
and  experience  in  producing  informa¬ 
tional  graphics  for  newspapers.  Send 
resume,  work  samples,  salary  history 
to  Hasso  Hering,  Editor,  Albany 
Democrat-Herald,  PO  Box  1 30,  Albany, 
OR  97321-0041. 

THE  ROCKY  MOUNTAIN  NEWS,  with  a 
new  state-of-the-art  printing  plant,  is 
gearing  up  to  be  the  most  colorful,  best- 
designed  paper  in  America.  We  are 
currently  accepting  applications  for 
skilled  Mac/Quark  page  designers, 
especially  those  with  a  strong  news 
and/or  sports  background.  Top  five-year 
scale  is  $846  a  week.  Prefer  a  mini¬ 
mum  of  three  years  experience  for  both 
jobs  but  will  consider  talented  begin¬ 
ner.  Please  send  resume,  page  samples 
and  three  references  who  can  be  con¬ 
tacted  immediately  to  Jim  Nolan, 
Associate  Editor/ Administration,  Rocky 
Mountain  News,  400  W.  Colfax  Ave., 
Denver,  CO  80204. 


_ ART/EDITORIAL _ 

GRAPHIC  ARTIST/DESIGNER 
The  Des  Moines  Register  has  an  opening 
for  an  experienced  newsroom  artist.  We 
need  someone  with  at  least  three  years  of 
publications  experience  who  special¬ 
izes  in  informational  and  news 
raphics.  Illustration  and  page 
esign  skills  also  are  desirable. 
Candidates  should  have  lots  of  crea¬ 
tive  energy,  a  driving  interest  in  news 
events  and  a  proven  expertise  in  explain¬ 
ing  complex  information  via  charts 
and  illustrations.  Send  cover  letter, 
resume  and  tear  sheets  to  Matthew  Chat- 
terley.  Art  Director,  The  Des  Moines 
Register,  715  Locust  St.,  Des 
Moines,  lA  50309. 

PAID  INTERNSHIPS  available  in 
Editor  &  Publisher's  Graphics/Art 
Department.  Zone  2  applicants  only. 
Please  send  letters,  resumes  to  Box 
6089,  Editor  &  Publisher.  ABSOLUTE¬ 
LY  NO  PHONE  CALLS. 

CIRCULATION 

ALTERNATE  DELIVERY  START-UP 
MANAGER:  We  need  an  experienced, 
entrepreneurial  circulation  manager  to 
direct  the  start-up  af  an  alternative 
delivery  system  in  Zone  5.  Applicant 
should  have  good  marketing  and  man¬ 
agement  skills.  We  offer  competitive 
compensation  with  incentive  and  a 
strong  career  future.  Send  resume,  refer¬ 
ences,  and  salary  history  to  Box  6246, 
Editor  &  Publisher. 

^CIRCULATTON  SAlfS^AANAGER 
The  Midland  Reporter-Telegram,  a 
24,000  Heorst  daily  in  West  Texas,  now 
has  a  position  open  lor  an  experienced 
sales  manager.  Qualified  candidates 
must  be  action  and  results  oriented, 
with  a  track  recard  af  success.  This 
position  is  responsible  for  all 
sales  programs  in  both  home  delivery 
and  single  copy,  including  telemarket¬ 
ing,  crewing,  sampling,  direct  mail, 
NIE,  and  Circulation  promotion. 
Please  send  resume,  references,  and 
salary  requirements  to:  Chip 
McCarver,  Midland  Reporter-Telegram, 
PO  Box  1650,  Midland,  TX  79702. 

DATA  PROCESSING 

SYSTEMS  MANAGER  NEEDED.  Posi¬ 
tion  open  for  an  aggressive  person  with 
good  management  skills,  4  gl  program¬ 
ming  experience  and  knowledge  of 
newspaper  circulation  and  its  needs. 
Must  be  able  to  manage  a  staff  of  3  com¬ 
puter  operators  covering  7  days  per 
week,  perform  system  analysis  and  ca¬ 
pable  of  writing  reports  and  programs 
in  "Progress".  For  more  information  call 
Terry  Duck  at  (702)  383-0466  or  send 
resume  to  Las  Vegas  Review- Journal,  PO 
Box  70,  Las  Vegas,  NV  89125.  An 
equal  opportunity  employer. 

EDITORIAL 

ASST.  BUSINESS  EDITOR 
The  San  Franscisco  Examiner  has  an 
opening  for  Asst.  Business  Editor.  Appli¬ 
cants  must  be  aggressive,  creative, 
and  capable  of  managing  all  phases  of  a 
1 3  member  department.  Business  report¬ 
ing  or  editing  background  required. 
Assignment  editing  experience  preferred. 
Send  application  to  Tim  Porter, 
Asst.  Managing  Editor/News,  110 
Fifth  St.,  San  Franscisco,  CA  94103. 


A  45,000  circulation  daily  Gannett 
newspaper  in  upstate  NY  is  looking  for 
an  assistant  news  editor  to  help  run  the 
copy  desk.  Must  have  solid  design, 
editing  and  management  skills.  An 
ability  to  be  creative  with  the  big 
story  and  motivate  copy  editors  is 
essential.  Please  send  resume  and  work 
samples  to  Derek  Osenenko,  Managing 
Editor,  Poughkeepsie  Journal,  PO  Box 
1231,  Poughkeepsie,  NY  1 2602.  Women 
and  minarities  encouraged  to  apply. 
EOE  M/F 


AG  WRITER/PHOTOGRAPHER 
Western  Farmer  Stockman  Magazines 
seeks  an  experienced  ag  writer/ 
photographer  to  cover  Montana  and 
northern  Wyoming.  Appliconts  must  hove 
an  understanding  of  and  interest  in 
Montana  agriculture.  Writing  and  photo 
skills,  story  development,  editorial 
copy  processing  and  abiliN  to  soli¬ 
cit  copy  and  photos  from  related  sour¬ 
ces.  Minimum  three  years  in  ag  related 
field.  Send  cover  letter  detailing 
experience,  resume,  ag  related  clips  and 
three  references  to  EW  Ramsey,  WFSM, 
POBox  2160,  Spokane,  WA  99210. 
Closes  April  3,  1993. 


A  KNIGHT-RIDDER  newspaper  in  a 
college  town  (circulation  26,000) 
needs  a  county  government  reporter.  The 
successful  candidate  will  be  one  who  can 
budget  his  or  her  time  to  write  about 
other  things  of  interest  to  readers,  such 
as  how  to  find  a  family  doctor.  Send 
clips  to  Robert  Ashley,  Executive 
Editor,  Centre  Daily  Times,  Box  89, 
State  College,  PA  16804. 


ART  DIREaOR 

Regional  publishing  house  with  newspap¬ 
er  and  magazine  properties  needs  profes¬ 
sional  with  3-5  years  experience. 
Strong  layout,  illustration,  design 
skills.  Mac  literate.  Send  resume, 
samples  to;  Carolyn  McLellan,  City- 
Business,  PO  Box  1 9308,  New  Orleans, 
LA  70179. 

A  SAVVY,  EXPERIENCED  copy  e^tor  to 
serve  as  copy  desk  chief,  leading  a 
group  of  inexperienced  but  enthusiastic 
editors  at  a  daily  in  western  Nebras¬ 
ka  (circ.  14,600).  Position  would 
supervise  about  4  people.  Respond  to: 
Dan  Moser,  Editor,  Telegraph,  Box  370, 
North  Platte,  NE  69103. 

ASSISTANT  CITY  EDITOR  at 
small  but  competitive  upstate  N.Y.  AM 
daily.  Must  be  strong  story  planner, 
copy  editor  and  headline  writer. 
Design  skills  a  plus.  Opportuni¬ 
ties  for  advancement.  Send  cover  letter, 
resume  and  up  to  six  samples  to  Box 
6256,  Editor  &  Publisher. 


ASSOCIATE  EDITOR:  Lively  new 
national  journal  looking  for  strong 
writer,  editor  and  analyst.  Passion 
for  current  events  and  media  issues  a 
must.  Send  resume  and  clips  to  PO  Box 
762,  Bedminster,  NJ  07921. 


AWARD-WINNING  Zone  3  weekly 
needs  managing  editor  to  head  up  news 
operations.  Position  for  you  if  you  thrive 
on  challenge  of  producing  high  quality 
newspaper  and  prefer  rule  setting.  Expect 
hard  but  fulfilling  work.  Join  family 
owned  community  newspaper  group  with 
statewide  recognition  for  excellence. 
Send  resume,  clips  and  references  to 
Jenay  Tate,  Executive  Editor,  The  Dick¬ 
inson  Star,  PO  Box  707,  Clintwood,  VA 
24228  or  call  Tate  at  (703)926-6526. 


BUSINESS  REPORTER 
If  you've  got  three  years  of  business 
reporting  experience  and  plenty  of  solid, 
live  clips,  this  New  Orleans  busi¬ 
ness  weekly  may  hove  a  spot  for  you.  We 
need  an  aggressive  reporter  who's  will¬ 
ing  to  dig  not  only  (or  nesvs,  but  for  the 
story  behind  it.  Don't  apply  unless  you 
have  experience  on  the  business  desk  of  a 
daily,  or  at  least  at  a  weekly  busi¬ 
ness  newspoper.  Send  resume  and  best 
clips  to:  Ms.  Kit  Gorman,  CityBus- 
iness,  PO  Box  1 9308,  New  OHeans,  LA 
70179. 


BUSINESS  REPORTING 
IN  NORTH  CAROUNA 
The  nation's  largest  producer  of  busi¬ 
ness  publications  is  seeking  full¬ 
time  reporters  for  its  business 
newspaper  branch  based  in  North  Caroli¬ 
na.  Candidates  should  have  a  strong 
interest  in  specialized  business 
journalism.  Company  offers  signifi¬ 
cant  opportunities  for  career  growth. 
North  Carolina  headquarters,  in 
Greensboro/Winston-Salem/High  Point, 
is  an  ideal  spot  for  reloca¬ 
tion.  Send  resume  to:  Business  Repor¬ 
ter,  PO  Box  2754,  High  Point,  NC 
27261. 

BUSINESS  REPORTER 
The  Houston  Chronicle  is  seeking  a 
senior  reporter  with  daily  newspaper  or 
magazine  experience  for  its  business 
news  staff.  Previous  business  report¬ 
ing  would  be  helpful  but  is  not  essen¬ 
tial.  Applicants,  for  example,  could 
have  a  background  in  business,  govern¬ 
ment,  investigative  or  general 
assignment  reporting.  We  will  hire  the 
best  writer.  Send  cover  letter,  resume  and 
about  10  news  feature  clips  to  Scott 
Clark,  Business  Editor,  Houston 
Chronicle,  PO  Box  4260,  Houston,  TX 
77210. 


BUSINESS  EDITOR 

Zone  2  daily,  60,000,  is  seeking  a 
business  editor  who  can  do  it  all. 
Staff  covers  top-level  service-oriented 
major  corporations  and  small 
businesses  in  suburban  market.  Extra 
sharp  assigning,  editing  and 
headline-writing  skills  a  must. 
Some  writing.  Salary  mid-$40s. 
Send  letter,  resume,  work  samples  and 
salary  requirements  to  Box  6273, 
Editor  &  Publisher. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t  current 
openings  nationwide.  All  skills/ 
levels.  Details:  Writer-Editor-EP, 
PO  Box  40550,  5136  Macarthur  NW, 
Washington,  DC  20016;  (703) 
506-4400. 

Media 
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EDITORIAL 


COPY  EDITOR  SLOT 
Immediate  opening  on  universal  desk 
for  experienced  editor  who  will  oversee 
page  one  and  metro  section  production  of 
32,000-circulation  suburban  daily 
in  San  Francisco  Boy  Area.  At  least  5 
years  editing  a  must  -  ATEX  experience  a 
plus.  Competitive  salary  and  benefits. 
Send  resume  and  salary  requirements  to: 
Executive  News  Editor,  Alameda  News¬ 
paper  Group,  116  W.  Winton  Ave., 
Hayward,  CA  94544. 

COPY  EDITOR  POSTING 
Wanted:  A  top-notch  copy  editor  to  join 
the  features  department  of  the  Asbury 
Park  Press,  New  Jersey's  second-largest 
newspaper.  We're  looking  for  a  creative 
idea  person  skilled  in  editing, 
layout  and  headline  writing.  Your  job 
is  to  make  our  entertainment  pages 
sparkle,  so  energy,  ability  and  know¬ 
ledge  of  the  pop  culture  scene  are  key. 
Some  weekend  work  may  be  required. 
Send  resume  and  work  samples  to  Harry 
Ziegler,  Asbury  Park  Press,  3601  Route 
66,  Box  1550,  Neptune,  NJ  07754- 
1551. 

COPY/LAYOUT  EDITOR 
Knight-Ridder  newspaper  seeks  copy 
layout  editor  with  at  least  three  years 
daily  newspaper  experience.  Strong  edit¬ 
ing,  design  and  Macintosh  skills  a 
must.  Send  resume  and  tearsheets  to 
Chuck  Krooch,  Executive  News  Editor, 
Columbus  Ledger-Enquirer,  PO  Box  71 1 , 
Columbus,  GA  31902-0711. 

DIREQOR  OF  PHOTOGRAPHY 

The  Dayton  Daily  News  (180,000 
daily;  240,000  Sunday)  seeks  crea¬ 
tive  leader  and  motivator  for  full-time 
staff  of  10. 

Official  title  will  be  Executive  Photo 
Editor.  This  is  an  influential  news¬ 
room  position  at  a  visually  commit¬ 
ted  paper.  Management  and  metro 
newspaper  experience  necessary. 

Send  resume  and  examples  to:  John 
Thomson,  AME/Graphics,  Dayton  Daily 
News,  45  S.  Ludlow  St.,  Dayton,  OH 
45402. 

DIREQOR  OF  INFORMATION 
American  Friends  Service  Committee 
seeks  person  responsible  for  relations 
to  national  level  news  media;  placement 
of  AFSC  news,  perspectives,  story 
ideas.  Minimum  5  years  experience  as 
a  reporter,  editor,  producer,  columnist 
or  wire  service  writer  required. 
Resumes  to  AFSC  Human  Resources 
Department,  1501  Cherry  Street, 
Philadelphia,  PA  19102.  AFSC  is  an 
Affirmative  Action/EEOC  employer. 

ELECTRONIC  PUBUSHING  EDITOR 

Michigan  daily  seeks  experienced 
editor  to  implement  audiotex  and  other 
new  media  within  the  newsroom.  Must 
have  a  thorough  understanding  of  day- 
to-day  newsroom  operation,  along  with 
vision,  creativity,  and  a  "can-do"  alti¬ 
tude.  Broadcast  experience  also  a  plus. 
Send  resume  with  salary  history  and  ref¬ 
erences  to  Box  6266,  Editor  &  Publisher. 

FREE  DATABASE  FOR  JOURNAUSTS 
No  phone  charges,  no  time  charges. 
Access  (800)  873-0010  by  modem  for 
information  from  the  While  House,  on 
business  issues,  congress,  federal 
policies.  For  assistance,  call  PR 
on-line  (202)  347-8918. 


_ EDITORIAL _ 

ENTERTAINMENT  EDITOR  —  Seeking 
creative  journalist  to  write  for  and 
edit  our  Friday  local  entertainment 
tab.  Prefer  background  in  film,  music, 
TV,  sports  and  theater,  along  with  fresh 
writing  and  a  drive  to  roam  our  city 
for  its  popular  culture.  Work  as  a  team 
with  arts  editor  and  writer.  Three  years 
experience  in  daily  journalism 
required.  Send  resume  and  clips  to 
Kathleen  McCoy,  Features  Editor, 
Anchorage  Daily  News,  PO  Box  1 49001 , 
Anchorage,  AK  99514. 

EXECUTIVE  EDITOR  for  70,000 
dai^/76,000  Sunday  AM  suburban  news¬ 
paper.  Prize-winning  newspaper  seeks 
people-oriented  editor  to  use  research 
and  creativity  in  highly  competitive 
market.  Benefits  include  401 K  and 
bonus  tied  to  circulation  growth.  Box 
6272,  Editor  &  Publisher. 

EXPERIENCED  INVESTIGATIVE 
REPORTERS  wanted  for  small  chain  of 
weekly  papers.  Specific  interest  in 
community-based  news  desired.  Apply 
through  JOBS-FOR-JOURNALISTS  at 
(317)  653-3333. 

EXPERIENCED  REPORTER  sought  for 
edition  of  55,000  daily.  Spanish 
language  skills  a  must.  Send  resume 
and  clips  to:  Michael  E.  Hoffman,  Oxnard 
Star-Free  Press,  804  N.  Ventura  Road, 
Oxnard,  CA  93030. 

EXPERIENCED  REPORTER  sought  by 
competitive  PM.  We're  looking  for  a 
"deadline  junkie"  who  can  gather  in¬ 
formation  and  craft  a  story  under  tight 
deadlines.  Send  resume,  clips  and  ref¬ 
erences  to  Bob  Gustin,  Managing  Editor, 
The  Evansville  Press,  PO  Box  454,  Evans¬ 
ville,  IN  47703-0454. 

FAST  GROWING  CHAIN  of  weekly  news¬ 
papers  in  Queens,  NY  seeks  self-starter 
to  report  local  news.  Experience  and  car 
required.  Send  resume  and  clips  to 
Steven  Blank,  Queens  Publishing  Corp., 
214-11  41st  Ave.,  Bayside,  NY 
11361. 

GENERAL  ASSIGNMENT  municipal 
reporter  for  the  Daily  Record,  a  64,000 
AM  in  competitive  northern  New  Jersey, 
30  miles  from  New  York  City.  Appli¬ 
cants  must  hove  at  least  3  years  daily 
experience  and  clips  demonstrating  an 
unusual  ability  to  produce  hard¬ 
hitting  enterprise,  juggle  breaking 
stories  and  uncover  news.  Send  resume, 
clips  to  Jack  Bowie,  Managing 
Editor,  Daily  Record,  K)  Box  217, 
Parsippany,  NJ  07054-0217. 

MANAGING  EDITOR 
For  16,000  ABC  six-day,  two  edition 
newspaper  in  Gallup,  NM,  the  Indian 
Capitol  of  the  United  States.  Strong 
local  news  emphasis  is  required,  plus 
ability  to  train  young  staff.  It's  a 
great  challenge  and  requires  an  aggres¬ 
sive  team-player  who  will  insist  on 
high  standards.  Please  reply  to  The 
Gallup  Independent,  PO  Box  1210, 
Gallup,  NM  87305. 

MANAGING  EDITOR 
Small  New  England  daily  has  great 
opportunity  for  the  right  person.  Must  be 
energetic  and  creative.  Strong  local 
news  background  plus  front  page  layout 
is  essential.  Please  reply  to  Box 
6263,  Editor  &  Publisher. 


_ EDITORIAL _ 

IMMEDIATE  OPENINGS 

The  Times,  a  growing  70,000  AM  daily 
serving  northwest  Indiana  and  the  south¬ 
east  Chicago  suburbs,  hos  the  following 
staff  openings: 

Senior  editor  to  build  team  coverage 
for  zoned  news  editions  in  highly  compe¬ 
titive  area.  Strong  management,  writ¬ 
ing,  editing,  news  judgment,  and  news 
packaging  skills  required. 

Entertainment  editor  to  guide  develop¬ 
ment  of  innovative,  new  magazine.  Em 
phasis  on  local  material.  Strong  writ¬ 
ing,  editing,  design  skills 
required.  Must  be  highly  creative, 
reader  sensitive.  Experienced  candi¬ 
dates  preferred. 

Design/display  editors  to  enhance  the 
bright  and  aggressive  news  packaging 
of  The  Times,  an  SND  award  winner. 
Position  requires  a  forward-reaching 
philosophy  for  visual  presentation, 
mac  pagination,  color  selection, 
compelling  headwriting  and  innovative 
page  design  skills  required. 

Health  editor/writer  to  address 
contemporary  issues  in  field  that 
readers  hove  told  us  is  a  top  priority. 
A  self-starter  with  a  background  in 
medical  and  fitness  writing  sought. 

Education  writer  who  isn't  afraid  to 
return  to  school  and  tell  readers  what 
it's  like  here  —  the  challenges,  the 
programs  and  the  ideas  that  work. 

Community  writers  who  do  more  than 
chronicle  bureaucracy.  Strong  reporting, 
writing  skills  essential  to  provide 
readers  useful  insight  into  what's 
happening  in  their  community. 

The  Times  is  a  fully  paginated,  full 
color  newspaper  on  the  cutting  edge  of 
journalism.  We  seek  candidates  who 
share  our  aggressive  and  innovative 
approach.  Good  pay.  Good  benefits. 
Send  your  resume  and  references  to  Bill 
Nangle,  Executive  Editor,  The  Times, 
601  45th  Ave.,  Munster,  IN  46321 . 

OPENING  ON  EDITORIAL  PAGE  staff 
for  talented  and  experienced  writer  who 
can  handle  copyreading  and  layout  re¬ 
sponsibilities  if  necessary.  Staff 
produces  both  morning  and  afternoon 
editorial  pages.  Our  editorial 
policy  is  conservative  to  moderate, 
depending  on  the  issue.  Good  benefits, 
including  profit  sharing.  Resume, 
writing  samples  preferred  to  phone 
calls.  Submit  ta  W.M.  Davis  Jr., 
Executive  Editor,  Savannah  Morning 
News  and  Savannah  Evening  Press,  PO 
Box  1088,  Savannah,  GA  31402. 

INTERNSHIPS 

Spend  six  months  interning  with  crack 
professional  journalists  in  the 
Illinois  statehouse  pressroom  in 
Sangamon  State  University's  one-year 
MA  program  in  Public  Affairs  Report¬ 
ing.  Excellent  placement  record.  Tuition 
waivers  $3,000  stipend  during 
internship.  Applications  due  April 
1 .  Contact:  Bill  Miller,  PAC  429a, 
SSU,  Springfield,  IL  62794-9243. 
(217)  786-6535. 

PAID  AND  UNPAID  INTERNSHIPS 
available  immediately  in  Editor  & 
Publisher' s  Research  Department.  Zone  2 
applicants  only.  Send  letters,  resumes 
to  6089,  Editor  &  Publisher.  ABSO¬ 
LUTELY  NO  PHONE  CALLS. 


_ EDITORIAL 

UFESTYLE  EDITOR 
Besieged  by  Winter?  Why  not  move 
South?  The  Tuscaloosa  News  has  an 
immediate  opening  for  a  Lifestyle 
Editor  vdio  is  an  experienced  manager,  a 
strong  planner  and  a  superior  writer. 
We're  a  42,000  circulation  daily 
in  the  city  that's  home  to  the  Universi¬ 
ty  of  Alabama.  This  is  an  exceptional 
opportunity  for  a  proven  journalist  who 
will  bring  imagination  and  vision 
to  our  lifestyle  pages.  Send  resume  and 
clips  to  Donald  Brown,  Executive 
Editor,  The  Tuscaloosa  News,  Drawer  1 , 
Tuscaloosa,  AL  35402. 

MANAGING  EDITOR:  Lively  new 
national  journal  looking  for  versa¬ 
tile  editor  with  excellent  writing, 
editing  and  managerial  skills. 
Passion  for  current  events  and  medial 
issues  a  must.  Send  resume  and  clips 
to  PO  Box  762,  Bedminster,  NJ  07921 . 

MANAGING  EDITOR  for  leading  execu¬ 
tive  audience  weekly  with  talented  staff. 
Highly  competitive  market.  Experience 
in  government  and  business  news,  detail 
orientation  helpful.  Write  in  full  to 
Michael  Lewis,  Miami  Today,  PO  Box 
1368,  Miami,  FL  33101. 

MINORITY  INTERNSHIP 
Summer  reporting  internship  open  to 
minority  journalism  major  at  any 
Ohio  university,  or  to  minority 
Ohioan  majoring  in  journalism  at  any 
U.S.  college.  Send  resume,  clips,  refer¬ 
ences  to  arrive  by  April  15,  to  Manag¬ 
ing  Editor  Tom  Williams,  Delaware 
Gazette,  PO  Box  100,  Delaware,  OH 
43015. 

f^S  EDITOR 

Expert  editor,  designer  and  people  mana¬ 
ger  to  polish  the  skills  of  an  exper¬ 
ienced  staff  and  implement  a  redesign. 
Must  have  strong  hard  news  and  people 
skills,  at  least  three  years  of  super¬ 
visory  experience.  Send  cover  letter, 
resume,  sample  of  your  current  paper  to 
Reginald  Henry,  Editor,  The  Herald,  8 
Upper  Ragsdale  Dr.,  Monterey,  CA 
93942. 

NEWSROOM  SYSTEMS  EDITOR 

The  Dayton  Daily  News  (182,000 
daily;  240,000  Sunday)  is  looking 
for  a  technology  expert  and  journalist  to 
help  usher  in  an  era  of  Macintosh-based 
pagination. 

The  Daily  News  is  preparing  to  launch 
a  pilot  pagination  project  using  the 
configuration  and  software  of  Digital 
Technology  International.  This 
influential  newsroom  position  wold 
assist  in  managing  the  network, 
assess  the  progress  of  the  pilot  project 
and  help  develop  strategies  for  the  future. 
A  good  grasp  of  Macintosh  systems  is 
essential  and  an  understanding  of  IBM 
and  Atex  would  be  a  plus. 

Send  resume  to:  John  Thomson,  AME/ 
Graphics,  Dayton  Daily  News,  45  So. 
Ludlow  St.,  Dayton,  OH  45402. 

OPENING  for  theater  critic/reporter, 
with  equal  emphasis  placed  on  reporting 
and  reviewing.  Must  hove  at  least  3 
years  newspaper  experience.  Please  send 
resume  and  clips  to  Lynn  Kalber,  Arts  & 
Entertainment  Editor,  The  Palm  Beach 
Post,  PO  Box  24700,  West  Palm  Beach, 
FL  33416. 

Dreams  and  beasts  are  two  keys  by 
which  we  find  out  the  keys  of  our  own 
nature. 

Ralph  Waldo  Emerson 
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kINGV  HlklNGV  HIkINGV  HIkINGV 
OR  JUST  LOOKING?  OR  JUST  G  ?! 
NG?  BUYING?  BUYING?  BUYING 
BELLING?  SELLING?  SELLING?  SE 
RING?  HIRING?  HIRING?  HIRING? 
NG?  OR  JUST  LOOKING?  ORI 
NG?  BUYING?  BUYING?  BUYING? 
LUNG?  SELLING?  SELLING?  SELLIN 
RING?  HIRING?  HIRING?  HIRING? 

Use  the  Classified 
Ad  Pages  of 
E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used  equip¬ 
ment  you  want  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  peopie  who  wiil 
make  your  newspaper  run. 

E&P  Ciassified  contains  up  to  10  pages  of  new, 
fresh  and  up-to-date  classified  listings  every  week ! 

Rates  and  order  form  are  in  this  section.  To  piace 
your  ciassified  ad  cali  21 2 •675*4380,  or  mail  it 
to:  E&P  Ciassified  Department,  1 1  West  19th  St., 
New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADI 


EOT 


E&P  Classified 

...the  difference  is  in  the  results 


HELP  WANTED 


EDITORIAL 


REUGION  REPORTER 
EXPERIENCED  REPORTER  to  cover  relig¬ 
ion  and  social  services  for  a 
47,000/55,000  PM/Sunday  newspaper 
diverse  community  in  western 
Pennsylvania.  Send  resume  to  Jack 
Mitchell,  Associate  Editor,  Beaver 
County  Times,  PO  Box  400,  Beaver,  PA 
15009. 


REPORTER/COPY  EDITOR:  Need  exper¬ 
ienced  combo  person.  As  a  reporter,  must 
be  a  self-starter,  highly  organized, 
exceptional  writer;  able  to  jug^e  a  half 
dozen  stories  at  a  time  on  any  subject. 
You  will  also  work  part  time  as  a  desk 
replacement,  sometimes  switching  to 
jrting  on  the  same  day.  As  a  copy 
editor,  must  have  strong  editing, 
headline-writing,  and  layout  skills; 
ability  ta  perform  under  tight  dead¬ 
lines.  Leaf/Moc/Quark  experience  help¬ 
ful,  not  required.  Minimum  of  3  to  5 
years  medium  to  large  daily  experience. 
Team  player.  Diverse  reporting/ 
writing  background  helpful  (not  just 
beats,  but  solid  experience  in  features, 
enterprise,  and  ability  to  plug  into 
any  beat.)  Good  command  of  language, 
tight  editing  skills,  ability  to 
write  snappy  hi^s,  and  flair  for  layout 
and  design.  Challenging,  exciting 
environment.  Small  but  close-working 
staff  that  is  used  to  producing  large 
amounts  of  copy  and  doing  it  well.  A 
strong  PM  that  is  making  its  mark, 
and  growing.  Send  clips,  teorsheets  and 
letter.  Your  Tetter  must  be  able  to  tell  us 
why  we  should  hire  you.  No  phone  calls. 
Send  to:  Times  Publishing  Company, 
205  W.  12th  St.,  Erie,  PA  16534. 
Attn:  Human  Resources. 


REPORTER 

BUSINESS  &  FINANCIAL 
The  Antelope  Valley  Press,  one  of  Cali¬ 
fornia's  fastest  growing  newspapers, 
has  a  full-time  opening  for  a  Business 
&  Financial  Reporter.  We  offer  competi¬ 
tive  salary  and  excellent  benefit  plan 
including  sick/vacation/holiday 
pay,  in  addition  to  profit  sharing. 

Responsibilities  include  reporting 
by  enterprise  and  assignment  on  busi¬ 
ness,  financial  and  real  estate  events, 
including  trends  in  the  area. 

Qualified  applicants  must  have  two 
years  of  newspaper  reporting  experierKe, 
plus  two  years  of  business  or  firKin- 
cial  management  experience,  or  equiva¬ 
lent  ocod^ic  training  in  a  business 
or  economics  discipline.  Bacca 
laureate  degree  or  equivalent  experience 
required. 

Qualified  applicants  only  are 
requested  to  apply  by  submitting  an 
application  and/or  resume  along  with 
salary  history/ request  to: 

Antelope  Valley  Press 
Reply  Box  122 
37404  N.  Sierra  Hwy. 

PO  Box  880 
Palmdale,  CA  93590 

EOE 


I've  never  had  any  pity  for  conceited 
people,  because  I  think  they  carry  their 
comfort  about  with  them. 

George  Eliot 


EDITORIAL 


REPORTERS 

We're  seeking  two  solid,  aggressive 
reporters  —  one  for  our  city  staff,  the 
other  as  a  bureau  reporter  —  who  can 
provide  lively,  insightful  coverage. 
If  you  can  consistenny  meet  demands 
for  your  best  work  at  a  paper  on  the  verge 
of  major  improvements,  send  resume, 
clips  to:  Tom  Gibb,  Altoona  Mirror,  PO 
Box  2008,  Altoona,  PA  16603. 


SPORTS  ASSISTANT  EDITOR 
sought  by  mid-sized  northern  New 
England  daily.  Layout  and  copy  edit¬ 
ing  experience  required.  Pagination 
and  color  familiarity  helpful. 
Tasks:  layout  and  design  af  section, 
wire  editing,  some  writing  and  copy 
editing  anmd  assisting  in  manag¬ 
ing.  Salary  in  mid  20s.  SerxJ  exam¬ 
ples  of  layout,  clippings  and  resume  to 
Box  6269,  Editor  &  Publisher. 


SPORTS  EDITOR  to  lead  6  full-Hme 
and  1 2  part-time  talents  at  35,000  AM 
in  great  northeast  location.  Our  focus 
is  community  and  high  school  sports. 
Pagination  and  management  experience 
required.  We  need  a  hands-on  editor  who 
can  take  on  bigger  competitors.  Resume, 
work  samples  to:  Rex  Smith,  editor.  The 
Record,  501  Broadway,  Troy,  NY  12181. 
EOE. 


SPORTS  WRITER 

The  Fairbanks,  Alaska,  Daily  News- 
Miner  is  seeking  applicants  for  an 
entry-level  positian  on  its  sports 
desk.  The  job  requires  strong  writing 
skills,  a  devotion  to  accuracy  and 
experience  in  layout.  Send  cover  letter, 
resume,  clips  and  references  to  Dan 
Joling,  Managing  Editor,  Fairbanks 
Daily  News-Miner,  PO  ^x  70710, 
Fairbanks,  AK  99707. 


VETERAN  REPORTER  with  strong  beat 
experience  needed.  Must  hove  a  strong 
record  of  being  a  self-starter  ta  work  in 
one-person  news  bureau.  Should  know 
how  to  read  a  budget  and  then  monitor 
expenditures  to  determine  what's  really 
happening.  Also  must  be  able  to  keep 
on  top  of  courthouse  activities.  Contact 
Managing  Editor,  Daily  Star,  PO  Box 
1 1 49,  Hammond,  LA  70404. 


southern  Florida  coast^  community 
weekly  newspaper.  Requirements- 
needto  like  fishing,  beaches,  warm  wea- 
therand  bea  friendly  people  person,  not 
a  smoking,  cursing  throwback.  It  would 
be  nice  to  know  ALL  about  newspaper- 
ing,  like  delivering  to  islands  searching 
out  news  and  helping  sales  people  with 
their  jobs.  Must  be  ^le  to  take  charge 
and  give  the  publisher  a  little  time  off, 
maybe  even  take  over.  Box  6270,  Editor 
&  ^blisher. 


WANTED — General  assignment  reporter 
with  at  least  two  years  experience.  Do  you 
write  compelling  news  and  feature 
stories?  Looking  for  a  reporter-writer 
with  an  insatiable  curiosity  about 
people  and  issues.  Hernando  Today, 
one  of  the  fastest  growing  thrice-weeloy 
newspapers  in  Flarida,  has  been  judged 
the  best  weekly  newspaper  for  the  past 
three  years  in  the  Florida  Press 
Association's  Better  Weekly  Newspaper 
Contest.  Come  share  that  heritage.  Send 
your  bes  five  clips  and  resume  to  Bob 
Nolte,  Editor,  Hernando  Today,  15299 
Cartez  Blvd.,  Brooksville,  FL  34613. 
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HELP  WANTED 


PRESSROOM 


WE'RE  LOOKING  for  a  reporter  who  has 
the  skills,  experience  and  personal  touch 
to  handle  our  education  beat.  We're  a 
30,000  circulation  AM  daily  in 
Fbrido  that  thrives  on  local  news  and 
competition.  Minimum  of  2  years  exper¬ 
ience  required.  Degree  in  journalism 
or  relateci  field  preferred.  Send  resume, 
salary  requirements  and  three  samples 
of  your  work  to  Box  6271,  Editor  & 
Publisher. 

WRITER/ANALYST  —  The  Ackerman 
Group,  the  countiVs  premier  terrorism 
and  political-stability  risk  analysis  ser¬ 
vice,  seeks  another  seasoned  pro. 
Applicants  should  have  a  broad  knowl¬ 
edge  of  world  affairs,  preferably  experi¬ 
ence  as  a  foreign  correspondent.  Writing 
and  analytical  skills  a  must,  Russian/East 
European  or  Latin  American  experience 
(and  Spanish  language)  a  major 
plus.Salory  $50,0(X)-plus,  depending  on 
skills  and  experience.  Resume  and  writ¬ 
ing  samples  to:  The  Ackerman  Group, 
1666  Kennedy  Causeway,  Suite  700, 
Miami  Beach,  FL  33141.  No  telephone 
inquiries. 

WRITER  needed  by  semi -weekly.  Apply 
to  Allan  Evans,  Russell,  KS  67665, 
(913)  483-2118.  Permanent  to  right 
party. 


WANTED: 

Organized  leader  to  help  manage  all 
phases  of  camera,  stripping  and  plate 
making  procedures  (or  a  daily  newspaper. 
Applicant  must  possess  good  communi¬ 
cation  skills,  be  able  to  work  with 
tight  deadlines,  and  help  meet  departmen¬ 
tal  goals.  Process  color  experience  a 
plus. 

Send  resume  to: 

The  Morning  News  Tribune 
PO  Box  11000 
Tacoma,  WA  98411-0008 
C/O  Production  Department. 


PRESSROOM 


ASSISTANT  PRESSROOM  MANAGER 
for  medium  sizem  letterpress  daily 
in  midwest.  Proven  track  record  in 
management,  training,  equipment  main¬ 
tenance,  and  cost  with  quality  control. 
Excellent  salary  and  benefits,  commensu¬ 
rate  with  education/experience.  Send 
cover  letter,  resume  and  references  to: 
Springfield  News  Leader 
Human  Resources 
651  Boonville 
Springfield,  MO  65806 

X5URNEYMAN  PRESS  PERSONS 

The  Rocky  Mountain  News  is  seeking 
additional  full-time  journeyman 
press  persons  with  two  years  minimum 
newspaper  journeyman  experience  on 
double-width  Goss  colorliner  offset 
presses.  Qualifications  include  high 
school  diploma  equivalent,  newspaper 
weboffsetcertificote,  completion  of  four- 
year  web  printing  press  apprenticeship 
program.Qualified  candidate,  please 
send  resume,  salary  history  and  refer¬ 
ences  to  Employee  Relations. 

ROCKY  MOUNTAIN  NEWS 
400  W.  COLFAX  AVE. 

DENVER,  CO  80204. 

EOE 


SAVANNAH  NEWS-PRESS  has  opening 
for  PRESS  OPERATOR.  Must  have  high 
school  diploma  or  equivalent.  Must 
hove  at  least  4  years  offset  press  experi¬ 
ence.  Must  be  able  to  operate  Goss  Metro 
press;  including  console,  folder, 
units,  color  dec1(,  reels,  and  plate 
bender.  Must  be  capable  of  lifting  50 
lbs.  and  climbing  stairs.  Night 
shift.  Pre-employment  drug  screen 
required.  Excellent  opportunity  for 
right  person.  Good  benefits  package. 
Submit  resume  to:  Michael  Traynor, 
Production  Director,  Savannah  News- 
Press,  PO  Box  1088,  Savannah,  GA 
31402. 

WEB  PRESS  PERSON  -  Immediate  open¬ 
ing.  Minimum  4  years  experience.  Work 
on  10  unit  Goss  Community.  Benefits. 
Send  resume  to  PO  Box  1 20  c/o  Herald 
Newspapers,  4444  W.  Alexis  Road, 
Toledo,  OH  43623,  or  call  Bonnie  Book 
(419)  475-6000. 


PRODUCnON/TECH 


PRESS  FOR/4AN  WANTED 

Daily  newspaper  needs  foreman  with 
experience  in  all  phases  of  offset  press 
operation  and  platemaking.  Must  hove 
excellent  management  and  technical 
skills  with  a  strong  emphasis  on  im¬ 
proving  reproduction  quality;  reducing 
newsprint  waste;  deadline  decision 
maker  and  oversee  a  preventative  press 
maintenance  program.  Send  resume  to: 

Tyler  Morning  Telegraph 
Att.  Rick  Hollers 
PO  Box  2030 
Tyler,  TX  75710 

THE  TIMES  HERALD-RECORD  is  look- 
ing  for  a  pre-press  supervisor.  We  are 
an  85,000  daib/101,000  Sunday  AM 
paper  located  60  miles  north  of  N.Y.C. 

Responsibilities  will  include 
supervising  30  full  and  part-time 
employees  in  composing  and  camera.  We 
hove  a  CSI  front  end  system  and  Harris 
8300  od  composition;  we  are  currently 
beginning  to  integrate  standard  plat¬ 
form  equipment  into  the  operation.  The 
ideal  applicant  will  have  excellent 
people  skills  coupled  with  proven  experi¬ 
ence  in  conventional  and  electronic 
color  stripping  as  well  as  knowledge  of 
Macintosh  and  PC  applications  in 
color  desktop  publishing. 

We  offer  a  competitive  salary  as  well 
as  excellent  benefits  including  medi¬ 
cal,  dental,  401 K. 

Send  resume  to: 

Debra  A.  Sherman,  Personnel  Director 
The  Times  Herald-Record 
40  Mulberry  Street 
Middletown,  NY  10940 

PLEASE,  NO  PHONE  CALLS. 

PROMOTION 

PROMOTIONS  MANAGER 

A  Zone  3  newspaper  is  seeking  an  energe¬ 
tic  creative.  Promotions  Manager  vmo 
must  hove  excellent  communication  and 
leadership  abilities.  Qualified  candidates 
will  hove  solid  experience  in  newspa¬ 
per  promotions. 

The  position  oversees  all  aspects  of 
newspaper  public  relations,  including 
editorial,  advertising  and  circulation. 

Starting  salary  is  $30,000,  plus 
benefits.  An  Equal  Opportunity  Employer. 

Send  resume  and  cover  letter  to:  Box 
6260,  Editor  &  Publisher. 


you  can 
count  on  it 

•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 

EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 

call  212  675-4380 
to  subscribe  or  to  advertise 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1993 


LINE  ADS 

1  week-$7.50  per  line 

2  weeks-S6.60  per  line,  per  issue. 

3  weeks-S5.76  per  line,  per  issue. 

4  weeks-S4,95  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$3.95  per  line 

2  weeks-S3.25  per  line,  per  issue. 

3  weeks-S2.75  per  line,  per  issue. 

4  weeks-  S2.55  per  line,  per  issue. 


Add  S8.CX)  per  insertion  for  box  senrice.  Add  S4.50  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  $90;  2  to  6  times,  $86; 
6  to  13  times,  $80;  14  to  26  times  $76;  27  to  62  times  $70. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name 


Company. 

Address _ 

City _ 

State _ 

Zip - 


Phone . 


Classification 


Authorized  Signature . 
Copy - 


No.  of  Insertions: 


Amount  Enclosed:  $_ 


EditorS'Publisher 

1 1  West  19th  Street,  NY,  NY  1001 1 .  (212)  676-4380,  FAX  (212)  929-1269. 


POSITIONS  WANTED 


ACCOUNTING 


CONTROLLER  and  CPA  willi  1 5  years  of 
new^per  financial  management  includ¬ 
ing  D.P.  arKi  H.R.  looking  lor  a  daily 
orgroupiohelpmanogeandgrow.  Exper¬ 
ience  in  production,  commercial  print¬ 
ing,  TMC,  mail  and  alternate  deirvery. 
Respond  to  Box  6265,  Editor  & 
iblisher. 


CIRCULATION 


PROFESSIONAL,  results-oriented 
District/ Area  Supervisor  with  major  daily 
1 1  years.  Excellent  sales,customer  ser¬ 
vice  record  seeks  circulation  manage¬ 
ment  position.  (501)524-9738. 


CIRCULATION  PROFESSIONAL 
District/supervisor/14  years  exp. 
Excellent  customer  service  record.  Self- 
motivated  seeking  managerial  posi¬ 
tion.  Zones  2,  3,  4,  6,  8  (516)  796- 
6477. 


EDITORIAL 


ASSOCIATE  EDITOR  of  PA  weekly 
seeks  copy-desk  position  at  Ohio 
daily.  18  month's  experience  in  page 
layout  editing  and  copy  editing. 
Excellent  references.  Call  Martha  at 
(215)  825-0262. 


HOT  FOR  SLOT.  Reporter  with  business, 
general  assignment  experience  seeks 
entry-level  post  on  copy  desk.  Box  6190, 
Editor  &  Publisher. 


EDITOR/PUBLISHER  -  young  editor 
with  metro/suburban  background  in 
remakina  3  newspapers.  Proven  leader, 
strong  references.  Secondary  strength  is 
circuTation.  In  good  standing  with 
current  employer,  but  rea^  for  next 
career  step.  Send  to  Box  6255,  Editor 
&  Publisher. 


ENTRY-LEVEL  REPORTER,  prefer  midwest, 
will  relocate  from  Chicogo  orea.  Mike 
(708)  832-8637. 


EXPERIENCED  REPORTER  with  M.A. 
(University  of  Vinginia),  J-School 
degree  and  awards,  (jffers  clarity,  depth 
and  relentless  dedication  to  AM 
daily  in  Zones  2,3,4.  Available  June 
1.  (Zall  Steve  at  (804)  978-1893. 


EXPERIENCED  SENIOR  EDITOR  of 
major  consumer  monthly  magazine  seeks 
challenging  full-time  opportunity  with 
metropolitan  magazine  or  newspaper. 
Send  to  Box  6259,  Editor  &  Publidier. 


REPORTER  seeks  new  challenge.  Former 
Navy  Journalist  with  editing  and 
desktop  publishina  skills.  Will 
relocate.  John  (714)  9/0-0853. 


EDITORIAL 


KPERIENCED  SPORTS  EDITOR  seek¬ 
ing  mid-sized  or  major  metro  or 
suburban.  Creative,  personable,  profes¬ 
sional,  budget  conscious.  Good  lead¬ 
er,  administrator.  Call  Chuck  (914) 
428-6111. 


HUMOR/CURRENT  EVENTS  columnist 
seeks  position  in  Zones  9,7  or  8. 
Clips  show  a  blerKi  of  humor,  relevarKe 
and  style.  A  proven  draw  for  readers. 
Call  Tom  (510)  283-9627. 


NEED  A  GERMAN  CORRESPONDENT? 
U.S.  reporter  near  Bonn  seeks  assign¬ 
ment:  business,  politics,  technology. 
Phone;49-21 1  -444431  /Fax:49-21 1  - 
482663. 


PUBLISHERS:  If  you  need  a  veteran 
editor  (18  years'  experience)  to  spark 
your  smalf-to-mid-size  daily  news¬ 
paper  and  staff,  one  who  knows  graphics, 
editorials,  photography,  investiga¬ 
tive  reporting,  features... the  works... then 
I'm  your  man.  Ifyou  want  a  tough  compe¬ 
titor,  strong  leader,  circulatian 
builder,  then  please  call.  I'm  avail¬ 
able  for  interviews,  employment.  Excellent 
references.  (413)  536-1872  (ask  for 
Mark). 


RECENT  MASS  COMM  grad  with 
skills  in  community  and  hard  news 
reporting,  editing  and  photography. 
Hove  experience  on  weekly  newspaper. 
Prefer  Zones  1 ,9  and  4.  For  resume  and 
clips  call  Tommy  (612)  753-4576. 


SPORTSWRITER/BASKETBAa  SCOUT 
Degree  journalist.  Considerable  experi¬ 
ence  in  sportswriting  and  photography. 
Eager  to  relocate.  Kerry,  (205)  734- 
3853. 


PRESSROOM 


WORKING  PRESS  FOREMAN 

Experience  in  all  phases  of  Offset  news¬ 
paper  production.  (Goss  Single/Double 
Width  and  TKS  presses).  Places 
strong  emphasis  on  preventative  press 
maintenance,  improve  print  quality, 
reduction  in  newsprint  waste,  and  high¬ 
ly  cost  conscious.  Send  lo  Box  6240, 
Editor  &  Publisher. 

PRODUCnON/TECH 

PRESS  MECHANIC  - 1 4  years  experience 
operating  and  repairing  Goss  Commun¬ 
ity  and  DEV  presses.  Phone  1(304) 
748-0531  or  FAX  1(304)  748-2517. 


E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  indicate  location  without  specific  Identification 
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Shop  Talk  at  Tliiity  by  Hiley  Wan 

YES,  VIRGINIA, 

J-SCHOOL  PLAGIARISM  IS  A  PROBLEM 


I  HAD  ALWAYS  assumed  that  plagia¬ 
rism  was  not  a  big  problem  in  university 
journalism  departments. 

1  also  assumed  that,  once  you  had  a 
good,  clear  case  of  plagiarism,  it  would 
be  a  simple  matter  to  have  the  student 
expelled. 

1  was  wrong  on  both  accounts. 

Plagiarism  is  a  big  problem.  1  have 
learned  that  from  recent  experience  — 
and  from  the  insistence  by  the  publisher 
of  my  new  book  on  non-fiction  writing 
that  1  include  a  special  section  on  plagia¬ 
rism  “because  everybody  is  reporting  it” 
is  happening. 

Secondly,  1  have  learned  from  my 
own  experience  that  the  undergraduate 
student  plagiarist  may  be  patronized  and 
get  only  a  slap  on  the  wrist  if  caught. 

My  first  awareness  of  plagiarism  in 
news  and  writing  courses  where  1  teach 
—  Temple  University,  Philadelphia  — 
came  when  my  wife,  a  managing  editor 
of  a  daily  newspaper,  reported  she  had  a 
case  of  a  stolen  article  in  a  beginning 
class  she  was  teaching  on  the  school’s 
suburban  campus  in  Ambler,  Pa. 

The  personality  profile  article  by  a 
student  was  just  too  good.  It  proved  a 
simple  matter  to  call  up  the  person  in¬ 
terviewed  and,  sure  enough,  the  student 
had  swiped  an  article  whole  cloth  from 
the  Lansdale  (Pa.)  Reporter. 

My  next  experience,  a  few  years  ago, 
involved  a  graduate  assistant  who,  in 
addition  to  holding  a  lucrative  graduate 
assistantship,  had  received  various 
scholarships. 

In  a  graduate  non-fiction  writing 
class,  I  began  to  suspect  his  work.  1  even 
checked  with  a  few  editors  of  publica¬ 
tions  from  which  his  articles  might  be 
coming. 

When  the  young  man  turned  in  a  fea¬ 
ture  interview  with  the  editorial  director 
of  a  major  communications  firm  in  New 
York,  1  simply  called  the  director’s  office 
and  learned  that  the  article  had  been 


(Ward  teaches  journalism  at  Temple 
University  and  writes  book  reviews  on 
a  regular  basis  for  E&P.) 


stolen  from  a  relatively  small,  little- 
known  publication. 

Not  only  did  the  young  man  steal  the 
article  directly,  but  he  took  some  names 
from  an  adjoining  article  and  sprinkled 
them  in  the  article  turned  in. 

Since  journalism  departments  seem  to 
have  more  control  over  their  graduate 
programs,  the  offender  was  given  his  “F” 
and  told  not  to  re-enroll.  He  didn’t. 

1  learned  last  fall  it  is  a  different  mat¬ 
ter  for  undergraduates.  In  a  third-level 
reporting  class  the  previous  year,  a  stu¬ 
dent  who  was  publishing  articles,  namely 
sports,  in  area  papers  submitted  an  ad¬ 
vanced  assignment  article  on  municipal 
budget  problems.  His  mistake  was  that 
he  stole  it  from  the  front  page  of  the 
newspaper  where  my  wife  works.  He 


simply  changed  the  name  of  the  byline 
to  his  name  on  the  extensive  story. 

1  told  him  he  had  an  “F”  in  class  and 
that  1  would  do  everything  possible  to 
get  him  out  of  school,  despite  the  fact  he 
said  he  needed  only  three  more  hours  to 
graduate.  After  all,  1  had  given  notice  in 
the  course  syllabus:  “Any  deliberate  falsi¬ 
fied  information  or  plagiarism  will  result 
in  an  automatic  ‘F’  and  attempt  to  expel 
student  from  school.” 

The  student  made  an  appointment 
with  me  to  talk  about  it,  but  never 
showed  up.  Instead,  he  went  to  another 
big  city  and  got  a  media  job  with  one  of 
the  more  prestigious  news  companies  in 
the  country. 

Then  last  fall  he  decided  he  needed 
his  degree  and  expected  concessions. 
When  he  received  no  accommodation, 
he  took  his  case  before  the  university’s 
disciplinary  committee. 


1,  as  the  accusing  journalism  professor, 
and  the  department’s  chair  were  called 
on  to  attend  and  were  asked  informa¬ 
tional  questions.  The  young  man  was  al¬ 
lowed  to  defend  himself.  He  admitted 
his  guilt  and  said  he  had  been  under 
stress  because  of  a  parent  with  an  alco¬ 
hol  problem.  He  was  asked  about  his 
family,  several  of  whom  were  employed 
in  the  business  community.  There  was 
no  allowance  for  prosecution. 

Despite  one  of  the  panelists  saying  he 
was  “personally  disgusted”  about  the  stu¬ 
dent’s  action  and  the  matter  was  “in  vio¬ 
lation  of  everything  a  university  is 
about,”  the  five  panel  members  —  in¬ 
cluding  two  students  —  let  the  student 
off. 

They  told  him  to  write  a  letter  of 


apology  to  the  reporter  from  whom  the 
article  was  stolen,  skip  a  semester  and 
pay  a  paltry  $100  fine. 

“It  is  a  serious  breach  of  trust  and  pro¬ 
fessionalism,”  said  a  panel  member,  in 
announcing  the  decision,  but  “he  has  al¬ 
ready  paid  a  certain  penalty,”  referring  to 
receiving  an  “F”  and  having  lost  some 
time  out  of  school. 

The  last  1  heard  the  student  was  peti¬ 
tioning  to  retake  the  failed  course  at  an¬ 
other  university  near  his  place  of  work 
with  the  credit  for  the  course  substitut¬ 
ing  for  his  course  failure  at  Temple. 

This  was  a  totally  clear-cut  case  — 
gross,  total  plagiarism,  with  a  specific 
warning  in  place  on  the  syllabus. 

A  panelist  said  he  rarely  saw  a  plagia¬ 
rism  case.  1  believe  it.  If  an  accusing  pro¬ 
fessor  cannot  win  in  such  a  case,  the 

(See  Shop  Talk  on  page  35) 
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Despite  one  of  the  panelists  saying  he  was 
“personally  disgusted”  about  the  student’s  action  . . . 
the  five  panel  members  —  including  two 
students  —  let  the  student  off. 
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Let  E&P's  crew 
take  your  advertising 
message  to  Boston 


...for  NAA 


Newspaper  Association  of  America's 
Publisher's  Convention  (formeriy  the  ANPA) 
April  26-28, 1993,  Boston  Marriott  Copley  Place. 


The  eyes  and  ears  of  the  newspaper  industry  will  be  turned  to  Boston  and  the 


most  powerful  figures  in  newspaper  publishing  as  they  chart  the  course  of  newspapers  and 


groups  for  the  coming  year.  Editor  &  Publisher  will  be  there  covering  each  and  every  session. 


PUBLISHER'S  CONVENTION  -  APRIL  M: _ 

Virtually  every  newspaper  executive  will  be  reading  this  issue  for  pre-convention  information  and  coverage.  This 
issue  contains  a  calendar  of  events,  daily  programs,  and  the  ever-popular,  eagerly  sought-after  'Who’s  Staying 
Where  at  the  Convention' where  attendees  find  out  where  their  associates  are  staying.  Your  ad  in  this  issue  will  be 
in  the  hands  of  convention  attendees  as  well  as  in  the  homes  and  offices  of  over  80,000  newspaper  professionals. 

Advertising  Deadlines:  Space:  April  8  Copy:  April  12 


POST-CONVENTION  ISSUE  -  MAY  1: 


This  issue  of  E&P  brings  the  publishers'  convention  to  our  readers  with  complete  coverage  of  all  speeches,  work¬ 
shops,  sessions,  meetings,  photos  of  convention  headliners  and  comprehensive  reporting  on  industry  activities. 
E&P  provides  timely,  firsthand  coverage  for  publishing,  advertising  and  business  executives  who  couldn't  get  to 
the  convention  and  recaps  the  events  for  those  who  were  there,  making  this  the  perfect  environment  for  your 
advertising  message. 


Advertising  Deadlines:  Space:  April  21  Copy:  April  23 


Make  your  space  reservations  now  for  both  NAA  Convention  issues  in  Editor  8l  Pubiisher  — 
the  weekiy  magazine  of,  for  and  about  the  newspaper  industry. 


SALES  OFFICES 

New  York  Chicago  New  Orleans 

212*675*4380  312*641*0041  504-386.9673 
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Edita(§’Publisher 

II  West  I9th  Street,  New  York,  NY  1001I-4234  2l2*675*4380 


Los  Angeles 

213-382*6346 


San  Francisco 

415-421-7950 
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We're  The  Complete 
Information  Source  In 
Midland,  Texas 
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